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TOM TAT

Bai viét tdp trung xdc dinh ré ba yéu té co ban dnh huéng dén viéc gianh thi phan, mé réng thi
trieong tiéu thu san pham trdi cdy, dé la: thwong hiéu, hé théng phdn phéi ban hang va chat lrong san
pham.

Mot cdu héi lon duege dat ra la: Thuc sw cé su khdc biét ¢é ¥ nghia gitta cdc san pham trdi cdy
c6 mét hé thong phdn phéi ban hang, ¢6 chat heong dwoC gan Véi mét thirong hiéu so Véi cdc san pham
twong tw nhung khong cé cdc yéu 6 trén hay khéng? Néu cé, sw khac biét nay la gi, ¢é thé do lwong
dwoc hay khong?

Pé lam 16 sw khdc biét nay, nhém nghién ciu sir dung bdng gid ban dé so sanh: nhém san
phdam cé thirong hiéu, cé mét hé théng kénh phdn phoi ban hang, so sanh véi nhém san pham twong tw
nhuwng khong cé thwong hiéu va hé thong phdn phoi ban hang.

Pé lam ré sw dnh hwong cua ba yéu to trén doi véi kha ndng chiém linh thi triong cua san
phdm, bai viét sir dung mé hinh cdu triic tuyén tinh (SEM), théng qua kiém dinh CFA (phdn tich nhan té
khing dinh) dé xdc dinh 16 ba yéu to trén va moi twong quan giita cdc yéu té tdc dong ra sao doi Véi
viéc md rong thi trieong tiéu thu san phdam trdi cdy. Tir @6 déanh gid thuc trang va goi ¥ cdc gidi phdp
cho vdn d@é nghién cuu. Dir liéu dinh lwong duwoc thu thdp tur cdc nha san XUdt trdi cdy tai cac tinh Long
An, Tién Giang, Vinh Long, Bén Tre, Can Tho, Hgu Giang, Pong Thap, nguoi tiéu ding tai cdc tinh va
thanh phé Ho Chi Minh duwoc thuc hién tir thang 10 dén thang 12 nam 2013 (Pé Buc Khd, 2013).

Tir khoa: Thi truong tiéu thu san phdm; thuwong hiéu; hé théng tiéu thy san pham bdn hang;
chdt luwong san pham, mé hinh SEM.

ABSTRACT
This paper focuses on determining three basic factors affecting the capture of market share and
expansion of the fruit product market, namely brand, sales and distribution channel and product
quality.
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We seek to answer if there is a significant difference between fruit products which are of high
quality, well-branded, distributed and sold through an established system and those without. If yes,
whether it can be measured.

To find out the difference, we compared prices of fruit products of strong brands and sold in an
established sales and distribution system and similar fruit products without brand and sales and
distribution system. To measure the impact of these three factors on the possibility in capturing market
share of the products, we employed Structural Equation Modeling (SEM). The Confirmatory Factor
Analysis (CFA) is utilized to inspect the extent that each factor affects the expansion of fruit product
consuming market, thereby evaluating the situation and proposing solutions. Quantitative data is
obtained from fruit producers in Long An, Tien Giang, Vinh Long, Ben Tre, Can Tho, Hau Giang, and
Dong Thap as well as from consumers in provinces and Ho Chi Minh City in the period from October to
December, 2013.

Key words: Consuming market, brand, sales and distribution channel, product quality, SEM.

1. Pat van dé

Tiéu thy san phim 14 yéu té séng con, quyét
dinh su thanh bai cua bat ki loai hinh san xut
kinh doanh nao, bai vi san pham dwoc san xuat
ra cin duoc tiéu thu dé thu hdi vdn, tao ra
doanh thu va loi nhuin cho nha dau tu. Vi vay
n6 1a dong luc kich thich san xuit, ddng thoi
ciing 12 yéu t6 kim ham san xuit néu nhu san
XUat ra san pham ma khong co kha ning tiéu
thu hay khong dugc nguoi tiéu dung don nhan
(Kotler & Keller, 2008). Rat nhiéu cong trinh
nghién ciru di chi ra rang phan phdi tiéu thu
san pham la mot trong nhiing thé lyc hing
manh nhat cua marketing nhiam ban hang va
gianh thi phan cho cic san pham cua doanh
nghiép (Hanssens & ctg., 2001; Bucklin & ctg.,
2008).

DPé mo rong thi truong tiéu thy san pham,
khong thé thiéu cac yéu t6 then chdt co tinh
chat quyét dinh ma cic nha san xuat kinh
doanh can phai quan tim va uu tién dau tu d6
1a Thiong hiéu; Hé thong kénh phén phéi tiéu
thu va Chdt hirong san pham. Thuong hiéu tao
ra gia tri cho nha san xuat lan ngudi mua, 14
yéu t6 quyét dinh hanh vi mua va long trung
thanh cua khach hang (Aakar, 1991, 1996;
Keller, 1993). Phan phdi dan dét thi phan, su

gia ting ctia kénh phan phdi khong chi dwa san
pham dén véi khach hang 1a nhiing nguoi lya
chon céc thuong hiéu dé mua, ma con dan dit
doanh thu va loi nhuin cho cac bén co lién
quan (David J. Reibstein & Paul W. Farris,
1995). Chit lugng san pham khong phai 1a cai
ma cac nha cung cdp dua ra thi trudong, ma 1a
nhitng gi khach hang nhan duoc khi mua va
tiéu diung mot san phdm va ho sin sang tra gia
cao dé so hiru duoc n6 (Peter Drucker, 1985).
Chat luong san pham 1a yéu t then chét xéac
dinh sy thoa man cua khach hang va 1a yéu t6
quyét dinh hanh vi lya chon va mua mot
thwong hiéu san pham (Jaccoby & Olson
1985).

Trong béi canh nén kinh té thi truong canh
tranh, chua bao gio cac san pham trai cdy cua
Viét Nam trong d6 c6 trai Thanh Long gap phai
su canh tranh gay gét nhu ngay nay. Khong chi
gap phai su canh tranh tir cac nha san xuat
trong nude, cac san pham con gip phai su canh
tranh tir cac san phim dén tir Trung Qudc,
Thailand, Newzeland, My, Australia. Xu
hudng tham nhap, chiém linh thi truong cua
san pham trai cdy tir nuGc ngoai ngy cang gia
tang khi Viét Nam thyuc hién cac 1§ trinh mé
ctra hoi nhap nén kinh té quéc té. Nhitng yéu t6
co ban giup cac san phim trai ciy nudc ngoadi

Trang 7


http://en.wikipedia.org/wiki/Peter_Drucker

Science & Technology Development, Vol 17, No.Q4 - 2014

thdm nhdp nhanh chéng vao thi truong Viét
Nam bao gom Gia, Thuong hiéu, Hé thong
phan phdi ban hang, Chat luong san pham va
Hinh thirc bén ngoai bat mat (Nguyén Viét,
2013). Khao st tai cac siéu thi cho thdy cac
loai trai cdy ngoai dat dugc sy dong déu vé
trong luong, kiéu dang, mau sic, chat luong,
mau ma, dong goi, gia ban, dugc sip xép dep
mit trong ngin k& dep nhat, dugc bao quan
lanh va hiéu ung anh sang ton thém vé dep cua
san pham, dugc dit dang tam véi cua khach
hang.v.v... trong khi d6 cac loai trai cay noi
thiéu hin cac yéu t6 trén, dwoc xép 1an Ion véi
cac loai rau va gia vi. Do vay, ngay trén sin
nha trai cdy noi da bi yéu thé so véi cac trai cay
nhap ngoai (D6 Puc Kha, 2012).

Do khéng 1am chii dugc hé théng phan phbi
tiéu thy san pham, nén cac nha san Xuat trai cay
tai Viét Nam ludn ludn bi chén ép, thua thiét
ngay trén san nha. Hién tugng bi “lira gat” khi
xuit khau tiéu ngach tai bién gi¢i dién ra
thuong xuyén dan dén tinh trang “dwoc mua
mat gia” va cho dén nay van chua c6 mot co
quan, t6 chtrc nao dung ra hd tro cac nha san
Xuat giai quyét van dé trén. Pong bang song
Ctru Long 1 noi san xuét trai cay 16n nhat ca
nudc V6i nhiéu loai san pham trai cay c6 chat
luong cao nhu xoai cat (Hoa Ldc); va sira Lo
rén (Tién Giang); bugi Nam Roi (Vinh Long);
buoi Da xanh (Bén Tre); sau riéng (Cai Mon);
thanh long (Long An, Tién Giang).v.v... Quy
trinh xay dung thuong hiéu, chi dan dia 1y, 4p
dung quy trinh san xuit san pham theo tiéu
chuin GAP ciing dwoc 4p dung & mot sé dia
phuong va budc dau dem lai nhiing két qua
nhat dinh. Tuy nhién do khong co hé thong
phan phdi tiéu thu san pham, khong c6 hé
thong nhan dién thwong hiéu nhim tao ra su
nhan biét va phan biét cua nguoi tiéu dung, nén
du san phdm c6 chét lugng cao van khong dem
lai doanh thu va lgi nhuan bén viing cho cac
nha san xuat (BS Puc Kha, 2012).

2. Téng quan vé tai ligu va phwong phip
nghién ciu

2.1. Mé rgng thi trwong tiéu thu san
pham

La moét khai niém am chi viéc banh trudng,
gia tang thi phan cua mot cong ty ddi véi cac
san phim cua nd nhiam tao ra s cha ¥, quan
tAm, mua sim cia nguoi tiéu ding
(Wikipedia). Phan 16n cac cong ty déu mong
mudn gia tang loi nhuan. Mot trong nhitng
cong cu chu yéu duoc sir dung dé dat dugc muc
tiéu nay 1a banh trudéng thi phan trong thi
truong tiéu thy. Gia ting thi phan vi thé 1a noi
dung cbt 13i cuia viec md rong thi trudng tiéu
thu san pham va duoc cac cong ty 1én ké hoach
va thuc hién mot cach can than nhim dat duoc
thanh cong ngay tir ban diu (WiseGeek, 2014).
Thi phan 1a ty 1& phan traim ctia mot phan khuc
thi truong dugce tinh toan dya trén mot san
pham cuy thé. Thi phan 1a chi sb then chét cua
kha niang canh tranh trén thi truong, cho biét
doanh nghiép d6 da lam tbt ra sao dé chdng lai
cac di thu cua no (Farris & ctg., 2010).

Moi quan hé giita nha san Xudt va cdc thanh
vién cia kénh phan phoi. Mé rong thi truong
tiéu thy san pham, truéc hét dugc thé hién &
chd nha san xuat da xdy dung duoc cic mbi
quan hé bén chat nhu thé nao di véi cac dai 1y,
cac nha budn si va ban 1é. Khi mot nha san xut
st dung duogc ca nha ban budn, ban 1é trong hé
thong kénh phan phdi cua no, khi d6 né co thé
cing mot lac ndm giir dwoc ba cip do ban hang
d6 1a tir nha san xuat (ban tryc tiép cho ngudi
mua); cip budn si va cip ban 1é. Khi do, thi
phan s& dwoc cang c¢b va mé rong (Lee G.
Cooper, Masao Nakanishi, 1996, tr.17).

Sur banh trudng ciia kénh phdan phoi. Nho co
thwong hiéu va san phdm cé chat lugng, mot
doanh nghiép c6 thé d& dang banh trudng kénh
phan phéi ban hang théng qua nhiéu hoat dong
nhu: gianh duoc khdach hang méi (Geo Metrx,
2012); duy tri va tao duwoc long trung thanh
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Cua khdch hang hién tai (Aakar, 1991; Pekka
Tuominen 1999); mo¢ réng duoc dong san
pham (Aakar 1991, 1996; Keller, 1998); bdn
duwge gid cao va gianh dwoc thi phan tir tay doi
thu (Kavita Tiwari, Rajendra Singh 2012); day
Manh dwoc doanh sé bdn hang trong thoi gian
dai (Baldauf, Cravens, & Wagner, 2000; Lages
& Lages, 2004; Walker, 2011); Mt kénh phan
phdi tét khong chi hap dan nhiéu hon su chu ¥,
Sy quan tam, sy tiép xuc tor khach hang tiém
ning ma nd con gia tang sy théa man cua
khdch hang va sw truyén miéng, ca ngoi tich
cuc Vé mgt thuong hiéu san pham (Alireza,
Mahdi, Minoo, Zahra 2012).

2.2. Thwong hiéu va viéc mé rong Thi
trudng tiéu thu san pham

Thuong hiéu va gia tri thuong hiéu cua bt
ki mot t6 chirc hay ca nhan nao déu dugc thira
nhan nhu mot tai san co gia tri nhat ¢ hai
phuong dién khoa hoc va thyc tién. Thuong
hiéu ciing chi ra ring n6 la moét lgi thé canh
tranh duy nhat va bén viig ma khong moét loai
tai san nao c6 thé sanh dwgc (Jan Lindemann,
2003). Thuong hiéu 1a trai tim caa hoat dong
marketing va chién lugc kinh doanh cua cac
doanh nghiép (Doyle, 1998). Vi thé tién trinh
xay dung mot thuong hiéu manh va c6 gia tri
tré thanh mot hoat dong quan trong nhét cua
bat ky mot t6 chirc hay c4 nhan nao, dac biét
khi ma canh tranh toan cdu ngdy cang tré nén
ac liét (Aakar, 1991, 1996; Keller 1998; Jan
Lindemann, 2003).

Thuong hiéu gitp tao ra mot san phiam co
gia tri vuot troi so voi cac san pham khac va
gitip nha san xuat gianh dwoc thi phan (Claude
et al, 2013). La mot tai san co gia tri nhit cua
mot doanh nghiép, thuong hiéu duge xem nhu
1a mot yéu t6 then chét bao gdm mét sé chirc
nang nhu sang tao ra siecc manh cua sy khac biét
trong kinh doanh va 1a cong cu trong viéc giai
quyét cac van dé vé khach hang. Gia trj thuc
cua mot thuong hi¢u manh 1a kha nang tao ra

sic hap din 16i cubn va long trung thanh cua
khach hang ddi véi cac san pham cua doanh
nghiép (Aaker, 1996; 1991; Keller, 2008;
1993). Hon nita, thuwong hiéu con gitip doanh
nghiép chiém linh dugc thi phan, gia ting loi
nhuan va tao ra sy noéi tiéng (Kotler &
Armstrong, 2010).

Yéu té then chdt gitip mé rong thi truong
tiéu thy san pham cho mot doanh nghiép chinh
1a kién thirc ciia khdch hang vé thuong hiéu.
Kién thac, kinh nghiém cua khach hang vé
thuwong hiéu 1a nhitng yéu t6 quyét dinh hanh vi
Iya chon va mua cua ho (Schiffman and kanuk,
2004). Néu san pham dap umg duoc nhu cau, sé
tiép tuc cung cd 1ong trung thanh cua khach
hang dbi véi mot thuong hiéu san pham hay
dich vu cu thé. Néu kién thirc va trai nghiém
ciia khach hang vé thwong hiéu cua doanh
nghié¢p mang tinh tiéu cuc, khach hang sé
huong Gng thuong hiéu khac, lya chon thuong
hiéu thay thé cua ddi thu canh tranh (Schiffman
and kanuk, 2004; Sangwoo, Sanjog, Dan,
2010). Chinh long trung thanh cua khach hang
duoc hinh thanh tir nhitng kién thtc cua khach
hang vé thuong hiéu va 13 yéu té co ban tao ra
gi4 tri thuong hiéu va quyét dinh sy mé rong
hay thu hep mot thuong hiéu trong mot thi
truong cu thé (Aakar, 1991, 1996: Keller,
1993, 2008; Peka Tuominen, 1999). Mot trong
nhiing yéu t giup doanh nghiép gia ting duoc
doanh s ban hang chinh 1a sy théa man cua
khach hang, bai vi sy thoa man ctia khach hang
dan dit long trung thanh, khi d6 ho s& gigi
thiéu cho ngudi khac va mua hang lap lai
(Wilson & ctg., 2008, tr. 79).

2.3. Thwong hi¢u va hé thong phan phdi
ban hang

Su tac dong cua thuong hi¢u Ién kha nang
cia mot doanh nghiép trong viéc gianh thi
phan, mé rong hé thong phan phdi ban hang
trudc hét ¢ chd nd khong chi thu hat khach
hang ma con thu hut dugc cac kénh trung gian
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phan phdi tham gia vao qué trinh tiéu thy san
pham cho doanh nghiép (GeoMetrx, 2012).

Nho c6 thuong hiéu, mot doanh nghiép dé
dang thu hut thém dugc khach hang méi thong
gua viéc banh truéng hé théng phan phdi ban
hang. Loi ich ctia viéc banh trudng nay la: thr
nhét, gia ting dugc loi nhuan thong qua gia
tang doanh thu va giam chi phi san xuat tinh
theo don vi san pham; gia tang su nhan biét va
ghi nhan trong s khach hang; giam rui ro thi
truong bang cach chia sé rui ro cho hé thong
kénh phan phdi ban hang (GeoMetrx, 2012).

Nho ¢6 mot thuong hidu va san pham co
chat lwong, mot doanh nghiép s& dé& dang day
manh doanh sé ban hang thong qua cac chinh
sach thic ddy cac thanh vién cua kénh phan
phdi tham gia vao qué trinh tiéu thu san pham
cho doanh nghiép (Pekka Tuominen 1999).

Loi thé canh tranh cia mot thuong hiéu
khong chi tao ra long trung thanh cua khach
hang, khién ho mua nhiéu hon, sin sang tra gia
cao hon so véi san pham caa d6i thu ma con
giup doanh nghi¢p dinh dugc gia ban cao hon
va duy tri, thuc day dugc cac kénh phan phdi
ru tién Iya chon san pham co thuwong hiéu
(Johan, Johansson &  Persson, 2007
Sethuraman, 2003; Ailawadiet al., 2003;
Agarwal & Rao, 1996).

2.4. Chit lwgng san pham

Theo Peter Drucker (1985), chat lwong san
pham hay dich vu khong phai 1a cai ma nha san
XUt thiét lap ra nd. Do 1a cai ma khach hang
nhan dwoc va sdn long mua. Chét lwong san
pham c6 thé dugc dinh nghia nhu mot sy vuot
troi hay xuit sic cia mot san phim duoc dua
dén cho mot khach hang. N6 1a yéu t6 tao ra su
théa man cia khach hang (Jaccoby & Olson
1985). Vi thé ndm bit dugc mdi quan hé giira
chét lwong khach hang nhan dwoc bao ham sy
thoa man, mua 1ap lai ciia khach hang, c6 thé
giup cac nha khoa hoc xdy dung dugc mo hinh

vé hanh vi Iya chon san phiam cua khach hang.
D6i voi cac nha quan 1y tai cac doanh nghiép,
ho s& biét rd dé gia tang duoc thi phan va loi
thé canh tranh phai bat du tir viéc giai quyét
van d& nao (Tsiotsou. R, 2005).

Chat luong san pham la chi s6 tét nhat vé
tinh bén viing, tinh thyc té, tinh tin cdy cling
nhu cac dac tinh c6 gia tri khac cia mot san
pham duogc doanh nghiép dua ra thi truong. N6
cung cép gia tri gia ting va mot cau triic nhan
thirc vé mot thuong hiéu, tic dong dén sy danh
gi4 ctia khach hang vé mot thuong hiéu (Nargis
& Chowdhury, 2006). Nhan thirc v& mot san
pham co chit lwong cao luén luén phu thudc
vao nhan thic v& su khac biét va niém tin cua
khach hang vé mot thuong higu.

Khach hang nhan ra cac cip do chét luong
cua cac thuong hi€u khac biét thong qua cac
thong tin xac thuc ma ho thu nhan dugc tir kinh
nghiém thuc té mua va tiéu ding san pham, tir
nhitng nhan thie tich cuc hay tiéu cuc vé chat
lwong ciia mot san pham cy thé. Khi nguoi tiéu
ding bi thuyét phuc boi chat lwong cua mot
thuong hiéu, lac do ho c6 nhan thirc tich cuc.
Nargis & Chowdhury (2006) di dén két luan 1a
nhitng tac dong truc tiép cua cac diu vét bén
ngoai, hinh anh thuong hiéu, gia ca, chat luong
cam nhan dugc va ngudn goc xuit xt cia mot
thuong hiéu (chi dan dia 1y) c6 tac dong tich
cuc va anh huong c6 ¥ nghia dén sy danh gia
vé thuong hiéu cua khach hang ciing nhu hanh
vi mua cua ho.

M&bi quan hé giira thwong hiéu va chat luong
san phim nhu “hinh véi bong”. Mdi thuong
hiéu dai dién cho mét chit lwong nao d6. Su
gia ting nhan thirc cia khach hang vé gia tri
thuong hiéu ciing dong nghia vai sy gia ting
nhan thac vé cip do chat luong. Tinh ddng
nhat giira loi hira cua mot thuong hiéu voi chat
lwong thuc té khach hang nhan dwoc 1a yéu t6
quan trong, n6 tao ra tin hiéu, 1a co s¢ dé cong
ty tién xa hon mot budc trén con duong ning
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cao gia tri cho thuwong hiéu, 1a tao ra dugc sy
yéu mén, chiém dugc trai tim, khdi 6c cua
khach hang. “Sirc manh dirng dang sau mgt
thwong hiéu chinh la cai ma khach hang khang
dinh khéng thé bac bé. Tdt ca diéu nay bt dau
bang mét loi hiza - mét loi hira chuyén giao gid
tri dén véi khdach hang” (Scott Robinette &
Claire Brand, 2001).

2.5. Phuwong phap nghién ciru

Dé 1am 16 cic moi quan hé giira cac yéu to
cling nhu xay dyng va kiém dinh mot mé hinh
c6 sy hién dién va tuong tac cta cac yéu td,
nghién ctru nay két hop dong thoi hai phuong
phép nghién ctu la dinh tinh va dinh luong.
Phwong phap dinh tinh dwoc sir dung dé 1am rd
cac muc ti€u nghién ctru, cac ndi dung, thuat
ngit, cac yéu tb, cac mbi twong quan, phan tich
két qua, két luan van d& nghién ciru. Phuong
phap dinh lugng dwoc st dung nham giai thich
céc yéu td trén bang cac con s, ¢6 kha ning do
luong.

Dir liéu bao gom dir liéu thir cép va so cap.
Dir liéu thir cip duogc khai thac tir cac bai béo,
cac cong trinh nghién ctru cia cac tac gia trong
va ngoai nude c6 lién quan dén dé tai. Dir liéu
so cap duoc thu thap tryc tiép tir cac ddi tuong
nghién ctru bang bang cau hoi, bao gdm: cac
nha san Xxuit trai cdy tai cac tinh dong bang
song Cuu Long va nguoi ti€u dung trai cdy tai
cac tinh va thanh phé HS Chi Minh, 1a thi
truong tiéu thu trai cay 16n nhat ca nudc.

Dé dam bao do tin cdy cua mau nghién ctu,
cac kiém dinh mau duoc thyc hién bao gom:
kiém dinh hé s6 KMO (cho biét ¢o phu hop cua
tap hop mau, khi hé s6 KMO > .50 (Norussis,
1985; Field, 2005). Hé s6 Cronbach alpha dung
dé do luong do tin cay cua thang do cac yéu to,
v6i hé s6 a > .70. Kiém dinh EFA ding dé xac
dinh trong s6 ma tran (> .40), twong quan giira
bién va tong (> .30) va tong phuong sai trich (>

50%) cua tap hop mau va cac bién trong thang
do (Churchill, 1979; Hair & ctg., 1995).

Pé kiém dinh sy phi hop cia mé hinh
nghién ctru, mo hinh ciu triic tuyén tinh SEM,
thong qua kiém dinh CFA duoc s dung véi
cac chi s6 can dat nhu: Gid tri hoi tu va phan
biét cia cac trong s6 hoi quy chuin
(Standardized Regression Weight - SRW) > .50
va < 1.0 (Anderson & Gerbing, 1988); chi sé
CMIN va CMIN/Af < 2 va > 2 (Kline, 1998;
Bollen, 1990; Fredenberger 1994; Hair va ctg,
1995); CFI > .90; TLI > .90 < 1.0; RMSEA
(Root Mean Square Error of Approximation) tir
< .05 dén < .08 (Steiger, 2000; Browne &
Cudeck, 1993); chi sé then chét CR (Critical
ratios) > 1.96 (Richart Bagozzi & Yi, 1988).

C6 nhidu y kién khic nhau dit ra 1a bao
nhiéu mau thi phu hop. Mot s6 tac gia cho rang
s6 mau tdi thiéu can dat trong nghién ciru 1a
100 (Kline, P. 1979; Gorsuch, R. L. 1983). it
nhat 1a 200 (Guilford, J. P. 1954); 250 mau
(Cattell, R. B. 1978). Cac tac gia déu nhat tri
rang: 50 mau 1a qua thip; 100 1a thap; 200 la
tam duoc; 300 1a tdt; 500 1a rat tdt; va 1000
mau la xuét sc.

Dé dat s6 mau theo yéu ciu, nhom nghién
ctru da phan phat 645 phiéu theo phuong phap
ngau nhién, phan ting tai 7 tinh bao gém: Long
An, Tién Giang, Vinh Long, Bén Tre, Can Tho,
Hau Giang, Pong Thap va thanh phd H Chi
Minh. S6 phiéu dwoc phan bd nhu sau: 1) Nhd
san xudt trdi cdy: 21 phiéu; trang trai:16 phiéu;
Hop tac xa: 17; cac ho gia dinh: 174.2) Cdc
nha phdn phéi va ban hang: budn si, ddu méi;
25; ban 1é: 56.3) Nguoi tiéu dung tai cdc tinh 1a
216 phiéu va tai thanh phé Ho Chi Minh 1a 120
phiéu. Tong s6 phiéu thu vé 1a 503 (78%) va st
dung duoc la 353 (55%).
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3. Két qua nghién ciru va thao luan

3.1. Khai quat tinh hinh san xuit va tiéu
thu san pham trai cay & Viét Nam

Theo bao cao cua Hiép hoi trai cay Viét
Nam (Vinafruit, 2009), trong nam 2011 Viét
Nam di san xuat 6,1 tridu tan trai cay, chiém
khoang 1% san lugng cua Thé gisi, ding thi
22 trén Thé gioi, thir 8 & chau A. Xuat khau rau
quéa cia Viét Nam nam 2013 dat xap xi 1.09 ty
USD (nam 2012 1a 829 triéu USD). Thi trudng
tiéu thy trong nuéc chiém 90%. Bdng bing
song Ctru Long 13 noi san Xuat trai cay tap
trung va 16n nhét ca nude véi dién tich 288.000
ha, v&i san luong 3,18 triéu tan, cung cép hon
70% cho tiéu ding trong nudc va xuat khau
(Quéc Théng, Bui Diing, Phing Diing, 2013).
S0 Véi cac san pham nong nghiép khac nhu
gao, ca phé, tiéu, thuy hai san cho thiy nganh
san Xuat trai cdy cua Viét Nam con yéu kém so
V6i tiém ndng phat trién cua no.

Nguyén nhan chinh ciia khé khin ké trén 1a
do chua c6 sy lién két chat ch@ gitra san xuat va
tiéu thy, chua quan tdm dung muc chat luong
san pham va van dé vé sinh an toan thyc pham.
Nhiéu nha san xuét chua c6 nhan thirc dung vé
cong tac xay dung va quang ba thuong hiéu
(P4 Puc Kha, 2008, 2009, 2012; Hoang Viét,
2013). Do vay, mic di ¢6 nhiéu tiém nang phat
trién nhung trai cdy ¢ Viét Nam néi chung va &
c4c tinh ddng bang séng Cau Long néi riéng
chua thuc su phat trién theo huéng bén viing,
chua dam bao duoc loi ich 1au dai cho nha san
XUit ciing nhu ngudi tiéu ding, chua tao ra
dugc dong luc cho cac nha dau tu.

3.2. Két qua kiém dinh sy khac biét giira
nhém trai cdy c6 thwong hiéu, hé théng
phan phdi ban hang va chét lweng so véi
nhém trai ciy khac khong c6 cac yéu té trén

Pé xac dinh thuong hiéu, hé thong phan
phdi va chat lugng san phiam anh huong dén
m& rong thi trudng tiéu thu san pham ddi voi

trai cdy, nhom nghién ciru da sur dung gia ban
trung binh (mean) nhu 1a mot thude do cy thé
gia tri cia mot thwong hiéu san pham: 1. Danh
sach gia ban 12 loai trai cay duogc lya chon tir
cac nha san xuat, h¢ théng phan phdi tai ciing
mot thoi diém (12 loai trai cdy la: thanh long,
X0di, vl sita, sau riéng, nhin, sapoche, budi,
Cam, mang clu, dua hiu, mang cut, thom); 2.
Tir két qua danh gia ctia nha san Xuat, phan
phdi va ngudi tiéu ding vé san pham c6 thuong
hi¢u, h¢ thong phan phdi va chat lugng san
pham so Véi cac san pham twong tu khong ¢
cac yéu té trén. 3. Kiém dinh T (test) trong
ANOVA dé xac dinh sy khac biét gitta hai
nhém san pham nay. Gia thuyét Ho dit ra 1a :
“Khong co sy khac biét co y nghia gitta cdc san
phdam trdi cdy c¢6 mét hé thong phdn phéi ban
hang, c6 chdt heong droC gan Véi mét thwong
hiéu so Véi cdc sin pham twong tw nhing
khéng c6 cdc yéu to rén”. Gia thuyét trén duoc
loai bo khi t (start) > t (critical); voi P < .05; p
1a mirc y nghia. Két qua kiém dinh cho két qua
nhu sau:

1. San phdm cua nha san xuat khong cé
thuong hi¢u, khong c6 hé thong phan phéi -
San pham c6 thuong hiéu, c6 hé théng phan
phdi, co chat luong duoc ban tai cac cua
hang va siéu thi: t (start) = 5.50 > 2.20 [t
(critical)], véi p = .000 < .05;

2. San pham khong c6 thuong hiéu, khong co
hé théng phan phdi dwoc ban cho cac dau
méi, nha budn - San pham c6 thuong hiéu,
¢6 hé théng phan phdi, c6 chat lugng dugc
ban tai cac ctra hang va siéu thi: t (start) =
4.47 > 2.20 [t (critical)], vai p = .000 < .05;

3. San pham khong c6 thuong hiéu duoc bay
ban tai cac cho, sap trai cdy - San phim c6
thuong hiéu, c6 hé thong phan phdi, co chit
luwong dugc ban tai cac ctra hang va siéu thi:
t - start = 4.19 > 2.20 (t - critical), vai p =
.000 < .05.
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Tir két qua trén, gia thuyét Ho bi bac bo va
dua dén mot két luan 1a co sy khac biét co ¥
nghia giita cac san pham trai cdy c6 mot hé
thong phan phdi ban hang, ¢6 chit lugng duoc
gan voi mot thuong hiéu so véi cac san pham
tuong tu nhung khong c6 cac yéu to trén.

Véi gia thuyét (Ho): Khéng cé suw khdc biét
c6 ¥ nghia trong ddnh gid ciia nha san Xuat,
nha phdn phéi va nguoi tiéu ding vé san pham
trdi cdy (trong do c¢6 Thanh Long) c6 mgt hé
thong phdn phoi ban hang, ¢6 chdt luong dwoc
gan Véi mét thiwong hiéu (A) SO Véi cdc san
pham tiwong tw nhwng khéng cé cdc yéu té trén
(B). Két qua kiém dinh cho thay: tat ca gia tri t
- start déu 16n hon 1.96 (t - critical), voi p =
.000 < .025 (xem bang 1). Tir két qua trén, gia

thuyét Ho bi bac bo va dua dén mot két luan 1a
c6 sy khac biét co y nghia trong danh gia cia
cac nha san Xuat, cac nha phan phdi va ngudi
tiéu dung vé san pham trai cay c6 mot hé thong
phan phéi ban hang, co chit luong duoc gan
v6i mot thuong hiéu (A) so Véi cac san pham
tuong tu nhung khong c6 cac yéu tb trén (B).

N

Trong d6 sy khéc biét I6n nhit 1a “¢in frong
vdo chdt heong” gitra san pham c6 thuong higu
va hé théng phan phdi so véi san pham khong
¢6 thuong hiéu va hé théng phan phbi 1a 1.45
diém. Tiép dén 1a “san sang tra gid cao khi
mua”, véi gia tri chénh 1¢éch 1a 1.31; sy chénh
léch 1on tht ba 1a “hinh thic mdu ma bén
ngoai” c6 do chénh léch 1a 1.24.

Bang 1: Két qua kiém dinh sy khac biét v& hai loai san pham trai cay: c6 thuong hiéu (A) va khong ¢
thuong hiéu (B).

Paired Samples Test

Paired Differences t darf Sig. (2-
Mean Std. Std. Emror | 95% Confidence tailed)
Deviation Mean Interval of the
Difference
Lower | Upper
l‘fﬁnf‘ dang bé\n ng?ai: “‘f’i ngon, 1.240 297 040 1.082 1399 |15.436| 352 000
hip dan (A) - Hinh ding bén ngoai:
tuoi ngon, hap din (B)
2.Tin twéng vao chat luong (A) - 1.455 1.189 036 1.265 1644 |15.185| 3s2 000
Tin twong vao chat luong (B)
3. Dam baa v& sinh, an todn thye 669 1.054 025 501 837 7.871 | 3s2 000
phiam (A) - Bam bao vé sinh, an
toan thure pham (B).
4. Gid ban 15 rang, phi hop (A) - 981 1218 018 787 1174 | 9.991 | 3s2 000
Gia ban rd rang, pha hop (B)
5. San sang tra gia cao hon san
pham khac khi mua (A)- Sin sang || 4 34 1.413 014 1003 | 1543 |11578| 382 000
tra gia cao hon sin pham khic khi
mua (B)
6.Gia ting gia tri cho ngudi mua
ggi" gia ting gii tri cho ngudi mua 1.058 1.368 010 841 1276 | 9.599 | 352 000

Nguon: Dit liéu diéu tra tir thang 10 dén thang 12 niam 2013

3.3. Két qua kiém dinh thang do cac yéu t6
anh huong dén mé rong thi truomg tiéu thu

Két qua kiém dinh thang do cho thay céac

yéu t6 déu dat yéu cau dé ra, dam bao tinh phu
hop ctia tap hop mau va dé tin cay cua thang do
(xem bang 2).
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Bang 2: Két qua kiém dinh KMO, Cronbach alpha va EFA ciia thang do cac yéu to

Thang do KMO | P(Sig.) | Crombach | Trongso | Tong Tuong
(=.50) (<.05) alpha matrdn | pheong | quan giita
(>.70) (>.40) | saitrich | biénva
(>50%) tong

(=-30)
MG rong thi truong tiéu thu 671 000 716 63 68 65
Thwong hi¢u 813 000 806 57 73 .69
Hé thong phan phdiban hang 784 000 739 61 57 63
Chat lrong san pham 697 000 830 72 71 67
Nguon: Dir liéu diéu tra tir thang 10 dén thang 12 nam 2013

3.4. Két qua kiém dinh mé hinh cac yéu thong qua thuong hiéu, hé thong phan phdi ban
t6 anh hwéng dén mé rong thi truong tiéu hang va chét lugng san pham, bang cac dir liéu
thu san pham trai cay thuc té thu thap duoc tir thi truong bang phan

Két qua kiém dinh mé hinh Iy thuyét V& mé mém AMOS cho théy: Céc chi s6 théng ké déu
rong thi truong tiéu thu san pham trai cay dat yéu cau d¢ ra (xem hinh 1 va bang 3).

Hinh 1: Két qua kiém dinh mé hinh cac yéu té anh hudng dén ma rong thi truong tiéu thu san pham trai cy

alala'al.] AHﬁ

Mg réng
o1 TT tiéu thu
<§. \.3|
X
%.
(: n= 353; Chi-square=560.72; df= 326; P= 000, CMIN/df=1.93; RMSEA= 039; GFI= 912
X SRW (Standardizad Regresslon Weigho; CE (Coraiation Costhtenty T 000
X
Gi4 tri hoi ty va phan biét cia cac trong s la .925 > .90; QFI la .91’2 > 90; RMSEA 1la
hdi quy chudn SRWdéu > .50 va < 1.0; chi sé .039 < .05; chi s6 then chot CR (Critical ratios)
CMIN/df 1a 1.93 < 2.0; CFI 1a .973 > .90; TLI > 1.96.
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Bing 3: Két qua kiém dinh cac yéu t6 anh huong dén mé rong thi trudng tiéu thy san pham trai cay

Thwong hidu ---» Chat hrong

Hé théng PP = - Chat hrong

Standardized Regression Weights and Cowvariances: (Group number 1- Default model)

Thuong hidu - M rong thi trnrong
Hé théng PP - M& rong thi trudong
Chat luong e M& rong thi truong
Thwong hidgu = -» Hé théng PP

(**) with p <.01;(***) withp <.001:verysignificant

Estimate S E C.R o
88 032 17.81 ===
T3 Q15 35.33 =*
a1 o18 37. T8 ===
.76 031 12.68 ==
89 011 60.00 ===
.68 Q013 4231 **

Két qua trong bang 3 cho thay:

Thiz nhat, c6 su hién dién cua ba yéu t6 anh
hudng dén viéc mo rong thi trudng tiéu thy san
pham trai cdy, d6 la thuong hiéu, hé thong
phan phéi va chit luong san pham. Trong do,
yéu té tac dong manh nhit 1a thuong hiéu véi
SRW la .88; P =.001 < .05; tac dong thtr hai la
chat lugng san pham (SRW = .81; p = .001 <
.05); thir ba 1a h¢ thong phan phdi san pham
véi SRW 1a .73; p = .01 < .05.

Thi hai, giira ba yéu t co tac dong qua lai
v6i nhau. Mdi quan hé manh nhét thudc vé
Thuong hiéu va Chét lugng san pham véi hé s6
teong quan (hay hi¢p phuong sai - CC) 1a .89;
p = .001 < .05; mbi twong quan thir hai la
Thuong hiéu va hé thong phan phdi tiéu thy,
v6i CC 1a .76; p = .01 < .05; cudi cung 1a mdi
quan hé giita hé théng phan phdi va chét luong
san pham (CC = .68; p = .01 < .05).

4. Két luan

Tir cac két qua nghién ctru trén cho thay:

Thiz nhdt, co su khac biét co ¥ nghia gitra
cac san pham trai cdy co mot hé théng phan
phdi ban hang, c6 chit luong duoc gan vai mot
thwong hiéu so voi cac san pham tuong tu
nhung khong c6 cac yéu t trén. Sy khac biét
nay khong chi thé hién trong gia ban san pham,
ma con hién dién trong tdm tri cua khach hang.

Ba yéu td nay tao ra co sé bén viing gitip mo
rong thi truong tiéu thy.

Thi# hai, dé trai cay phat trién bén viing,
dem lai nhitng gia tri thiét thuc, 1au dai cho nha
san xuat va ngudi tidu ding, trudc hét cac nha
quan ly, cac nha san XUat tai dia phuong can
phai giai quyét dong bo ba yéu té d6 1a phat
trién thuong higu, gin véi phat trién hé thong
kénh phan phdi/ban hang, ddng thoi khong
ngimg ning cao chat lwong san pham.

Thit ba, trong ba yéu t6 trén, yéu tb tac dong
manh nhat dén kha ning m¢ rong thi truong
tiéu thu san pham chinh 14 thuong hiéu cua san
pham. Do viy, phat trién thwong hiéu khong
nhimg 1 didu kién bat bugc dé dam bao san
pham duoC san Xuat ra ¢ ngudn gbc Xuat xi rd
rang, an toan vé sinh thuc pham, ma con tao ra
gia tri cho nha san xuét (doanh thu va loi
nhuan) va ngudi tiéu dung (gia tri nhan dugc tir
tiéu dung san pham). Phat trién thwong hiéu
ddng nghia v6i mot su cam két tuyét ddi vé gia
tri va chat lugng ma nha san xuat hia véi
khach hang. Do vdy, can dau tu cho cong tac
phat trién thwong hiéu, gin vai cac chi dan dia
1y, hé théng nhan dién thuong hiéu va cong tac
quang ba nham dinh vi thuong hiéu trong tim
tri khach hang.

Thir e, giita thuong higu va chat lugng san
phdm c6 mdi quan hé rat chat chg, tac dong
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manh nhat dén kha ning mé rong thi truong
tiéu thy san phém. Do vay, bén canh cong tac
phat trién thuong hiéu, cdc nha quan 1y va san
XUt trai cay can dac biét quan tam dén chat
lugng san pham. Chat lugng san pham khong
chi 1a viéc ap dung quy trinh san Xuét theo tiéu
chuan GAP, n6 con la nhitng yéu té gan lién
v6i san phim ma khach hang cam nhan duoc
nhu: mau sic tuoi bt mat; san pham d@)ng déu;
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