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TOM TAT

Bai viét tdp trung phan tich cdc yéu t6, xdy dwng va kiém dinh mé hinh cau triic tuyén tinh (SEM) vé cdc
Yéu t6 anh hong dén hanh vi lya chon va tiéu ding trai cdy cia nguwoi tiéu ding nham phan tich thic
trang tiéu thu trai cdy ngi so voi trai cdy nhdp khéu tai cac hé thd'ng siéu thi tai Thanh phé Hé Chi
Minh. Cdc yéu t6 bao gom: Chat lwong va cdc ddc tinh ciia san pham; Thwong hiéu; Gid bdn san pham;
va hanh vi cd nhan ciia nguwoi tiéu dimg. Cac két ludn va goi y cdc hwéng giai phdp cho vin dé ciing
diege dé cp trong bai viét nay.

Mgt cau hoi l6n duwoc dat ra la: Thuc su c6 sy khac biét cé y nghia trong hanh vi lya chon va tiéu dung
trdi cdy ndi va ngoai ciia nguoi tiéu ding tai cc siéu thi tai Thanh phé Ho Chi Minh théng qua cdc yéu
16 Chdt lwong va cdc ddc tinh ciia san pham; Thuwong hiéu,; Gid bdn san pham; va Tam 1y cd nhdn cia
nguwoi tiéu ding hay khéng? Néu c6, sy khac biét nay 1a gi, c6 thé do lwong duwoc hay khdng?

Pé 1am rd sw khac biét nay, nhém nghién citu sik dung bon yéu to dé so sanh vé hanh vi ciia nguwoi tiéu
diing trong lwa chon va tiéu ding trdi cdy doi véi hai nhém san pham la trdi cdy néi va ngoai dwoc bay
ban cac siéu thi tai Thanh phé Hé6 Chi Minh.

Pé 1am 18 sw anh huong ciia bon yéu 16 trén dén hanh vi liva chon va tiéu ding trdi cdy ciia ngudi tiéu
diing, bai viét sir dung mé hinh cau trdc tuyén tinh (SEM), théng qua kiém dinh CFA (phan tich nhan to
khcfng dinh). D liéu dinh luong dwoc thu thap tir nguoi mua va tiéu dung trdi cdy tai cdc siéu thi tai
thanh phé Ho Chi Minh va duwoc thuc hién tir thang 10 dén thang 12 nam 2013 (Pé Pirc Kha, 2013).

Tir khod: Hanh vi lya chon va va tiéu ding; Chat lwong va cdc dac tinh ciua san phcfm; Thwong hiéu,
Gid ban san pham; mé hinh SEM

ABSTRACT

This paper aims to answer whether there is a difference in the choice and consumption of domestic and
imported fruits at supermarkets in Ho Chi Minh city and if yes, whether it can be measured. To answer
these questions, we employ the structural equation model (SEM) with four variables, including product
quality and feature, brand, price, and personal behavior of consumers. The model is subsequently
checked using the confirmatory factor analysis (CFA). Data is obtained from surveys on the fruit
consumers in HCMC'’s supermarkets conducted from October to December, 2013. Conclusions and
suggestions are also offered in the paper.

Key words: Choice and consumer behavior; product quality and feature; brand; price; structural
equation model
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1. PAT VAN BPE

Hanh vi lya chon va tiéu dung trai ciy cua
ngudi tiéu ding quyét dinh sy thanh bai cua
nganh cong nghiép san xuét trai cdy trén pham
vi toan cau. Rau va trai cy dong vai tro rat 16n
trong san xuat thyc phim dinh dudng cho
nguoi tiéu dung. Xa hoi cang phat trién cao thi
luong tiéu thu rau va trai cay ngay cang lon.
Rat nhiéu cong trinh nghién ctru da chi ra rang
tiéu dung trai cay va rau qua gop phan lam cho
sic khoe con nguoi tt hon va co thé gilp ho
ngan ngura cac nguy co cac bénh man tinh nhu
tim mach, tiéu duong, ung thu, cao huyét &p
(Joshipura et al.,1999; Key et al., 2002; Hu,
2003). Do vay, hoat dong marketing trong Iinh
vuc rau va trai cady dong vai trdo quan trong
trong viéc kich thich san xut va tiéu thy ciing
nhu dy nhanh tdc do phat trién kinh té nong
nghiép, ndng thén ¢ nhiéu quéc gia (FAO,
1989). O nhiéu qudc gia co nén kinh té thi
treong phat trién, do nim bit dugc quy luat
canh tranh nén nganh san xudt trai cay da di
dung quy luat, d6 1a bat dau tir thi truong, tir
nguoi tiéu dung sau d6 méi san xuat. Nho do,
nha san xudt nim bit va dinh huéng dung nhu
ciu cua thi truong, san xudt phét trién on dinh,
tao ra gia tri va lgi nhuan cao cho nha san Xuét.

Viét Nam n6i chung va & cac tinh dong
bang séng Ctru Long noi riéng c6 tiém ning
san xudt trai cdy rat I6n. Dién tich va san lugng
trai cdy cta Viét Nam ding dau cac nude thude
khu vue Dong nam A. Tuy vay, nganh san xut
trai cAy cua Viét Nam hién nay thuoc hang yéu
kém nhat so v6i cac loai cdy trong khac nhu lua
ga0, cao su, ca phé, hd tiéu. Do khong nim bat
duge nhu cdu thi trudng nén nganh san xuét
trai cdy cuia viét Nam luén luén bap bénh, hién
tuong "Pugc mua rét gia" dién ra phd bién dan
dén khong tao ra dong lyc trong san xuét va
khong tao ra cac lgi thé trong canh tranh so véi
cac loai trai cay nhap ngoai ngay tai sdn nha.

Sy bap bénh trong gi4 ban din dén thu nhap
trong san xuat trai cay khéng on dinh. Thanh
long rudt do la mot thé manh ciing chiu anh
hudng niang né cua canh tranh thi truong, gia
rat that thuong tir 60.000 dong/kg, giam xudng
40.000 dong roi 15.000 va 10.000 dong/kg.
Ngudi trong Thanh Long dau tu kha nhiéu tién
ciia va cdng sirc nhung thu vé khong duoc nhu
ky vong (Vin Vinh, Nhu Anh, 2015). Theo
danh gia cta Vién cay an qua mién Nam, c6
dén 90% luong trai cay cua ving doéng bang
song Curu Long dugc tiéu thy trong nude va chi
c6 10% xuat khau, chu yéu l1a ban sang Trung
Quéc. Thi truong nay rat Ion nhung tiém an
nhiéu rai ro. Hién nay, cac thi truong khac nhu
My va Chau Au, Nhat Ban da chap nhan cho
tréi cay Viét Nam duoc nhap khau nhu: thanh
long, chdm chdém, buai, chubi... Pay 1a nhiing
thi truong 16n, ban dugc gia cao nhung doi hoi
vé tiéu chuan vé sinh an toan thuc phim ciing
hét sac git gao (XTTM, 2014). Theo Tha
truong Bo Cong thwong Tran Tuan Anh
(2015), nhitng han ché trong san xuat tiéu thu
rau qua va trai cay cua Viét Nam tap trung ¢
cac khau quy trinh san xuét, tiéu chuan chat
lwong, vé sinh an toan thuc phiam va tiéu thu
san pham va théng tin thi truong. Cu thé, trudc
hét 1a nhitng han ché vé san xuat, ché bién, bao
quan sau thu hoach, chit lwong vé sinh an toan
thuc pham. San xuét rau qua da sé 1a nho I¢,
phan tan, chat lugng khong dong déu. Cong tac
kiém soat, phong trir sdu hai theo cac tiéu
chuin Global Gap, Viet Gap chwa dwoc ap
dung rong rai. Cong tac tiéu thu trai cay trong
nu6c va xuat khiu chu yéu 1a qua thuong lai,
cong ty tu nhan thu gom; hé théng ha tang
thwong mai con thiéu va yéu, chua dap tng
duoc yéu cau va tde do tang truong thuong mai
rau qua ngay cang cao. Cong tac thdng tin va
két ndi chia sé théng tin gita cic co quan hitu
quan, dia phuong va doanh nghiép chua cao.
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Van con nhidu han ché vin chua duoc giai
quyét (Tran Tuin Anh, 2015).

Trong bdi canh nén kinh té thi truong canh
tranh, chwa bao gio cac san pham trai cay cua
Viét Nam gap phai su canh tranh gay gét nhu
ngay nay. Khéng chi gap phai su canh tranh tir
cac nha san Xuit trong nudc, cac san pham con
gap phai su canh tranh tir cAc san pham dén tur
Trung Quéc, Thailand, Newzeland, MY,
Australia. Xu huéng tham nhap, chiém linh thi
truong cua san pham trai cdy ngoai ngay cang
gia tang khi Viét Nam thuc hién cac 16 trinh
mé ctra hoi nhap nén kinh té quéc té. Nhing
yéu t co ban gitp cac san pham trai cay ngoai
thdm nhap nhanh chéng vao thi truong Viét
Nam bao gdom Gi4, Thuong hiéu, Hé théng
phan phdi ban hang, Chét lugng san pham va
Hinh thac bén ngoai bat mat (Nguyén Viét,
2013). Khao sat tai cac si€u thi cho théy cac
loai trai cdy ngoai nhdp dat duoc su déng déu
vé trong lugng, kiéu dang, mau sic, chit lugng,
mau mi, dong goi, gid ban, duoc sip xép dep
mét trong ngan k& dep nhét, dugc bao quan
lanh va hi¢u ing anh sang ton thém vé dep cia
san pham, dugc dat dung tim voi cia khach
hang v.v... Do vay cac loai trai ciy nhap khau
dang dan dan chiém uu thé trong su lya chon
va tiéu dung cua ngudi tiéu dung. Trong khi d6
cac loai trai cay noi thiéu hin cac yéu td trén,
duoc xép 14n 16n véi cac loai rau va gia vi. Trai
cdy ndi khong tao dwoc cac yéu t6 hip dan
ngudi tiéu ding va bi yém thé so voi cac trai
cdy nhap ngoai ngay trén san nha (D6 Pic
Kha, 2012).

2. TONG QUAN VE TAI LIEU VA PHUONG

PHAP NGHIEN CcUU

2.1. Hanh vi lwa chen va tiéu dung

La viéc nghién ctru cac ca nhan, cac nhom,
cac to chuc trong lya chon, mua, su dung va
vt bo cac ¥ tuong, hang hoa va dich vu dé
thoa man nhu ciu va wdc mudn cta ho. N6 lién

quan dén cac hanh dong cia ngudi tiéu ding
trén thi trudng va cac co so tao ra hanh vi va
hanh dong d6 cta nguoi tiéu dung (Smriti
Chand, 2014).

Hiéu dugc hanh vi lua chon va mua cua
ngudi tiéu dung la chia khda thanh cong trong
phét trién céc chién lugc marketing. Hau nhu
khong c6 mot quyét dinh chién lugc ndo ma
khdng c6 su hién dién ctia hanh vi nguoi tiéu
dung ¢ trong d6 (Chen, Kunag - Jung, 1996).
Hanh vi nguoi tiéu dung duoc thé hién trong
nhiéu md hinh khac nhau, c6 thé 1a kinh té, x&
hoi va tam ly tiéu dung (Berndt, 1996). Co rat
nhiéu yéu t& anh huéng hanh vi ngudi tiéu
ding nhu: marketing (san pham, gi4, phan
phéi, chiéu thi, bao bi, dinh vi thuong higu,
cham soc khach hang,v.v...); yéu t& c4 nhan
(d6 tudi, gisi tinh, trinh d6 hoc vén, gido duc,
thu nhap ca nhan,v.v...); yéu t6 tdm 1y (nhu
dong co, 16i séng, thoi quen, nhan thuc, thai
do); yéu t6 hoan canh (méi truong vat chét tai
thoi diém mua, moi truong xa hoi luc mua);
yéu t xd hoi (hoan canh x3 hoi, ding cip, tinh
trang gia dinh, cic nhém tham khao); cac yéu
td van hoa (Ton gido, chung toc, qudc tich)
(Smriti Chand, 2014).

Sallis va Owen (2002) da xac dinh hai nhan
t6 1a nhitng dac tinh co ban dé xac dinh hanh vi
tiéu dung cua ngudi mua, d6 1a nhan t6 moi
truong va nhan té ca nhan. Nhan t6 méi trudng
1a tit ca cac yéu té bén ngoai c& nhan ma né tac
ddng dén mot ca nhan nhu gia dinh, ban be, hoi
nhoém va tinh sin cd cua san pham/dich vu.
Nhan t c& nhan la cac nhan t6 bén trong cé
nhan anh huong truc tiép hanh vi cia mot ca
nhan nhu sy ky vong, niém tin, nhitng cam
nhan ca nhan, muc tiéu, du dinh.

Kotler va Keller (2006) dua ra mé hinh
hanh vi mua ctia nguoi tiéu dung dugce goi la
mo hinh Kich thich dap tra (Stimulus Response
model) (xem hinh 1). Theo mé hinh ndy c6 3
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nhém: Nhém kich thich (Marketing Stimulus +
Other Stimulus) tic dong dén Pgc tinh cua
ngwoi mua va Tién trinh quyér dinh ciia nguoi
mua (Buyers Characteristic/Buyer’s Decision
Process), tir nhdm nay dan dén hanh dong
Quyét dinh mua (Buyer’s Decision). Cac kich
thich marketing (Marketing Stimulus) bao gém
céc yéu t6 nhu: san pham; gi& ban; phan phdi;
thac day. Cac kich thich khac (Other Stimulus)
nhu: Kinh té, Cong nghé, Chinh tri, Van hoa.
bac tinh cia nguwoi mua  (Buyers
Characteristic) bao gom cac yéu té X4 hoi, vin

hoéa, c& nhan va tam ly. Tién trinh quyét dinh
cua nguoi mua (Buyer’s Decision Process) bao
gom: Nhan biét vin dé, tim kiém théng tin,
danh gia cac lya chon, quyét dinh va thai do
sau khi mua. Quyét dinh cua ngudi mua bao
gom: lya chon san pham, lya chon thuong hiéu,
lya chon nguoi bén, lya chon thoi gian va tong
s6 tién mua. Md hinh cua Kotler va Keller
(2006) duoc coi 13 md hinh phé quét vé hanh vi
mua theo tién trinh ciia ngudi mua va duoc ap
dung trong nhiéu lanh vuc khac nhau.

Cac kich thich Marketing Dic tinh cia ngwéi mua
(Marketing Stimulus) (Buyers Characteristic)
Quyét dinh
+ . c s s
- , , Tac dl’:)l] den . . Dan den két qua cia nowoi mua
Cic kich thich khac ———gb Tién trinh quyet dinh cia ngwoi mua - Buy g, 7o)
(Other Stimuli) Act on (Buyer’s Decision Process) To Give s L)

Hinh 1. Mé hinh kich thich dap tra
Nguon: Kotler Philip and Keller 1. Kevin, 2006

Trong nghién ciru hanh vi lya chon va tiéu
dung san pham, Bandura (1997) di dwa ra md
hinh Ly thuyét nhan biét x4 hoi (Social
Cognitive Theory - SCT). M& hinh nay giai
thich su tac dong qua lai giita cac nhan t6 ca
nhan, méi trudng va hanh vi hay hiéu biét hanh
vi nguoi tieu dung. Nhan té ca nhan (Personal
factors) bao gom thai d6 (Attitude) va thoi

rhan 18 ca nhan
{Pareanal factars)
Thad 39 (Atiuds)
Theail quan (Hablt)

KA 1 mal ireteng
{Environmental fachors)
Anh hrdng x3 R
{Sacial MNUences)
ZaF 54N ca
[Avzlability]

quen (Habit). Nhan t6 moi truong
(Environmental factors) bao gom: nhiing anh
huéng xad hoi (Social influences) va su san co
(Availability). Tu m6 hinh STC cta Bandura
(1997), Khairunnisa 1.0 & ctg (2012) da dva ra
mo hinh STC trong nghién cttu hanh vi mua va
tiéu dung trdi cdy va rau qua tai Malaysia nhu
sau (xem hinh 2).

¥ dinh Haw ding tral cay wa raw
(interticn iz consume
freit @nd vegstabilag)

Hinh 2. M6 hinh Ly thuyét nhan biét xa hgi trong hanh vi mua va tiéu ding trai cay va rau qua
Ngusn: Khairunnisa 1.0 & ctg, 2012
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Dua trén cac md hinh hai nhan t§ cua Sallis
va Owen (2002); md hinh kich thich dap tra
cua Kotler & Keller (2006); md hinh cua
Bandura (1997) duoc Khairunnisa va ctg ap
dung (2012) va can cir vao cac nghién ctu tai
Viét Nam (P Puc Kha, 2012; Nguyén Viét,
2013), nghién ctru nay tap trung phan tich bén
nhém yéu t6 co ban 1a: Chdt lwong va ddc tinh
cua san phcfm; Thwong hiéu;, Gia bdan san
phdm; va Hanh vi lya chon va tiéu ding san
phdm. Trong d6 ba yéu t6 1a Chat luong va dic
tinh ciia san pham; Thuong hiéu; gid ban san
pham thudc vé nhan té méi truong va hanh vi
thuoc nhan to c& nhan cua ngudi mua.

2.2. Chit lrgng va cic dic tinh cia san
phﬁm

Céc ddc tinh cua san pham 13 yéu t6 dau
tién chi phdi hanh vi mua va tiéu ding cac loai
trai cay. Cac dic tinh cua san phdm bao gém
cac yéu t6 nhu mau sic, kiéu dang, kich cd, cac
chirc nang, cac thanh td va cac dic diém ma nod
tao ra su 16i cubén hap dan cua trai cdy hay su
chap nhan san pham trén thi truong (Businees
Dictionary.com).

Thir nhat, dic tinh cia san phcfm. Mot sb
cong trinh nghién ctru chi ra mdi lién hé mat
thiét gitta cac déc tinh, chét lrong san phém va
hanh vi lga chon va ti€u dung trai cdy cua
nguoi ti€u dung (Loureiro et al. 2002;
Thilmany et al. 2008; USDA, 2010; Riccarda
Moser et al. 2011). Nhin chung, khach hang
thoa man voi mot san pham hay dich vu thudng
¢6 xu hudng lya chon va trung thanh véi nhan
hiéu cua san phém hay dich vu d6. Sy thoa man
ctia khach hang dua trén hai nén tang co ban la
sy danh gia vé chit luong va nhirng trai nghiém
ma ho nhan duoc tir san phidm (Ostrom &
lacobucci 1995; Crosby et al. 1990). Chia
khoa dé khach hang lya chon san phém va dé
ho duy tri 1ong trung thanh chinh 1a dem dén

cho khiach hang mdt sy thod man (Kotler
1994).

Thit hai, nhdn thirc vé chat lwong. Hanh vi
lya chon va tiéu dung cac san pham trai cay
chiu anh hudng bdi nhédn thirc cia nguodi mua
vé chat luong ctia san pham. Ngudi mua danh
gi4 chat lugng bén trong thdng qua cac chi dan
va ddc tinh bén ngoai ctia san pham va do cac
thong tin duoc cung cip boi ngudi ban
(Caswell et al. 2002). Chat luong trai cay la
mot khai niém rat kho dién ta, vi no 1a mot su
tap hop ctia nhiéu thudc tinh c¢é lién quan mat
thiét dén su cam nhan cua khach hang nhu mui,
vi, mau sic, kich ¢&, trong luwgng, do chin, do
tuoi,v.v. cua trai cdy (Lohr 2000; Mabiso et al.
2005; Darby 2006; Akgingor et al. 2007,
Ghorbani et al. 2007; Lili and Tong, 2007;
Ness et al. 2010). Vi ngon cua trai cdy ma
nguoi ti€u dung nhan dugc dua dén 1oi ich la
lugng tiéu dung trai cdy gia ting
(Heimendinger J & Van Duyn MA, 1995)

Thir ba, niém tin vio sin phcfm. Niém tin
vao san phim cung cip nhitng loi ich cho cé
nhan nguoi st dung nhu dinh dudng, cac loai
vitamin, khoang chat, giam cholesterol, ting
cuong sitc khoé, ngin ngira mot sd loai bénh
clia trai cay v.v. 1a mot co s& viing chic cho
hanh vi lya chon va tiéu dung céc loai trai cay
cua nguoi tiéu dung (Caswell and Mojduszka
1996; Becker 1999; Lusk et al. 2007). Niém tin
vao san phém con duge thé hién qua sy nhdn
biét rd rang vé cac dic tinh ciia san phdm va
mdi quan hé cua ndé voi bao vé mdi trudong,
dam bao an toan vé€ sinh thyuc phém, thuc hién
Quan 1y Dich hai Téng hop (Integrated Pest
Management - IPM), giam thiéu cac doc hai
cho ngudi sir dung, ngudn gdc 16 rang ciia san
phdm, san phdm hitu co ty nhién, va ngay ca
cudc sdng cua nguoi dan trong trai ciy ra sao
(Becker 1999; Midmore et al. 2005; Darby et
al. 2006).
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Thir tw, loi ich cua ca nhan va xda hoi.
Ngoai cac yéu té trén, loi ich tron goi cua trai
cdy dem lai cho nguoi tiéu ding con bao gom
céc chimg nhan vé quy trinh san xuét, hé thong
cung g nham chuyén giao gia tri tot nhat cho
nguoi tiu dung va xa hoi (Travisi and Nijkamp
2008; Arunachalam et al. 2009).

2.3. Thwong hiéu

Thuwong hiéu tao ra gia tri cho nha san xuat
Idn nguoi mua, 1a yéu té quyét dinh hanh vi
mua va long trung thanh cua khach hang
(Aakar, 1991, 1996; Keller, 1993). Schiffman
va Kanuk (2004) chi rd kién thirc va kinh
nghiém ctia nguoi tiéu ding vé thuong hiéu 1a
c4i ma mot c4 nhan nim bét duoc trong qua
trinh mua va tiéu ding san pham, tir d6 tao
hanh vi dap tra cua ho trong twong lai. Trong
cach tiép can khac vé kién thirc va kinh nghiém
clia ngudi tidu ding vé thwong hiéu, Marcia va
Lehman (2009) cho rang thuong hiéu dugc tao
ra boi ba yéu td co ban 1a 161 hta thuong hiéu,
marketing thuong hi¢u va sy trdi nghiém
thuong hi€u. Loi hira thwong hiéu 1a nhitng ky
vong dugc tao ra tir san phém, td chirc hay mot
con nguoi. Marketing thuwong hi¢u duoc xay
dung tir bén trong, tir moi trudng van hod cia
mot o chirc nhim chuyén giao 16i hira va dem
lai mot sy trai nghiém tot vé thuong hiéu. Trdi
nghiém thuwong hiéu do6 1a nhitng gi thuc sy xay
ra trong qua trinh khach hang tiéu dung san
phém, thuong 1a no dé 1ai mot 4n tugng nao do.
Loi htra, marketing va sy trdi nghiém cung
nhau tao nén mot thwong hiéu manh, néu nod
khong hoi duoc ba yéu té nay thi thuong hiéu
s& bi ton thuong.

Kha nang nhan biét mot thuong hiéu san
phim cia ngudi tiéu dung cang cao thi kha
nang lya chon thuong hiéu d6 cang 16n. Theo
Tuominen (1999), nhan biét thwong hiéu lién
két v6i stc manh ciia mot diém nhan thwong
hiéu trong ky tc khach hang, phan anh kha

ning nhan biét thwvong hiéu cua khiach hang
dudi céc diéu kién khac nhau.

Kha ning nhan biét dua dén kha ning lién
két ciia mot thwong hidu va né 1a mot yéu té co
ban tao nén gia tri thwong hiéu (Aaker, 1992).
Céc yéu tb lién két ciia mot thuong hidu bao
gom tat ca cac suy nghi, cam nhan, nhan thic,
hinh anh, trai nghiém, niém tin, thai do cua
nguoi tiéu ding d6i véi mot thuong higu
(Kotler and Keller, 2006). Vi vay lién két
thuong higu tr thanh yéu t6 quyét dinh hanh vi
mua va long trung thanh d6i véi mot thuong
hiéu (Aaker, 1991).

Thuong hiéu l1a mét kha ning duy nhét coa
cong ty dé ddi xir véi nhirng khach hang khéc
nhau va dé xay dung méi quan hé lau dai gitra
cdng ty véi khach hang, thong qua d6 dem lai
lgi nhuén cho cong ty. Thuong hiéu lam thay
d6i thai do cua nguoi tiéu ding ddi voi san
pham rau va trai ciy va giup cong ty chiém linh
dugc thi truong muc tiéu (Eric Barrett, 2012).
Thuong hiéu da trd thanh mot phan gid tri cua
san pham rau va trai cdy, tham chi thuong hiéu
€on tao ra gia tri cd nhan cho nhitng ngudi mua
va st dung chidng. Nho ¢é thuong hiéu, gia cua
san pham dwoc nang 1én cao hon rét nhiéu so
v6i nhitng san phiam khong c¢6 thuong hiéu.
Ngudi tiéu dung chdp nhan mua rau va trai cay
¢6 thuong hiéu véi gia cao hon rat nhiéu so véi
cac loai san pham thong thuong khac vi ho cam
thiy yén tdm vé chat lwong va su an toan cua
né. Theo t&c gia, thuong hiéu da dem lai danh
tiéng va gia tri rat l6n cho cac cong ty, trang
trai va cac ho gia dinh trong rau va trai ciy &
Trung qudc (Wang, 2005).

Loi thé canh tranh cua mot thuong hiéu
khong chi tao ra long trung thanh cua khach
hang, khién ho mua nhiéu hon, sin sang tra gia
cao hon so vé&i san phiam cua déi tha ma con
gitp doanh nghiép dinh dugc gia ban cao hon
va duy tri, thic day duoc cac kénh phan phdi
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vu tién lya chon san phdm co thuong hiéu
(Johan, A., UIf, J. and Niklas, P. 2007;
Sethuraman, 2003; Ailawadiet al., 2003;
Agarwal & Rao, 1996).

2.4. Gia ban sin phim

Gié ca cua san pham 1a thude do quan trong
nhét cua gia tri thuong hiéu. Loi nhuan va sy
6n dinh cua gia ban san pham khéc biét c6 thé
vuot ra ngoai chién thuat thdng thuong, né co
thé 1a mot sy chién thing cua chién luoc
thuong hiéu (Gordon Pincott, 2011). Gia ca tro
thanh mot trong cac yéu t6 quan trong nhat
trong marketing. Trong hoat dong thuong mai,
céc doanh nghiép thuong ap dung nhiéu cong
cu dinh gia khac nhau va cac chinh sach thic
day nham thu hut khach hang méi va gia ting
long trung thanh cua khach hang (Simone A.
French, 2003; Marinescu; Sabin M. and Toma,
2008). Nhan thirc vé gia tac dong co y nghia
dén hanh vi lua chon va su thoa man cua khach
hang. N6 xac dinh hiéu nang cia ban hang va
duy tri long trung thanh ctia khach hang (Varki,
S. and Colgate, M., 2001).

Ném bét duoc hiéu ung tic dong cua gia
ban san pham dén hanh vi lya chon san phdm
clia ngudi tiéu dung 1a mot viée lam tdi quan
trong, boi vi nd giup cac nha quan ly ban 1¢
dinh gi4 san phdm phu hop, khéng nhimg dam
bao dugc muc ti€u 1gi nhuan ma con gay dugc
cam tinh cua ngudi mua, gbp phan ning cao
gia tri thwong hiéu ciia san phim (Zielke,
Stephan 2006).

Mbi quan hé giita huong vi cta tréi ciy va
gi4 ban rét rd nét. Trong két qua nghién ctru vé
su ua thich va lya chon trai cay cua nguoi tiéu
dung, Roger Harker (2005) d3 chi rd néu huong
vi trai cdy kém s& dan dén gia ban bi giam sut;
huong vi thom ngon s& gia ting gia ban san
pham; huong vi trai cdy c6 tAm quan trong gap
hai lan gia ban san pham. Theo Amanda
Christine Smith (2010), nguoi tiéu dung sin

sang tra gia cao cho cac san phim thuc phdm
hitu co ty nhién (organic products), sau do la
yéu t6 vé tinh tién loi khi mua va cic yéu t6
khac nhu huong vi, mau sic, kiéu dang cua trai
cay.

2.5. Céc yéu té thude dic diém ca nhan

Su lya chon va tiéu dung trai cdy cua nguoi
tiéu dung chiu tic dong boi nhiéu yéu té cua
moi trudong va cac yéu t6 noi tai hién hiru trong
mdi ca nhan. Mot sd tac gia cho rang hanh vi
lya chon va tiéu dung trai cay, rau, thuc pham
cua nguoi tiéu dung chiu tdic dong manh bodi
cac yéu tb nhu thu nhap, van hod gido duc va
dia vi, dang cap trong xa hoi (Johansson &
Andersen 1998; Mc Clelland et al. 1998). Cac
dic diém vé nhan khau hoc ciing 14 cac yéu t6
tac dong dén hanh vi lya chon va tiéu dung trai
cay. Phy nir dung nhiéu trai cdy va rau hon nam
giéi. Nguoi truong thanh 16n tudi dung nhidu
hon gidi tré (Thompson et al.1999).

Dbi v6i nhiéu ngudi, lwa chon va tiéu ding
trai cdy khong chi vi né cung cap cac gia tri
dinh dudng hay stc khoé cia ho ma con la
niém vui, kinh nghiém vé thuéng thirc, su
khuay khoa, sung tic, niém tin vao chét luong
va huong vi ngon cua trai ciy (Brug et al.
1995).

Théi quen tiéu dung trai cdy 1a mot yéu td
then chét dan dén hanh vi lva chon va tiéu
dung trai cdy. Thoéi quen dugc hinh thanh do
nhiéu yéu td két hop, duoc lap lai nhiéu 1an
trong qua khir cia nguoi ti€u dung (Khan,
1981; Brug et al. 1995; Bandura, 1997; Sallis
& Owen, 2002;). Thoéi quen bao gém kinh
nghiém hoc hdi tir qué khtr hinh thanh thai 46
hudng vé lya chon va tiéu ding trai cdy. Hon
nira, thoi quen con dién ta "su ty thé hién
minh", gop phan tao nén phong cach song ciia
ca nhan. Theo Khan (1981), théi quen nay trd
thanh mot yéu t6 manh xac dinh hanh vi lya
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chon va tiéu dung céc san pham nudc trai cay,
salad va trai cay.

Chinh thoi quen tiéu dung tré thanh 1y do
co ban giai thich sy bén viing cia yéu t6 van
hoa, truyén théng va anh huéng dén hanh vi
tiéu dung. Co thé ndi rang van hoa truyén
thdng va cac tap quan truyén thong 1a cac nén
tang ma trén d6 cac hanh vi lya chon va ti€u
ding thyc pham trong d6 co rau va trai cdy
duoc hinh thanh (Rozin & Vollmecke, 1986;
Bandura, 1997; Pollard, Kirk & Cade, 2002;
Sallis & Owen, 2002).

Nhing kinh nghiém an san pham cé chat
lugng (experiential eating quality) trong qua
khir, két hop voi nhimg dic tinh bén ngoai cua
san pham duogc nguoi tiéu ding cam nhan la
nhitng co s quan trong nhit din dit hanh vi
lya chon va tiéu dung trai cay cua ho. Nhiing
trdi nghi€ém cua nguoi tiéu dung dugc hinh
thanh thong qua ném tht, mui, vi va tinh tién
loi khi mua gitip ngudi tiéu dung dé dang nhan
dién chat luong san pham va dua dén quyét
dinh Iya chon mua va tiéu dung cac loai trai
cay (Nelson, 1970, 1974; Torjusen et al. 2001;
Grunert et al. 2004). Thanh t& chinh tao nén
kinh nghiém cuia nguoi tiéu dung vé chit luong
chinh 1a vi ngon cua trai cdy. Vi ngon cula trai
cdy bao gdm hwong vi (ngot, bui, chua, chat,
cay, dang), huong thom cung véi d6 mong
nudc, do chin, mau séc va hinh dang cua san
phém (Tan, 2000). Nhu vay mau sdc hién thi,
hwong va vi ciia trai cdy tro thanh thanh t6
hang dau trong danh sach cac yéu t tao ra cac
dic tinh va chat luong cla san phém, tao ra su

thoa mén khi dn va quyét dinh hanh vi mua va
tiéu dung trai cdy cua ho (Zanoli et al. 2003;
Ernst et al. 2006).

Quan hé xa hdi ctia mdt ca nhan cd anh
hudng nhat dinh dén viée lya chon va tiéu ding
thuc pham trong d6 c¢6 rau va trai cay (Germov
& Williams, 1999). Mot ca nhan c6 thé tim
kiém su khac biét so voi ngudi khac, hay su thé
hién minh trudc nguoi khac bang viée lya chon
céc thyc pham hay chon mon in hay d6 udng
trong mdt nha hang, Iya chon rau va trai cay tai
mot siéu thi c6 dong ngudi va coi d6 nhu la
mdt hanh dong dé "ghi diém" trudc ngudi khac
(Westenhoefer & Pudel, 1993; Germov &
Williams, 1999).

Nghién cuu cia Roger Harker (2005) cho
thiy c6 nhiéu yéu t6 anh huéng dén hanh vi
mua trai cdy cua ngudi tiéu dung tai My 1a trai
cay giup duy tri stc khoé, huong vi, cdm giac
ngon, chdng lai bénh tat, gia ban, tinh sin c6 va
tinh thuan tién. Tinh sin c6 cua trai cdy ¢ moi
noi, moi thoi diém khi nguoi tiéu ding bat gap
1a yéu té kich thich hanh vi mua va tiéu dang
cua ho (Bandura, 1997; Khairunnisa &ctg,
2012).

Nhu vay, ¢6 bon yéu t& co ban anh hudng
dén hanh vi Iya chon va tiéu ding trai cdy cia
ngudi tiéu ding. Duya trén bdn yéu td nay, mot
bd thang do gdm 29 bién giai thich dugc xay
dyng nham giai thich rd bon yéu té nay. Pdng
thoi chung 1a co s dé thu thap cac dir lidu va
st dung trong nghién ctru dinh lugng (xem
bang 1).
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Bang 1. Thang do cac yéu t6 anh huong dén hanh vi lra chon va tiéu dung trai cay

Yéu to Ma Cic bién giai thich Ngudn
Loureiro et al. 2002; Thilmany et al. 2008;
Chat Cd1l | Huong thom cia trdi cdy Riccarda Moser et al. 2011; Brug et al. 1995.
luong Zanoli et al. 2003; Ernst et al. 2006.
& dic Heimendinger J & Van Duyn MA, 1995;
tinheta | cqp | 7 ngon ciia trdi cay Ness et al. 2010; Torjusen et al. 2001;
trai cay Grunert et al. 2004.
N Ostrom & lacobucci 1995; Crosby et al.
Cd3 | Bg chin cia trdi cdy 1990; Lili and Tong, 2007; Ness et al. 2010
Lohr 2000; Mabiso et al. 2005; Darby 2006;
N N Akgungor et al. 2007; Ghorbani et al. 2007,
Cd4 | Mau sac, d6 twot ciia trdi cdy Lili and Tong, 2007; Ness et al. 2010; Zanoli
et al. 2003; Ernst et al. 2006
Pong déu vé kiéu dang, kich | Mabiso et al. 2005; Darby 2006; Akgiingor et
Cd5 b L
thudc, trong luong cua trai cdy al. 2007
An toan, vé sinh, sach dep cua | Becker 1999; Midmore et al. 2005; Darby et
Cdé e
trdi cdy al. 2006
Dinh ducne va sie khod Cho Caswell and Mojduszka 1996; Becker 1999;
Cd7 ! i ti6 dg‘ Lusk et al. 2007; Travisi and Nijkamp 2008;
nguor iew aung Arunachalam et al. 2009.
Thuong Thi Kinh nghiém tiéu dung thong qua | Kotler and Keller, 2006; Ailawadiet al., 2003;
hiéu trai thuong hiéu Agarwal & Rao, 1996.
cay B A, 2 R
Thy | Nhan biet san pham thong qua | aouer 1991, 1992,1996: Tuominen,1999
thuong hiéu
Th3 tTilgrL:'ong hiéu la su lwa chon ddu Aaker,1991; Kotler and Keller, 2006
Th4 Tin tong vao chat hugng thong Kotler and Keller, 2006; Tuominen,1999
qua thuong hiéu
Ths Thoa man va trung thanh véi | Aakar, 1991, 1996; Keller, 1993). Schiffman
thuwong hiéu va Kanuk (2004
A A .. | Johan, A., UIf, J. and Niklas, P. 2007;
Thé TZZTZ]ZZQZO‘SW dién cho mot Sethuraman, 2003; Ailawadiet al., 2003;
phong g Agarwal & Rao, 1996
Gbl Gid ban ximg dang véi chdt | Zielke, Stephan 2006; Johan, A., UIf, J. and
lwong Niklas, P. 2007; Agarwal & Rao, 1996.
Gb?2 Ludn luén can nhéc gid khi mua Roger Harker, 2005; Sethuraman, 2003;

Ailawadiet al., 2003.
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Gh3 Théng qua gia ban danh gid chat | Simone A. French, 2003; Marinescu; Sabin
luong M. and Toma, 2008.
Gi4a ban A s
Gbg | Gd ban tao dugc sw cam finh | oo 1993 Tyominen, 1999
cua nguwoi mua va tiéu dung.
Gid bdan tgo niém tin vao chdt | Keller, 1993; Tuominen,1999; Aakar, 1991,
Gb5
luong 1996
San sang trd gid cao cho san | Simone A. French, 2003; Marinescu; Sabin
Gb6 | pham c6 huwong vi thom ngon, | M. and Toma, 2008; Amanda Christine
hinh dang va mau sac dep Smith, 2010.
™ Kinh nghiém va thoi quen trong | Nelson, 1970, 1974; Torjusen et al. 2001;
lya chon va tiéu dung trai cdy Grunert et al. 2004.
T2 frl;?r;éugzuﬁfirgzQl’;ivlihzezndzgi Germov & Williams, 1999; Johansson &
cay at \ y Andersen 1998; Mc Clelland et al. 1998
nguoi thdn, ban be
Céc yéu T3 Niém vui thich khi mua va tiéu| Zanoli et al. 2003; Ernst et al. 2006; Roger
t thuoc dung trdi cdy Harker, 2005.
dac i SG thich ricne. én twome. vin Westenhoefer & Pudel, 1993; Germov &
diem ca | 114 AP ;héf’ one; Williams, 1999; Rozin & Vollmecke, 1986;
nhan 4 g Pollard, Kirk and Cade, 2002.
TI5 Kinh nghiém dan trdi cdy Zanoli et al. 2003; Ernst et al. 2006
Tl Khdng dinh phong cdch song va | Johansson & Andersen 1998; Mc Clelland et
dia vi xa hoi al. 1998; Thompson et al.1999
Us tién hea chon va ticu dim Smriti Chand, 2014; Lohr 2000; Mabiso et al.
Hvl i cd .cé cizd’t hon dini 2005; Darby 2006; Akgingor et al. 2007;
dun Y tod e Ghorbani et al. 2007; Lili and Tong, 2007;
wong va an toan Ness et al. 2010.

. ) Tin tucne. én twone va auvér Aaker,1991; Marcia va Lehman, 2009;
Hanh vi | jyp | 21 B0 fl;on o tri.cd 9“1 Sethuraman, 2003; Ailawadiet al., 2003
lya HL e crom, reay Agarwal & Rao, 1996
chon va
tidu Johansson & Andersen 1998; McClelland et
ding Hv3 Thoi quen trong lya chon va tiéu | al. 1998; Rozin & Vollmecke, 1986; Pollard,

dung trdi cdy Kirk and Cade, 2002. Khan, 1981; Brug et al.
1995.
Chi trung thanh voi sy lua chon
Hv4 | va tiéu dung mét so loai trdai cdy | Crosby et al. 1990; Kotler and Keller, 2006
da dé lai nhitng an tuwong manh

2.6. Phwong phap nghién ciu

Dé lam rd cac mdi quan hé gitra cac yéu tb
cling nhu xay dyung va kiém dinh mot mé hinh
c6 sy hién dién va tuong tic cua cac yéu td,

nghién ciru nay két hop ddng thoi hai phuong
phap nghién cttu Dinh tinh va DPinh luwong.
Phuong phap dinh tinh duoc sir dung dé 1am rd
cac muc tiéu nghién cau, cac noi dung, thuat
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ngit, cac yéu tb, cac mbi twong quan, phan tich
két qua, két luan van d& nghién ctru. Phuong
phap dinh lugng duoc sir dung nham giai thich
cac yéu t6 trén bang cac con sd, ¢ kha niang do
luong.

Dir liéu bao gom dir liéu thir cép va so cap.
Dir ligu thir cip dugc khai théac tir cac bai béo,
céc cdng trinh nghién ctru cua cac tac gia trong
va ngoai nudc co lién quan dén van dé nghién
ctru. Dit ligu so cép duoc thu thap tryc tiép tir
cac d6i tugng nghién ciru bang bang cau hoi
theo thang do Likert c6 5 mirc d (1: hoan toan
khong dong v va 5: hoan toan dong ¥). Pdi
tugng nghién ctru 14 nguoi mua va ti€u dung
tréi cay tai cac siéu thi trén dia ban thanh phd
H6 Chi Minh.

DPé dam bao dé tin cay cua mau va thang
do, c4c kiém dinh miu dwgc thuc hién bao
gom: kiém dinh hé s6 KMO (cho biét d6 phu
hop cua tap hop mau, khi hé s6 KMO >.50
(Norussis, 1985; Field, 2005). Hé sb Cronbach
alpha dung dé do luong d¢ tin cay cua thang do
cac yéu td, voi hé sb >.70. Kiém dinh EFA
ding dé xac dinh trong sb ma tran (>.40),
tuong quan giita bién va tong (>.30) va tong
phuong sai trich (>50%) trong thang do
(Churchill, 1979; Hair & et al., 1995).

DPé kiém dinh sy phd hop cia mé hinh
nghién ciru (md hinh ciu tric tuyén tinh SEM),
kiém dinh CFA duoc st dung véi cac chi sb
can dat nhu: Gia tri hoi tu va phan biét cua cac
trong s6 hdi quy chuin (Standardized
Regression Weight - SRW) >50 va <1.0
(Anderson & Gerbing, 1988); chi s6 CMIN va
CMIN/df <2 va > 2 (Kline, 1979; Bollen, 1990;
Fredenberger 1994; Hair et al, 1995); CFI >.90;
TLI >.90 <1.0; RMSEA (Root Mean Square
Error of Approximation) tir <.05 dén <.08
(Steiger, 2000; Browne & Cudeck, 1993); chi
s6 then chét CR (Critical ratios) > 1.96 (Richart
Bagozzi & Yi, 1988).

V& s6 miu trong nghién ctru. C6 nhiéu y
kién khac nhau dit ra 13 bao nhiéu mau thi phu
hop. Mot sb tac gia cho rang sé mau tdi thiéu
can dat trong nghién ctu la 100 (Kline, P.
1979; Gorsuch, R. L. 1983). it nhat la 200
(Guilford, J. P. 1954); 250 miu (Cattell, R. B.
1978). Cac tac gia déu nhat tri rang: 50 mau la
qua thip; 100 Ia thap; 200 1a tam duoc; 300 la
t6t; 500 la rat tét; va 1000 mau la xuat sac.

Dé dat s6 mau theo yéu cau, 500 phiéu da
dugc phét ra theo phuong phap ngau nhién don
gian, phan tang tai 16 siéu thi tai thanh ph H6
Chi Minh bao gém: Co-opmart (6); Metro (3);
Lotte (3); Big C (4). Tong sb phiéu thu vé la
394 (79%) va st dung duogc 1a 321 (64%). Bé
ching minh s6 lugng mau duoc st dung (321
mau) la phu hop, nghién ctru ndy da thuc hién
phuong phap ldy mau c6 lap lai bang kiém dinh
Bootstrap voi s6 mau chon 1a 1000. Két qua
cho thiy d6 chéch giita s6 mau 1000 va 321
(mAu ban dau) 1a bang 0, véi p = .000<.05. Do
vay c6 thé két luan 1a s6 miu 321 1a phu hop.

Trong ddi twong khao sat, nit 1a 287 (twong
duong 89%); Nam la 34 nguoi (11%).

Vé d6 tudi: Dudi 18 tudi 1a 25 ngudi (chiém
ty 1& 7,7%); tir 18 dén 25 tudi 1a 34 nguoi
(10,5%); trén 25 dén 35 tudi 1a 57 nguoi
(17,7%); trén 35 dén 45 tudi 1a 71 nguoi
(22%); trén 45 dén 55 tudi 1a 68 nguoi (21%);
do tudi trén 55 tudi 1a 66 nguoi (20,56%).

Vé thu nhap. Dudi 5 triéu dong/thang 1a 73
ngudi (22,7%); tir 5 dén 7 triéu 1a 67 nguoi
(21%); trén 7 dén 10 tridu 1a 93 ngudi (29%);
trén 10 dén 15 tridu dong/thang co 45 nguoi
(14%); trén 15 dén 20 triéu 1a 28 ngudi (9%);
va trén 20 triéu dong/thang 14 15 ngudi (5%).

V& tan suit mua trai cay tai si€u thi. 01
lan/thang 13 25 nguoi (8%); 2 lan/thang 1a 56
nguoi (17%); 03 lan/thang 1a 98 nguoi (31%);
tir 04 lan/thang 1a 142 nguoi (44%).
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3. KET QUA NGHIEN CUU VA THAO

LUAN

3.1. Két qua kiém dinh sw khac biét trong
cic yéu to anh hwéng dén hanh vi lya chon
va tiéu dung trai ciy ngoai va trai cay ndi.

Dé xé4c dinh cac yéu t6 nhu chat lugng va
ddc tinh cua san pham; thuong higu; gid ban
san pham; va tdm 1y c4 nhan cla ngudi tidu
ding anh huong dén hanh vi lya chon va tiéu
ding trai cdy, nhom nghién ctru da str dung két
qua diéu tra ngudi tiéu dung vé hai nhom trai
cdy: nhap khau (ngoai) va san xuét trong nudc
(ndi) tai cac siéu thi dé so sanh. Kiém dinh T
(test) trong ANOVA dugc sir dung nhim xé&c
dinh su khac biét gitra hai nhém san pham nay.
Gia thuyét Ho dit ra 1a : “Khong ¢ si khéc
biét c6 y nghia trong hanh vi lva chon va tiéu
dung trdi cdy giira tri cay ngoai va néi tai cdc
siéu thi & thanh phé Ho Chi Minh”. Gia thuyét
trén dugc loai bo khi t (start)> t (critical- tra
bang phan phdi T); véi P<.025 (p la mic y
nghia trong kiém dinh hai du6i). Két qua kiém
dinh cho két qua nhu sau (xem bang 2):

i. Chat luong va ddc tinh cua sdn pham
(trdi cdy ngoai)-Chat lwong va ddc tinh
ciia san pham (trdi cdy néi): t (start) =
12.27 > 1.96 (t-critical); p=.000 < .025;

ii. Thwong hiéu san pham (trdi cdy ngoai)-
Thwong hiéu san phdam (trdi cdy ngi): t
(start) = 11.95 > 1.96 (t-critical); p=.000<
.025;

iii. Gid ban san pham (trdi cdy ngoai)- Gid
ban san phdam (trdi cdy ngi): t (start) =
14.95 > 1.96 (t-critical); p=.000 < .025;

iv. Bdc diém ca nhan trong lwa chon va tiéu
ding (trdi cdy ngoai)- Pdc diém c& nhan
trong lwa chon va tiéu dung (trai cdy ngi):
t (start) = 9.85> 1.96 (t-critical); p= .000<
.025;

V. Hanh vi lua chon (trai cdy ngoai)- Hanh
vi lya chon (trai cdy ngi): t (start) = 9.12
> 1.96 (t-critical); p = .000< .025;

Tir két qua trén, gia thuyét Ho bi bac bo va
dua dén mot két luan 1a c6 su khac biét c6 y
nghia trong hanh vi lya chon va tiéu dung gitia
trai cdy ngoai va trai cay noi.

Bang 2. Két qua kiém dinh sy khéc biét trong hanh vi lira chon va tiéu dung trai cay ngoai va ndi

Paired Samples Test
Paired Diffarences
95% Confidence Interval ofthe
Std. Error Difference
Mean | Std. Deviation Mean Lower Upper t df Sig. (Hailed)
Pair1  Chatluong & dac tinh 5P (frai cay
ngoal) - Chatluong & dac finh SP 73 bg2 055 5645 T# 12.276 320 000
(trai cay noi)
Pair2  Thuong hieu (trai cay ngoai) -
Thuong hizu (ral cay nai) B85 1.326 074 739 1.030 | 11953 320 000
Pair3  Giaban (frai cay ngoal) - Gia han
(rai cay noi) 816 578 054 709 524 | 14950 320 000
Paird  Tamy canhan (rafc2y ngoal) 492 895 050 394 5490 5844 320 000
Tam Iy ca nhan (trai cay noi) : : : : : : :
Pairs  Hanhvilua chon (trai cay ngoa) -
Hanh i lua chon (rai cay noi) 336 1 037 264 409 5124 320 000
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3.2. Két qua kiém dinh thang do cac yéu
té anh hwéng dén hanh vi lya chon va tiéu
ding

bé kh'fmg dinh tinh twong thich va d¢ tin
cdy ctia mau va thang do (co s¢ 1y thuyét) so
voi dir liéu thi truong, mot nghién ciu so bd
dugc thuc hién v6i 60 mau. Két qua kiém dinh
thang do bang h¢ s6 KMO, Cronbach alpha va
EFA cho thiy c6 5 bién quan sat khong dat cac
yéu cau (con goi 1a bién rac) va bi loai ra khoi
moé hinh, d6 1a 2 bién thuéc vé Thuong hiéu
(Th3: Thuwong hiéu la sw liwa chon dau tién; va
Th6: Thuong hiéu dai dién cho mét phong cdach
song); 2 bién thude vé Tam 1y ca nhan (TI2:

Luon luon lya chon va tiéu dung trdi cdy dua
trén loi khuyén cua nguoi than, ban be; TLA4:
D tuéi anh huong rét I6n 161 lwa chon va tiéu
diing trdi cdy); 01 bién thudc vé Hanh vi ngudi
tiéu dung (HV4: Chi trung thanh véi sy lua
chon va tiéu dung mot $6 logi trdi cdy da dé lai
nhitng dn twong manh).

T 29 bién ban dau, sau khi loai 5 bién rac,
sO bién con lai 14 24 bién va duogc giir lai trong
nghién ctru chinh thie. Hé s6 KMO cua tong
thang do 1a .85 >.50 (muc chip nhan); hé sb
Cronbach alpha l1a .88 >.70; Tong phuong sai
giai thich cua thang do 1a 66% > 50% (xem
bang 3).

Bang 3. Két qua kiém dinh KMO, Cronbach alpha va EFA ciia thang do cac yéu to

KMO P-value | Cronbach | Trong sd Tong Twong
Thang do (=.50) | (sig.)=.05 alpha ma tran phuong | quan gitra
(=.70) (>.40) sai trich bién va
(>50%) tong
(=.30)
Chat luong va dac tinh cua .84 .000 .83 .56 61 72
san pham
Thuong hiéu .74 .000 .81 .76 67 75
Gia ban .87 .000 .87 .66 58 .65
Téam 1y ca nhan .80 .000 90 .65 53 .62
Hanh vi lya chon va tiéu .84 .000 .86 71 62 .59
ding

Nguén: Dir liéu diéu tra thi truong tir thang 10 dén thang 12 nam 2013

3.3. Két qua kiém dinh mé hinh céc yéu
t6 anh hwéng dén hanh vi lya chon va tiéu
dung trai cay

Két qua kiém dinh mé hinh Iy thuyét vé cac
yéu té anh hudng dén hanh vi lua chon va tiéu

dung trai ciy thong qua mé hinh ciu tric tuyén
tinh SEM vé6i sy hd tro cua phﬁn mém
AMOS.22 cho thay: céc chi s6 thong ké déu
dat yéu cau dé ra (xem hinh 3 va bang 4).
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Hinh 3. Két qua kiém dinh mo hinh céc yéu t anh hwomg dén hanh vi lra chon va tiéu dung trai

Gia tri chi-square ciia m6 hinh 1a 587.68 voi
298 bac tu do. Chi s CMIN/df 1a 1.97 < 2.0;
CFl 1a.983 >.90; TLI la .945 >.90; GFI la .928

ciy clia nguwoi tiéu dung

SRWdéu >.50 va <1.0.

>.90; RMSEA 1a .037 <.05; chi s6 then chét
Bang 4. Két qua kiém dinh cac yéu t6 anh hwéng dén hanh vi lya chon va tiéu dung trai cay

CR (Critical ratios) > 1.96. Gia tri hoi tu va
phan biét cua céc trong s6 hoi quy chuin

Chét lugng va dictinh SP
Thuong hiéu

Gid ban

Dic diém cé nhan

Chét lwgng va d3ctinh SP
Chat luwgng va dac tinh SP
Chat lugng va dactinh SP
Thuong hiéu

Thuong hiéu

Gia ban

Estimate
-_——> Hanh vi lya chon va tiéu dung .76
-—D> Hanh vi lya chon va tiéu dung 71
EEE RS 2 Hanh vi lua chon va tiéu dung .62
DoooE> Hanh vi lua chon va tiéu dung 74
€--3> Thuong higu 71
<€-->  Gigban .68
€-=-> Pic diém cé nhan .81
€=-=-> Giéd ban .69
€==> Péc diém ca nhan 77
<€-=-> Pic diém ca nhén 74

Note: (**) P<.01; (***) p<.001 very significant

Standardized Regression Weights and Correlations: (Group number 1- Default model)

S.E

.011
.025
.018
.029
.027
.033
.016
.024
.041
.017

C.R P
69.09
28.40
34.44
25.52
26.30
20.61
50.63
28.75
18.78
43.53
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Két qua kiém dinh trong bang 4 cho thay:

Thit nhdt, c6 mot su tac dong kha rd rét cua
céc yéu td dén hanh vi khach hang trong lya
chon va tiéu ding trai cdy. Trong bon yéu t6
trén, yéu t6 anh huong manh nhat dén hanh vi
lga chon va ti€u dung trdi cdy cua ngudi ti€u
ding 1a Chdt heong va ddc tinh clia san pham
(Trong s6 hdi qui chun -SRW 1a .76; p =.000
<.05); tiép theo 1a Pdgc diém ca nhan ciua ngudi
mua la .74; p =.000 <.05); thr ba la Thuong
hiéu v6i gia tri 1a .71, p =.000<.05; va cudi
cung la Gid bdn 1a .62, p=.000 <.05.

Thit hai, c6 mbi twong quan gitra bon yéu
t6. Trong d6, twong quan manh nhét thuoc vé
Chét luong va dac tinh cia san phém - bac
diém ca nhan véi hé sb twong quan la .81; p
=.000 <.05; tht hai la Thuong hiéu va Pac
diém ca nhan (.77; p =.00 <.05); thtr ba 1a Gia
ban va Pic diém ca nhan (.74; p =.000 <.05);
thr tu 1a chét luong va déc tinh cta san phém -
thuong hiéu (.71; p =.00 <.05); thir nam la
Thuong hiéu va Gia ban (.69, p = .00 <.05); thir
sau la chét lugng va dac tinh cia san phém -
gia ban .68; p = .000 <.05).

4. KET LUAN
Tur cac két qua nghién ciru trén cho thay:

Thet nhdt, ¢6 su hién dién cta bon yéu té co
ban anh huong dén hanh vi lya chon va tiéu
dung trai cay cua nguoi ti€u dung tai cac si€u
thi, bao gém: Chat luwong va ddc tinh cua san
phdm; Thwong hiéu; Gid bdan; va Pdc diém ca
nhan cta ngudi mua va tidu dung san pham.

Thir hai, c6 su khac biét c6 y nghia trong
hanh vi lya chon va tiéu dung trai cdy ngoai va
trai cay ndi cua nguoi ti€éu dung. Sy khac biét
nay thé hién trong bdn yéu t6 co ban 1a Chat
luong va dac tinh cua san phém; Thuong hiéu;
Gi4 ban; va Dic diém c& nhan cia ngudi mua
va tiéu ding san phdm. Trai cdy ngoai c6 loi

thé hon so véi trai ciy noi tap trung & cac diém
ndi bat nhu Thuong hiéu (chénh Iéch 1a .88);
Gia ban (.81); chat lwong va dic tinh cua san
pham (.67); Dac diém cé nhan (.49).

Thir ba, dé trai cay phat trién bén viing,
dem lai nhitng gia trj thiét thuc, 1au dai cho nha
san Xuat va nguoi tiéu ding, trudc hét cac nha
quan ly, cac nha san xuat tai dia phuong can
phai giai quyét dong bo bon yéu té do 1a chat
luong va dic tinh cua san ph?im (mui vi, do
ngon, mau sic, hinh dang bén ngoai, kich ¢,
trong luong, d9 chin, d¢ tuoi, dinh dudng va an
toan); Thuong hi¢u (gén nhén, chi din dja ly,
bao bi, huéng dan sir dung, cung cip thong
tin); Gia ca (dinh gia phu hop, hd trg kénh phan
phdi, chiét khau dai ly,v.v..); Dic diém ca
nhan (tao kinh nghiém, niém tin, tao sy thoa
man cao va dong lyc mua). Trong do, nha san
Xut trai cdy can tip trung vao chat luong va
dic tinh, Dac diém c& nhan va thuong hiéu cua
san pham.

Thet tue, chat luong san pham va Pic diém
ca nhan c¢6 méi quan hé rat chat chg, tac dong
manh nhat dén hanh vi lya chon va tiéu dung
trai cay. Do vay, bén canh cong tac phat trién
thwong hiéu, cac nha quan Iy va san xuét trai
cay can dic biét quan tam dén chat luong san
pham. Chat luong san pham khéng chi 1a viéc
4p dung quy trinh san xuit theo tiéu chuan
GAP, n6 con la nhitng yéu té gén lién véi san
pham ma khéch hang cam nhan dwgc nhu: mau
sic twoi bit mét; san phim dong déu; bao bi
hap dan, chi din dia Iy rd rang, thom ngon ctia
mui, vi cua san pham,v.v... Pong thoi can nim
bét cac yéu td Dic diém ca nhan dan dét hanh
vi cua khach hang nhu tao niém tin, tao su trai
nghiém, tao sy thod man va long trung thanh
cua nguoi tiéu dung.
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