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TOM TAT
Trong nhitng ndam gan day, nhan hang riéng da thu hit dwgc sw chii y ciia nhiéu nha quan 1y siéu thi
ciing nhir nha nghién ciru trong va ngodi mede. Tai Viét Nam, thi trieong nhdn hang riéng rdt phong phii
Va dd dwoc xem nhir mét trong nhitng chién lege phdt trién nhan hiéu cia cac nha quan 1y nhan hang
riéng tqai siéu thi. Sy phat trién manh mé ciia nhén hang riéng da tro thanh mot cugc canh tranh thdt sy
Véi cde nhdn hang cia nha san xudt. Vi vdy, muc dich ciia nghién cibu nay xem xét mirc dé danh hirong
cia cdc yéu t6 nhie quan tam dén gid, nguwoi tiéu ding théng minh, hinh anh siéu thi va tinh cach tan
ciia nguoi tiéu dimg dén thdi d¢ doi véi nhan hang riéng tai siéu thi 6 TP.HCM. Véi cdach chon mau
thudn tién, dir liéu thu thdp dwoc tw 196 nguoi tiéu dung mua sam tai siéu thi & TP.HCM dwoc sir dung
dé kiém dinh mé hinh hoi quy boi. Két qua nghién civu cho thdy bon yéu to vé nhdn thire ciia ngueoi tiéu
diing vé quan tam dén gia, ngueoi tiéu ding thong minh, hinh anh siéu thi va tinh cach tan cia nguoi
tiéu dimg déu cé anh hwong dén thdi d¢ doi véi nhan hang riéng. Trong d6, yéu t6 quan tam dén gid la
Yéu té ¢6 anh hwéng manh nhat dén thai dp doi voi nhdn hang riéng. Trong khi, nguoi tiéu ding théng
minh cé anh hidng thap nhat dén thdi dé doi véi nhan hang riéng.
Tir khéa: nhan hang riéng, quan tam dén gid, tinh cach tdn, hinh dnh siéu thi, nguoi tiéu dung thong
minh tw nhdn thire, Viét Nam.

ABSTRACT

Private labels have attracted practioners as well as academics around the world in the past several
years. In Vietham, supermarkets have considered private labels as a key branding strategy. However,
they are still under-investigated in the market. For that reason, this study attempts to examine the
influence of some key factors such as price consciousness, smart shopper self-perception, supermarket
image, and consumer innovativeness on attitude towards private labels. A convenience sample of 196
interviewed shoppers in Ho Chi Minh City was used to test the model. The findings indicate that four
hypotheses were supported, in which price consciousness has the strongest impact on attitude towards
private labels whereas smart shopper self-perception has a least impact.

Keywords: Private labels, price consciousness, consumer innovativeness, supermarket images, smart
shopper self - perception, Vietnam.

1. GIOI THIEU nhét trong khu vuc 1a do co cdu dan sb tré va

Viét Nam dugc xem 1a mdt trong nhirng thi sirc mua ngdy cang dugc cai thién nho tang 16p
truong ban 1¢ tiém nang trong khu vuc chau A trung luu banh truéng manh mé& (Lé Phuong
— Thai Binh Duong ndm 2014. S& di thi trudng 2014). Theo Cong ty Nghién clru thi truong
ban 16 tai Viét Nam dwoc danh gia cao vao bac Statista (Puc), thi truong ban 1¢ Viét Nam cé
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thé dat doanh thu trén 80 ty USD trong nim
2014 va lén t61 100 ty USD vao nam 2016
(Ngoc Tran 2014). Véi sy ting truéng manh
mé ciia thi truong ban 1é cling voi sy thay doi
thoi quen mua sim cua ngudi tiéu dung da
chimg minh dugc tiém ning cua thi truong ban
1é hién dai s€ con vuon xa hon nita so vdi cho
truyén thdng, diéu nay dugc chimg minh 1a sy
d6 bd 6 at clia cac siéu thi nhu Aacon, Lotte
chiém hon 40% trong hon 700 siéu thi v trung
tam thuong mai trén khip ca nudc. Theo quy
hoach cta bd Codng thuong, tir nay téi nam
2020, ca nudc cod khoang 1.200 - 1.300 siéu thi,
tang gin 650 diém so véi nam 2011. S trung
tam thuong mai va trung tim mua sim ciing
tang lan luot 1én 180 va 157 diém (Poi séng &
Phap luat 2014). Piéu nay da cho thiy mét vién
canh canh tranh vo cting khéc liét gitra cac nha
kinh doanh siéu thi.

Dé ton tai trong thi trudng canh tranh khdc
liét nay, cac nha quan 1y si€u thi thuong xuyén
t chirc hoat dong khuyén mai dé thu hut khach
hang. Pac biét 1a viéc gidi thi€u nhan hang
riéng dén khach hang nham diy manh doanh
thu. Nhén hang riéng (private label brands,
store brands, own brands, hodc house brands)
dugc dinh nghia la thuong hi¢u “thudc doc
quyén mot siéu thi nao d6 ma siéu thi nay so
hiru, ban, va phat trién nhan hiéu nay va canh
tranh v6i nhiéu san pham cung loai v6i nhén
hiéu nha san xuat” (Semeijin 2004, trang 247).
Khai niém “nhin hang riéng” khoi xudng dau
tién & Hoa Ky. Nhin hang riéng xuat hién dau
tién ¢ cac siéu thi tai Hoa Ky vao nam 1970 ¢
dang bao bi rit don gian, chi c6 mau tring va
mau den. Pic diém cua nhin hang riéng luc d6
dugc mé ta nhu gid cua nhin hang riéng thip
hon nhin hang ciia nha san xuét, khéng nhan
duoc hodc nhan duoce rat it sy hd tro cia hoat
dong quang cdo, chat luong ciia san pham nhan
hang riéng ciing thap hon nhin hiéu ciia nha
san xuat. Luc nay, doanh thu cta san phim

nhin hang riéng chi chiém 1% trong tong
doanh thu cta loai san phim thyc pham
(Burck, 1979). Tuy nhién, vao nam 1980,
doanh s6 cuia thyc phim mang nhan hang riéng
tai siéu thi ban nhan hang nay da tang 10%.
Trong thé ky 21, doanh s6 thyc phdm nhin
hang riéng da ting 1én 20% tai Hoa Ky
(Goldsmith & ctg, 2010). Diéu nay chimg t6
nhan hang riéng da tré thanh mot trong nhiing
chién lwoc vé nhan hiéu ma nha quan 1y ban 1é
can dau tu x4y dung thong qua hoat dong ludn
cai tién chat luong, san xudt san phim nhin
hang riéng da dang hon va hd trg cac hoat dong
tiép thi cho san pham nhén hang riéng.

Theo bao cao nghién ciru vé nhin hang
riéng toan cau cua Nielsen (2014) da nhan dinh
véi ty 1€ ngay cang ting ctia md hinh ctra hang
ban 1¢ hién dai dang noi 1én khip Pong Nam A,
nhan thirc va niém tin tiéu dung d6i v6i nhin
hang riéng dang ting dan 1én. Pic biét két qua
nghién clru nay nhian manh nhan thic cia
ngudi tiéu dung hién nay vé chét lugng, gia tri,
phéan loai va dong gdi cia nhdn hiéu riéng.
Chirng t6 nguoi tiéu dung ngdy cang thdng
minh trong viéc mua sdm hang hoda, dac biét
mua sdm tai siéu thi. Vi du, 84% nguoi tiéu
dung Viét Nam noi rﬁng nhén thirc cua ho vé
cac thuong hi¢u riéng da duoc cai thién theo
thoi gian va dugc cac nha nghién ciru khing
dinh day 1a mic cao nhit trén toan cau. Ty 1é
nay dat 83% tai Thai Lan, 77% tai Philippines,
70% tai Malaysia, 66% tai Indonesia va 64%
tai Singapore, so véi ty 1€ trung binh la 71%
clia ngudi tiéu dung toan cau. Khi niém tin tiéu
dung d6i voi san phdm nhan hang riéng ngay
cang ting cao, diéu nay cho thiy ring ngudi
tiéu dung sin sang tra thém tién cho cac san
phdm nhan hang riéng ma ho thich. Philippines
la nu6c dung dau trén toan cau, v6i gan ba
phin tu (72%) cho ring ho sin sang tra bang
hodc cao hon cho cic san phim nhdn hang
riéng ma ho thich, ké tiép 1a 69% ngudi Viét
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Nam- ding hang thir 5 cao nhit trén toan cau
(Thay Ha, 2014). Thong qua thong tin trén diy,
ching ta thay dugc, dbi véi thi truong nhin
hang riéng, nguoi tidu dung Viét Nam da thé
hién sy quan tdm dén gia, sin sang chap nhan
san pham mai trén thi truong (46 1a tinh cach
tdn cua nguoi tiéu dung), hon nlta khi mua san
phdm nhin hang riéng chi mua dugc tai siéu
thi, nén hinh anh cua siéu thi ciing gop phan tao
ra thai d6 cua ho dbi v6i nhan hang riéng.

Céc nha nghién clru han lam ciing da tép
trung vao nghién ctru nhin hang riéng, cu thé
la: quan tim dén gia, tinh cach tan cua nguoi
tiéu dung (Jin and Suh, 2005), hinh anh siéu
thi, nguoi tiéu dung thong minh, trung thanh
véi siéu thi, rii ro cam nhan (vi du, Hoch &
Banerji 1993; Richardson & ctg, 1996; Burton
& ctg, 1998; Sinha & Bata, 1999; Garretson&
ctg, 2002). Céac nghién ciru trude day déu tap
trung nghién ctru nhidu & cic nude phat trién
(Hoa Ky, Chau Au) c6 lich sir vé& nhin hang
riéng twong d6i lau dai hon so véi cac nudc
Chau A, trong d6 thi truong nhan hang riéng tai
Viét Nam thi con tuong ddi non tré. Trong sb
nhitng yéu t6 nay, nhan thirc cta khach hang vé
gia 1a mot trong nhitng nguyén nhan quan trong
nhit dé ho mua san phidm nhan hang riéng
(Nielsen 2014). Hon nfta, tinh cach tan cua
nguoi tiéu dung va nguoi tiéu dung thong minh
cling 1 cac yéu t6 can dé cap dén khi xem xét
thai d6 ciia ngudi tiéu ding dbi v6i nhin hang
riéng, didc biét trong thi truong san phdm nhin
hang riéng con so khai tai thi trudng méi ndi
nhu Viét Nam. Dac thu cua nhan hang riéng la
khach hang chi mua dugc san phdm nhan hang
riéng tai si€u thi noi ma ho mua sam, do do
hinh anh cta siéu thi ciing c6 anh huéng dén
thai d6 ciia ngudi tiéu ding dbi v6i nhin hang
riéng. Nhu da thao luan ¢ phan trén, thi truong
ban 1¢ & Viét Nam dd va dang phat trién kha
tt, nguoi tiéu dung da hinh thanh théi quen
mua siam tai siéu thi, thong qua @6, viéc tim

kiém thong tin ctia san phdm méi va chap nhan
san phdm mai (tinh cach tan nguoi tiéu dung)
cling nhu mua sam tai siéu thi, nguoi tiéu ding
thé hién duoc sy thong minh trong mua sim
san pham. Do d6, muyc tiéu ctia nghién ciru ndy
nham xem Xét cac yéu t6 nhur quan tim dén gia,
nguoi tiéu dung thong minh, hinh anh siéu thi
va tinh cach tan cia nguoi ti€u dung anh hudng
dén thai do ddi v6i nhan hang riéng cua ngudi
tiéu dung di mua sdm tai siéu thi.

Céu trac ciia bai viét nhu sau. Phan tiép
theo ctia bai viét s& trinh bay co so Iy thuyét
cung mo hinh nghién ctru. Sau do, tac gia sé
mo ta phuong phap nghién ctru. Tiép theo, két
qua nghién ctru s& dugc thao luan. Cudi cing,
ham y cho nha quan 1y, han ché ciing nhu
hudng nghién ctru tiép theo s& dugc trinh bay.
2.CO SO LY THUYET

2.1. Thai d§ ddi véi nhin hang riéng

Khai niém thai do dbi voi san pham la khai
niém quan trong trong tiép thi. Do d6, viéc cac
nha quan 1y nhan hang riéng xem xét va danh
gi4 thai do cua ngudi tiéu dung ddi v6i nhin
hang riéng ctia minh nhu thé nao s& quyét dinh
su thanh cong hay thit bai cuia nhin hang nay.
Nghién ctru nay st dung 1y thuyét hanh dong
hop 1y ciia Ajzen and Fishbein (1980) dé xem
xét mdi quan hé gitra nhan thirc (perception) va
thai do (attitude). Thai do ddi véi nhin hang
riéng dugc dinh nghia l1a “xu hudng hanh vi
phan tng thich (hodc khong thich) dbi voi san
phdm nhén hang riéng dya trén viéc danh gia
san pham, d4nh gia viéc mua san pham nhén
hang riéng” (Burton & ctg, 1998, trang 294).
Nghién clru nay st dung dinh nghia trén vi
dinh nghia nay c6 thé dugc sir dung chung cho
san phim nhdn hang riéng noi chung, chi
khong cAn mot mat hang cuy thé. Néu khach
hang c6 thai do tich cwc dbi v6i nhin hang
riéng, ho c6 xu hudng mua nhdn hang dé
(Semeijn & ctg, 2004).
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2.2. Quan tam dén gia (Price consciousness)

Do gia cua nhan hang riéng thudng ré hon
nhin hang ciia nha san xuét tir 10 - 20%, nén
nhdn hang riéng thuong thu hat phan khic
khach hang quan tam dén gia (Jin & Suh,
2005). Quan tdm dén gia dwoc dinh nghia 1a
mirc 30 ma khach hang ra quyét dinh mua san
phim nao d6 chu yéu tip trung vao gia
(Lichtenstein & ctg, 1997). Trong khi d6, Sinha
& Batra (1999) cho rang khi khéch hang quan
tam dén gia khi mua mot san pham nao do6
trong mot tap san pham cing loai thi ho chon
san pham nao c6 gia thap nhat trong s6 nhing
san pham cung loai. Theo két qua nghién ciu
ctia Batra va Sinha (2000) quan tim dén gia la
mot trong nhimng yéu t6 c6 anh hudong manh
nhit d&én y dinh mua nhan hang riéng. Dya trén
nhitng két qua nghién ciru thuc nghiém trén,
chung ta c6 gia thuyét:

H1: Quan tim dén gid c6 anh huwong tich
cwe dén thai d¢ doi véi nhan hang riéng.

2.3. Nhan thire ciia ngudi tiéu dung thong
minh (Smart shopper self - perception)

Nguoi tiéu dung dugc coi 1a théng minh khi
ho nim bét va xem xét ky ludng nhing lgi ich
khac nhau khi mua sim, vi du nhu cam giac
hoan thién cong viéc mua sdm mot cach tot
dep, hoac niém tu hao trong Gng xuir khéo 1éo
khi di mua hang (Schindler, 1988). Nguoi tiéu
dung dwgc danh gia la théng minh trong mua
sim khi ho biét danh gia gia tri cia hang héa
can xem xét khi mua, c6 su so sanh giita chi
phi v6i chat luong san pham va cudi cung 1a ho
thuong can nhic gitta g1 ich va nhitng dich vu
di kém khi mua san phém, vi du: l¢i ich chirc
ning va loi ich tiéu khién (Holbrook, 1994).
Nghién ctru cua Garretson & ctg (2002) thuc
hién so sanh gitta chuong trinh khuyén mai
nhan hang ciia cac nha san xuat va nhan hang
riéng. Két qua nghién ctru ciia Garretson & ctg
(2002) cho thiy 1a nhan thirc ngudi tiéu ding
thong minh c6 anh huéng tich cyc dén thai do

d6i voi nhin hang riéng ciing nhu chwong trinh
gia khuyén mii cic nhdn hang cua nha san
xuit. Tuy nhién, nhan thirc nguoi tiéu ding
thong minh c¢6 anh hudng 16n hon véi chuong
trinh khuyén mai nhdn hang ciia nha san xut
$o voi nhan hang riéng. Nhung do chuong trinh
khuyén mai nhdn hang cta nha san xuét khong
thuong xuyén va diing vao thoi diém nguoi tiéu
dung thong minh di mua sam, nén dé thoa man
loi ich mua sim khon ngoan ctia minh, ho tim
cach tiét kiém chi phi mua sim thong qua viéc
mua nhan hang riéng (Garretson & ctg, 2002).
Do d6:

H2: Nhan thirc nguoi tiéu dung thong minh
c6 anh hwong tich cuc dén thai do doi voi nhan
hang riéng.

2.4. Hinh anh siéu thi (Supermarket
image)

Khai niém hinh anh siéu thi xuat phat tir Iy
thuyét vé hinh anh ctra hang (store image). Do
do, trong nghién cru nay, hai thuat ngit nay
duge str dung nhung dién ta ngir nghia chung,
d6 13 an tuong ciia nha ban 1¢ trong tam tri ctia
khach hang (Ailawadi & Keller, 2004). Hinh
anh ctra hang dugc phan anh thong qua phuong
tién vat chit cua cira hang. Cac nghién ctru
truée ddy cho thdy hinh anh cira hang c6 anh
hudng dén suy doan cua khach hang vé chét
luong san pham ban tai cira hang d6 va thai do
cua khach hang danh gia cac thuong hiéu dang
ban trong cua hang d6 (Collins - Dodd &
Lindley, 2003, Semeijn & ctg, 2004).

Hinh anh ctra hang dugc hinh thanh qua trai
nghiém mua sim cua khach hang hodc thong
tin tir nha ban 1¢ thong qua cac ngudn nhu tin
tic hodc truyén miéng. Ailawadi va Keller
(2004) xem hinh anh ctra hang 1a khai niém
tong hop nhiéu dic diém/ thudc tinh cua cira
hang va la khai niém da huéng, gdm c6: chit
luong hang héa, moi truong cira hang, tiéng
tim ctia nha ban 1é, tién lgi, mic gid va sy da
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dang vé chiing loai (Ailawadi & Keller, 2004;
Dodds, Monroe & Grewal, 1991).

Nghién cttu cua Semeijin va ctg (2004) cho
thiy mot siéu thi c6 moéi truong thoai mai va dé
chiu ¢6 anh huodng tich cuc dén viéc danh gia
va y dinh mua nhan hang riéng. Baker, Grewal,
va Parasuraman (1994) phén tich méi trudng
clia cira hang va cho thay khach hang ky vong
san pham tai mot cira hang s& khong c6 chat
lwong tot khi ctra hang d6 khong tao dugc mdi
truong mua sim than thién va lich sy. N6i cach
khac, két qua nghién ciru cia Baker va cong su
(1994) da tim ra mbi lién hé gitta méi truong
trong ctra hang ban 1¢ (nhu am nhac, anh sang,
tinh than phuc vu cua nhan vién) va cdm nhén
clia nguoi tiéu ding vé chat lwong hang hoa
trung bay trong cua hang d6. Do do, khéch
hang phan doan chat lugng cua nhin hang
riéng thong qua hinh anh cia siéu thi. Diéu nay
¢6 thé 1y giai 1a khach hang st dung hinh anh
siéu thi nhu 1a mot tin hi€u bén ngoai dé phéan
doan nhan hang riéng cung cip béi siéu thi nay
(Ailawadi & Keller, 2004; Collins - Dodd &
Kindley, 2003). Theo Iy thuyét sir dung tin hiéu
(the cue utilization theory) hinh anh ctra hang
¢6 thé 1a yéu t§ giup khach hang x4c dinh chét
luong san pham bén tai ctra hang d6 (Collins -
Dodd & Kindley, 2003). Do d6, khach hang sé
¢6 thai do tich cuc v&i nhan hang riéng tai siéu
thi ¢6 hinh anh t6t (high - image supermarket)
vi khach hang nghi rang siéu thi nay s& ban san
phim c6 chat luong cao hon 1a siéu thi c6 hinh
anh thap (low - image supermarket). Vi véy:

H3: Hinh anh cua siéu thi co anh huong
tich cwe véi thdi dp doi véi nhdn hang riéng.

2.5. Tinh cach tin cia nguwoi tiéu diung
(Consumer innovativeness)

Tinh cach tan ctia nguoi tiéu dung dugc cho
1 ddc tinh cla ca nhan, ddc biét la déi véi viee
chap nhan san phim méi. Tinh cach tin cua
nguoi tiéu dung dugc dinh nghia & xu hudng
clia ngudi tiéu dung sir dung san pham, thuong
hiéu méi, hodc tham gia vao trai nghiém méi
hon 1a duy tri nhitng chon lya thuong hi¢u hay
san pham trudc day ciia minh. Cac nghién ctru
trude ddy da cho thy tinh cach tan c6 quan hé
tich cuc voi viéc ch?ip nhan rui ro (Steenkamp,
Hofstede & Wedel, 1999). Do d6, khach hang
¢6 tinh céch tan cang cao, ho cang c6 xu hudng
san 1ong chiu rui ro vé viéc sir dung san pham
hay thwong hiéu hoan toan khéng quen thudc
tir trude dén nay. Vi vay, khai niém tinh cach
tan cua ngudi tiéu dung c6 thé phu hop trong
bbi canh san phiam nhan hang riéng. Nguoi tiéu
dung c6 tinh cach tan cao ma khi ho bat giap
nhan hiéu méi trén thi trudng, ho san long thir
dung nhan hiéu méi nay. Nghién ctru cta Jin va
Suh (2005) phong vain ngudi tiéu dung tai Han
qudc da cho thdy tinh cach tan cta ngudi tiéu
dung 13 yéu t§ c6 anh huong manh nhit dén
thai d6 d6i v6i nhan hang riéng & hai nganh
hang: thuc phdm va gia dung tai thi trudng Han
Quéc. Do do:

H4: Tinh cdch tin cua nguoi tiéu dung co
anh hwong tich cuc voi thai do déi véi nhan
hang riéng.

Dya trén thdao ludn trén day, md hinh
nghién ctru dwoc dé xuit. Hinh 1 dudi day
minh hoa mbi quan hé gilra cac khai ni€m
nghién ctu xem xét anh huong cua cac khai
niém nghién ctru nay dén thai do ddi véi nhin
hang riéng. B6n bién doc 1ap xem xét trong mod
hinh nghién ciru dé xuit d6 1a: quan tim dén
gia, nguoi ti€u dung thong minh, hinh anh siéu
thi va tinh cach tan cta nguoi ti€u dung.
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Hinh 1. M6 hinh nghién céu

3. PHUONG PHAP NGHIEN CUU

3.1. Miu nghién ctru

Phuong phap chon miu thuan tién véi 250
bang ciu hoi dugc phat ra cho 50 sinh vién dé
c4c sinh vién nay tién hanh guri bang cau hoi
dén nguoi quen hodc ngudi than trong gia dinh.
Pbi tuong khao sat 1a ngudi ¢6 di mua sam tai
siéu thi va c6 biét nhan hang riéng cia siéu thi
d6. Hai tram ndm muoi bang cau hdi dugc phat
ra, nhung 54 bang cau hoi bi loai do nguoi tra
101 khoanh chi vao mdt con sé trong tit ca cac
ciu hoi. Cubi cung, 196 bang cau hoi hop 1¢ va
duge st dung dé xir 1y tiép theo. Dé tao dicu
kién d& dang cho nguoi tra 10, phan diu cua
bang cau hoi mo ta chi tiét dinh nghia ctia nhan
hang riéng va minh hoa hinh anh cua nhin
hang riéng dé dam bao ngudi tra 101 hiéu ding
khai niém vé nhan hang riéng.

3.2. Thang do

M6 hinh (Hinh 1) gdm bdn bién doc lap:
quan tim dén gia, nguoi tiéu dung thdng minh,
hinh anh si€u thi va tinh cach tdn cua nguoi
tiéu dung va 1 bién phu thudc do 1a: thai do ddi
v6i nhidn hang riéng. T4t ca thang do cho khéi
niém nay déu st dung tir c4c nghién ctru trude
day. Bién phy thudc 1a thai do dbi v6i nhin
hang riéng dugc do ludng biang hai bién quan
sat va ké thira tir nghién ciru ciia Burton & ctg

(1998). Quan tam dén gia dugc do luong bang
ba bién quan sat. Thang do nay duoc sir dung
tir nghién ctru cua Sinha & Batra (1999). Nhan
thitc nguoi ti€u dung thong minh duge do
luong bang hai bién quan sat va sir dung thang
do tir nghién ctru cua Garretson & ctg (2002).
Hinh anh siéu thi phan anh an tuong cua khach
hang d6i v6i siéu thi ban 1¢ thong qua hang hoa
va cach trang tri ndi that cta ctra hang. Thang
do hinh anh siéu thi duoc ké thira tir nghién cuu
cua Collins - Dodd & Lindley (2003) va bao
gdm 4 bién quan sat. Cudi cung la thang do
khai niém tinh cach tan cta nguoi tiéu dung (3
bién quan sat), thang do nay ldy tir nghién ctru
cua Manning & ctg (1995) va Jin & Suh
(2005).

Thang do cua cac khai niém nghién ctu
trong mo hinh déu 1a thang do nhiéu bién quan
sat va sir dung thang do Likert v6i diém tir 1
(hoan toan phan d6i) va 5 (hoan toan dong ¥).

3.3. Pic diém miu

S6 lwong bang cau hoi phat ra 1a 250, thu vé
235 bang cau hdi, trong d6 c6 196 bang cau hoi
hop 16. Pic diém cia mau gdm c6 165 (84,2%)
nguoi la nir va 31 (15,8%) nguoi tra 1o 1a nam.
Trong d6 110 (56,2%) nguoi co do tudi tir 20 -
35, 67 (34%) nguoi trong mau c6 do tudi tir 35
- 50 va chi ¢6 9,7% c6 d¢ tudi trén 50. V& thu
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nhép c4 nhan, 81 ngudi (41,3%) c6 thu nhap
duoi 10 triéu/ thang, 56 (28,6%) nguoi tra 1oi
¢6 thu nhap tir 10 - duéi 20 tridu dong/thang,
va trén 20 triéu dong/thang c6 18 (9,2%) ngudi.
C6 41 (20,9%) ngudi khong mudn tra 15i vé
thu nhap c& nhan hang thang. Viéc thiéu thong
tin ndy khong anh huong gi dén cac phan khéac
nén bang cau hoi van dugc xem 1a hop 1é va
thong tin ciia 41 miu nay van duoc sir dung dé
tién hanh cac phuong phép xir 1y tiép theo.
4. KET QUA NGHIEN CUU VA THAO
LUAN

4.1. Panh gia do lwong

Cac thang do khai ni€ém nghién ctru trudc
tién duoc danh gia bang do tin cay Cronbach

alpha va tiép tuc dugc kiém dinh théng qua
phuong phap phan tich nhéan t5 kham pha EFA
(Principal phép quay

Varimax).

Components  v6i

Két qua cho thiy Cronbach alpha ciia cac
thang do déu dat yéu cau (o > 0,65). Két qua
EFA cho thiy 5 nhan t6 trich giai thich dwoc
68,87% phuong sai cac bién quan sat tai eigen -
value 12 1,16. Kiém tra hé¢ sé tuong quan giita
cac khai niém nghién ctru ciing cho thay ching
déu nho hon 1. Vi vay, cac thang do déu dat
yéu cau vé gia tri hoi tu va phan biét. (Xem
Bang 1).

Bing 1. Trung binh, d9 1éch chuin, va trong s6 EFA

Bién quan sat Trung bo Trong s6

binh 1éch. EFA
chuan

Thai do d/v nhdn hang riéng: Cronbach a=.0.87 4,58 1,38

T6i rat thich khi nhin hang riéng luén san ¢6 cho cac chung loai 4,58 1,58 0,73

hang hda t6i mua

Dbi v6i hau hét cac chung loai hang hoa, nhan hang riéng thuong 4,57 1,41 0,76

1a sy lya chon tot nhat

Quan tam dén gia: Cronbach a=.87 4,49 1,18

T6i ¢6 dy dinh mua nhin hang c6 gia thip phu hop véi nhu cau 4,11 1,29 0,86

cua toi

Khi mua mot thuwong hi¢u, toi tim nhan hiu ré nhét 4,49 1,30 0,86

Giala yéu td quan trong nhéat khi toi chon nhan hiéu dé mua sim. 4,89 1,38 0,80

Nguoi tiéu dung thong minh, Cronbach a=.65 4,23 1,17

T6i tin rang toi c6 quyét dinh sang sudt khi mua sam tai siéu thi 4,37 1,35 0,85

X

Khi mua duge mot san pham v6i gia thap nhat, toi thdy minh Ia 4,10 1,38 0,81

nguoi chién thang.

Hinh anh siéu thi, Cronbach a=.74 511 0,89

Siéu thi X cung cép san pham da dang 4,96 1,22 0,70

San phdm ban tai siéu thi X c6 gia thdp 5,24 1,23 0,72

San pham ban tai siéu thi X mua dang dong tién 5,31 1,08 0,80
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T6i c6 cam giac d& chiu voi cach trang tri ndi that cua X 4,91 1,20 0,69
Tinh cdch tan cia nguoi tiéu dung, Cronbach a=.77 3,93 1,08

T6i thuong tim kiém thong tin v& san phdm mai 3,99 1,32 0,77
T6i thudng mua sam nhidu nhin hang riéng hon ban bé ciia minh 3,96 1,44 0,88
T6i 1a mot trong nhitng ngudi dau tién mua nhan hang riéng moi 3,63 1,43 0,81

gi6i thiéu tai X

4.2. Kiém dinh gia thuyét

Bién tng (téng cac bién quan sat do luong
cac khai niém nghién ctru) dugc st dung trong
xtr Iy md hinh hdi quy. Dé x4c dinh tim quan
trong cua tung bién doc 1ap vao bién phu thudc
1a thai d6 ddi voi nhan hang riéng, mo hinh hoi
quy boi duoc sir dung dé kiém dinh gia thuyét
ctia md hinh. Két qua ctia mé hinh hdi quy bdi
(Bang 2) cho thiy bdn bién: quan tam dén gia,
nhin thitc cua nguoi tiéu dung thdng minh,
hinh anh siéu thi va tinh cach tan cta nguoi
tiéu dung giai thich duwoc 50,5% phuong sai
thai do dbi véi nhan hang riéng. Tét ca cac bién
doc 1ap déu co6 anh huong tich cuc dén bién
phu thudc, thai do ddi v6i nhin hang riéng. Hé
s6 VIF déu nho hon 2 cho thiy hién tugng da
cong tuyén khdng dang ké.

Gia thuyét H1 phat biéu vé mdi quan hé
gilta quan tim vé& gia va thai do ddi voi nhin
hang riéng. Két qua ciia hdi quy boi ung ho gia
thuyét nay (B = 0,35, p < 0,05). Ngudi tiéu
dung thong minh c¢6 quan hé tich cuc vai thai
d6 d6i v6i nhan hang riéng (B = 0,14, p < 0,05),
gia thuyét H2 duoc ung ho. Gia thuyét H3 phat
biéu v& hinh anh siéu thj c6 anh hudng tich cuc
dén thai d6 d6i voi nhin hang riéng (B = 0,30, p
< 0,05), theo két qua cua hdi quy boi thi gia
thuyét H3 duogc ung ho. Cudi cing 1a H4: Tinh
cach tan cta nguoi tiéu dung cé quan hé tich
cuc voi thai do ddi v6i nhin hang riéng. Gia
thuyét nay dwoc ung ho (B = 0,25, p < 0,05).
Bang 2 trinh bay tom tat két qua cta hdi quy
boi vé viée kiém dinh cac gia thuyét.

Biang 2. Két qua kiém dinh gia thuyét

H1: Quan tim dén gia — Thai d6 &/v NHR

0,40 0,07 0,35| 6,022 | 0,000

NHR

H2: Ngudi tiéu dung thong minh — Thai d¢ d/v

0,17 0,06 0,14 | 2,665 | 0,008

H3: Hinh anh siéu thi — Thai d6 d/v NHR

0,46 0,09 0,30 | 5,277 | 0,000

d/v NHR

H4: Tinh cach tan cta nguoi tiéu dung — Thai d6

0,32 0,07 0,25| 4,641 | 0,000
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4.3. Him y cho nha quan ly

Két qua clia nghién ctru cho thiy tam quan
trong cua ca 4 yéu to: quan tim dén gid, hinh
anh siéu thi, tinh cach tan clia ngudi ti€u dung
va ngudi tiéu dung thong minh, hinh anh siéu
thi va tinh cach tan ciia ngudi tiéu ding déu
anh huong dén thai do d6i v6i nhan hang riéng.
Két qua nghién ctru nay phu hop véi két qua
nghién clru cuia Batra & Sinha (2000) va Lin &
ctg (2009). Theo két qua nghién ciru ciia Batra
& Sinha (2000), quan tim dén gid co anh
huong manh nhit dén y dinh mua nhan hang
riéng thyc pham tai Hoa Ky. Nghién ctru cua
Lin & ctg (2009) ciing tim ra mbi quan hé
duong giita quan tAm dén gia va thai do ddi véi
nhan hang riéng clia nguoi tiéu dung Pai Loan
trong d6 san phdm nghién ciru 1a thuc pham.
Theo nghién ctu cia Goldsmith & ctg (2010)
cho thdy 1a mot khi nguoi tiéu ding s dung
nhin hang riéng, mot s6 nguoi tidu dung nay co
xu hudng trung thanh véi nhan hang riéng, do
d6, Goldsmith & ctg (2010) c6 kién nghi nha
quan ly siéu thi nén sir dung mau thir ciia nhan
hang riéng dinh kém v6i nhan hang cta nha san
xuét ndi tiéng.

Két qua thuc nghiém cia nghién ciru nay
cling dua ra mot s ham ¥ cho nha quan 1y siéu
thi, dac bi¢t 1a nha quan ly si€u thi nhan hang
riéng. Trudc tién, két qua nghién ciru da cho
thdy 1a nguoi tiéu dung cang quan tim dén gia
thi ho cang c6 thai do tich cuc ddi vé6i nhan
hang riéng. Nha ban 1¢ siéu thi thuong c6 dong
co uu tién cho nhan hang riéng vi dong gdp vao
doanh thu cia mat hang nay cling nhu thu hut
dugc mét lugng 16n khach hang dén véi siéu
thi ctia minh. DSi v6i nha quan 1y nhin hang
riéng, ham ¥ rat 15 rang 1a doanh nghiép can
dinh gia san phdm nhin hang riéng hop 1y, mo
rong dong san phim nhin hang riéng va gidi
thiéu tich cuc nhin hang riéng cua si€u thi dén
nguodi mua sam tai siéu thi. Vi du: trong cac dot
khuyén mii, khach hang mua trén 500.000

dong/lan mua, nguoi tiéu dung s& nhan duoc
phiéu mua hang wu dii tir siéu thi cho viéc mua
hang tiép theo trong d6 c6 san pham nhin hang
riéng cua siéu thi.

Hinh anh siéu thi c¢6 tic dong tich cuc ddi
v6i thai do ddi v6i nhian hang riéng. Két qua
nay ung ho két qua nghién ciru ctia Semeijn &
ctg (2004). Két qua nay din ham ¥ cho nha
quan 1y siéu thi 1a phai cht y dén viéc thiét ké
va xdy dyng hinh anh siéu thi. Cu thé 1a nha
quan ly siéu thi phai tép trung vao nhitng khia
canh nhu moi truong si€u thi phai thong thoang
va mat mé, hang hoda trong siéu thi phai da
dang va nhidu ching loai (Semeijn & ctg
2004). Do d6, néu xdy dung duoc hinh anh siéu
thi tot trong tam tri khach hang thi két qua cua
hoat dong nay khong chi ¢6 tac dong dén cam
nhén vé chat luwong ciia mét san phém cu thé
ma hinh anh siéu thi tot s& lam gia ting tinh
hap din nhan hang riéng cua siéu thi do.

Tinh céch tan ciia nguoi tidu ding ¢ mbi
quan hé tich cyuc voi thai do ddi v6i nhan hang
riéng. Két qua nghién ctru nay trung voi két
qua nghién ctu cta Jin & Suh (2005) véi 168
khach hang Han Qudc cho hai loai san phim la
thuc phdm va dd gia dung. Nha quén 1y siéu thi
nén thuong xuyén nghién ctru dé dua ra san
phim nhin hang riéng méi va tap trung vao
phan khic nguoi tiéu dung c6 tinh cach tan cao
dé gioi thiéu san pham.

Két qua cudi cung ciing cho thdy ngudi tiéu
dung théng minh c6 tac dong tich cuc dén thai
d6 d6i voi nhin hang riéng. Nghién ctru trudc
day cho thiy doanh thu ctia nhan hang riéng c6
mdi twong quan véi tinh hinh cta nén kinh té
(lam phat hay suy thoai) (Lamey & ctg, 2007).
Khi nén kinh t& suy thoai thi thi phin cta san
phim c6 nhin hang riéng ting dang ké. Piéu
nay cho thdy nhém khach hang ting ho nhin
hang riéng thiy duoc loi ich kinh t& khi mua
san phdm nay. Hon nita, khach hang mua nhin
hang riéng duong nhu thoa min véi chat lugng
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va gia ca hién tai cia nhan hang riéng, do do
mot ham y cho nha quéan 1y nhan hang riéng tai
siéu thi 1a khong nén chi cht ¥ nhdn manh hoan
toan dén yéu t6 gia rée. Néu c6 thé, cach thirc
phi hop dé quang ba san pham nhin hang riéng
Ia nén quang ba san pham nay c6 thé thoa man
nhu ciu va phong cach sbng cia ngudi tiéu
dung, dic biét la nhin manh su thong minh
trong mua sam khi cac ba ndi tro chon lya mua
san phdm nhin hang riéng. Sy théng minh
trong mua siam cua khich hang can dugc nhin
manh trong cac thong di¢p khi quang ba nhan
hang riéng vi khach hang da mua dugc mon
hang gia tri va dang dong tién bo ra (good
value for money). Trong trudng hop mot sb san
phém, khach hang khong nhan dién dugc hodc
it quan tdm dén thuong hiéu khi mua sim, thi
day 1a khoang trong dé nha quan 1y nhin hang
riéng c6 thé tan dung dé quang ba san phim
nh&n hang riéng.

4.4, Han ché va huwéng nghién ctru tiép
theo

Nghién ctru nay c6 mot s han ché. Trudc
tién, nghién ctru nady chi thu thap dir liéu tai TP.
HCM, do d6 ngudi doc phai than trong khi
tong quat hoa két qua nghién ciru. C6 thé c6 su
khéc biét giira thai do ddi v6i nhan hang riéng

cua nguoi ti€éu dung TP.HCM va nguoi tiéu
dung cua cac tinh thanh khac & Viét Nam.
Nghién ctru tiép theo nén mo rong ddi twong
khdo sat vé thai do ciia nguoi tiéu dung dbi véi
nhan hang riéng tai cac thanh phd 16n khac tai
Viét Nam nhu Ha noi, Can Tho va Pa Nang.
Thir hai, khai niém nhin hang riéng dugc ap
dung trong nhiéu nganh hang khac nhau, vi du:
quén 4o, san phﬁm cham soc suc khoe, thuc
phdm va san pham chim séc ca nhan. Nhung
nghién ctru nay chi tdp trung vao nhdn hang
riéng néi chung, mot sd nghién ctru trude day
cho thay nguoi tiéu ding quan tam dén gia dbi
voi ting loai hang cu thé (specific category
product). Do dé nghién ciru tiép theo nén nhan
hang riéng, cu thé nhuy mat hang thyc pham
nhu rau, thue phdm nu6c giai khat, hodc san
pham cham soc ca nhan. Thir tu, thang do cua
hai khai niém nghién ctru trong mé hinh la thai
d6 d6i v6i nhin hang riéng va nguoi tiéu ding
thong minh chi c6 hai bién quan sat cho nén
khong danh gia dugc dd tin cay. Cudi cung,
nghién ctru chi xem xét bén yéu t6 nhu: quan
tam dén gia, nguoi tiéu dung théng minh, hinh
anh si€u thi va tinh céach tan ctia nguoi tiéu
dung. Hudng nghién ctru tiép theo co thé tap
trung xem xét thém cac yéu t6 nhu rui ro, trung
thanh véi siéu thi, chat lrong cam nhén, ....
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