Science & Technology Development, Vol 18, No.Q4- 2015

KET HQP PHUONG PHAP NETNOGRAPHY VA LY THUYET NEN (GROUNDED THEORY)
TRONG NGHIEN CU'U PINH TiNH PE KHAM PHA MO HINH HANH VI TAY CHAY CUA
NGUOI TIEU DUNG
COMBINED NETNOGRAPHY AND GROUNDED THEORY METHOD IN QUALITATIVE
RESEARCH TO EXPLORE CONSUMER BOYCOTT BEHAVIOR MODEL

V6 Thi Quy
Pai hoc Quéc té, PHOG-HCM - Email: vtquy@hcmiu.edu.vn
Cao Quabc Viét
Pai hoc Kinh té TpHCM - Email: vietcq@ueh.edu.vn

TOM TAT
Nghién ciru ndy diea trén nén 1y thuyét nhén thirc — cam xiic va sir dung phirong phép netnography
két hop grounded theory trong nghién civu dinh tinh dé mé réng, khdam phd mé hinh céc yéu 16 tic dong
dén hanh vi tdy chay cia nguoi tiéu dung. Két quda cho thdy c6 muwoi hai thanh phan néi 1én tir dir liéu,
trong d6 ¢é sdu thanh phan méi so véi cdc nghién Ciru triede gom “keu goi tdy chay”, “ghét”, “su tho
o”, “dinh gid dc cam moi quan hé hién tai”, “danh gid dc cam moi quan hé mang tinh lich sir” va
“chu nghia yéu nuoc”
Tir khéa: danh gid dc cam, san 10ng tay chay, cam xiic, sw tho o, chii nghia yéu nude.
ABSTRACT
Grounded on cognitive — emotions theory and using netnography methods combined with
grounded theory in qualitative research, this article expand and explore the boycott bahavior model.

Findings explore 12 emerged categories from qualitative data; 6 new categories include “‘boycott

calls”, “disgust, “apathy’, “‘contemporary relationship animosity beliefs, “historical relationship
animosity beliefs”” and ““patriotism”

Keywords: animosity beliefs, willingness to boycott, emotion, apathy, patriotism

1.GIOI THIEU

Khi mot qubc gia gy ra cac bién cb cho ) Dl{a trén sy &c cam cda ngudi dan Trung
quoc doi vai su tan ac cta quin doi Nhat trong
chién tranh thé gidi lan hai & Nam Kinh, Klein &
cgs. (1998) d4 dé xuat khai niém “si 4c cam cua
ngueoi tieu dung”, két qua kiém dinh méi quan hé
gitta khai niém nay voi “hanh vi sin long tay

qudc gia khac, ngudi tiéu ding & qudc gia bi tac
dong s& danh gia cac bién ¢b d6 dudi nhiéu goc
nhin khac nhau, din dén nhitng cam xuc khéc
nhau va ¢6 anh hudng khac nhau dén hanh vi tiéu

dung cua ho. N . o
chay” d& mo ra mét ly thuyét méi dong gép vao
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linh vuc hanh vi tiéu ding [1]. Cac két qua kiém
dinh mdi quan hé nay chwa nhat quan. Vi vay,
khi nghién ctru vé “su &c cam”, khong nén &p
dung md hinh sdn c6 ma nén thyc hién nghién
ctru kham pha dé d& xuat moé hinh nghién ctu
pht hop [2]. Ly do chinh Ia bién ¢6 mang lai “su
4c cam” cua ngudi dan & cac qudc gia khac biét
nhau, khai niém “sy 4&c cam” dwoc dinh nghia va
kham pha theo cac huéng khac nhau va céc ly
thuyét nén khac nhau dugc dp dung dé suy dién
cac mdi quan hé.

Nghién ctru nay kham pha mé hinh céc yéu té tac
dong dén hanh vi tay chay hang héa xuat xa
Trung qudc cua ngudi tieu ding Viét bang cach
két hop hai hudng tiép can trong nghién ctru dinh
tinh gdm netnography va grounded theory vi hai
Iy do: (a) con nhiéu tranh luan giita cac tac gia vé
cach tiép can cac khai niém nghién ciu va giai
thich cho méi quan hé giira cac khai niém trong
cac md hinh ma ho dé xuat; (b) nhiing bién ¢ ma
Trung qudc gay ra cho Viét nam thoi gian gan
day da dan dén nhiing nhan thac, cam xuc, y dinh
hanh vi khac nhau cua nguoi tiéu dung Viét.

2.CO SO LY THUYET VA PHUONG PHAP
NGHIEN CUU

2.1. Co s¢ Iy thuyét

Thuyét ban sic x4 hoi (Social Identity
Theory) cua Tajfel [3] va thuyét danh gid mang
tinh nhan thirc ctia cam xtc (Cognitive Apraisal
of Emotions Theory) cta Lazarus [4] 1a hai ly
thuyét co ban dugc cac nha nghién ciu sir dung
dé suy dién cho cac mbi quan hé trong mé hinh
tay chay. Tajfel cho rang “chu nghia vi chung” 1a
diém khoi dau giai thich sy xung dot giita cac
nhém do khan hiém hang héa hoic ngudn Iuc.
“Chu nghia vi chung” c6 thé giai thich cho viéc
mua hang ndi hay ngoai ctia nguoi tiéu dung &

mét qudc gia do “khach hang vi chung c6 niém tin
cho rang mua hang nhdp ngogi 1a sai trai va vo
dao dirc béi Vi né gay ton hai dén nén kinh té
trong nuéc va ¢ thé gay ra tinh trgng mdt viéc
lam” [5, tr.280]. Thuyét Lazarus ly giai rang khi
con ngudi tiép nhan mot bién cb thi ho s& danh
gid nhitng bién cb d6 va tir d6 s& hinh thanh
nhirg cam x(c khac nhau; nhitng cam xdc nay s&
dan dén nhiing phan @ng hanh vi khac nhau [6].
Dua vao thuyét nay, nhom Harmeling da suy dién
mbi quan hé giita “danh gid mang tinh nhan
thirc” cua nguoi tiéu dang Trung qubc/My,
nhitng cam x(c cua ho ddi véi chinh sach cua
Nhat/Nga tir d6 kiém dinh cac méi quan hé lién
quan dén hanh vi tiy chay [7].

Hanh vi tdy chay (Consumer Boycott)

“Sy tdy chay cua nguoi tiéu dung” la “maét
né luc dé dat nhitng myc tiéu nhdr dinh cia mét
hay nhieu nhém bang céch thic duc nguoi tiéu
dung ca nhan tranh mua nhitng hdang héa nao do
trén th; truwong” [8, tr.97]. Su tdy chay “la ké
hoach da vach sdn nham danh huéng dén hanh vi
cua mgt doanh nghiép (hay mét thé chéfté chirc
khéc) théng qua viéc tir choi mua cac san pham
cuia cong ty hodc té chire dé" [9, tr.1197]. Ba
khai niém nghién ciru thuong duoc st dung lam
bién phu thudc trong cac nghién ciu vé hanh vi
tay chay: “tham gia tdy chay”, “su san long tay
chay” hoic “du dinh tay chay”.

Vi chung tiéu dung, s ac cdm cia nguoi
tiéu ding, danh gid chat lwong san pham va hanh
vi tdy chay

“V/i chung tiéu dung” quan hé nghich chiéu
v6i “su san 1ong mua san pham” c6 xuat xt tir
qudc gia bi 4c cam [1], mot s6 nghién ctu cho két
qua tuong ddng nhu [10; 11]. Tuy nhién, mot sé
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nghién ciru khac khong cho bang ching thong ké
dé chap nhan méi quan hé nay [12; 13].

“Syr 4C cdm cua nguoi tiéu dung” 1a “tan du

cua nhizng cam xuc ghét bo mgt cach mgnh mé
lién quan dén cdc hanh dong quan su da xay ra,
nhiing bién cé kinh té hogc chinh tri” [1, tr.90].
Nghién cttu ctia nhém Lee xem xét su &c cam cua
ngudi tidu dang Nhat ddi véi Trung quéc Vi tranh
chap dao Senkaku [14]. Cung lay béi canh tranh
chip nay nhung Harmeling & cgs. (2015) danh
gia “niém tin 4&c cam” cua ngudi tiéu ding Trung
qudc ddi véi “su lang tranh hang héa” xuat xu
Nhat.

“Su 4c cam cua ngudi tiéu dung” doc l1ap
hay tac dong dén “danh gia san pham” 13 sy tranh
luan 16n gitta cac nha nghién ctu trong nhiéu
ndm qua. Céac két qua kiém dinh cho thiy nhiéu
nghién ciru ung ho cho su dgc ldp cua hai bién
nay vi du nhu [13; 11]. Nhiéu nghién ciru khac c6
két qua ung hg cho méi quan hé nghich chiéu
chang han nhu [10; 15].

Viéc gom chung hai thanh phan “nhan thic”
va “cam xdc” c6 thé 1a nguyén nhan chinh dan
dén su bat nhat trong két qua nghién cuu, tir 6
nhom Harmeling d4 téch riéng thanh phan nhan

thirc va cam xtic dong thoi tach thanh phan “cam
xdc” thanh hai nhém, “nhiing cdm xiic ddu
tranh” va “nhing cam xdc né trdnh”. Nhiing
ngudi tiéu ding ¢6 “nhiing cam xuc dau tranh” 1a
nhiing nguoi tiéu dung cé cam xdc bc xdc, tic
gian voi bién cb mot qudc gia gay ra va cam xic
nay chi dan dén hanh vi tir chéi mua hang cua
qudc gia d6 ma khong lién quan gi d&én viéc danh
gia chat lwong san pham tir quéc gia bi 4c cam
theo hudng tiéu cuc, ngugc lai nhdm “nhitng cam
xUc né tranh” s& vira lang tranh san pham (tir
qudc gia bi 4&c cam) vira danh gia gia tri hang hoa
san xuat tir quéc gia d6 giam di. Két qua nghién
ctu cho thay cac gia thuyét dé xuat dwoc chap
nhan. Tuy nhién con c6 sy mau thuin déi véi méi
quan hé giira “niém tin 4 cam” va “lang tranh
san pham” ddi véi két qua kiém dinh tir hai thi
truong Trung qudc va My.

Tir nhitng khoang tréng néu trén, nghién ctu
nay dwa vao mod hinh “niém tin ac cam” cua
nhém Harmeling lam nén tang tr d6 ap dung
huéng tiép can dinh tinh dé khdm pha yéu t6 méi
va ma rong thém mé hinh ma nhém tac gia nay
dé xut.

| Hinh 1: M6 hinh “sv dc cam” Klein & cgs. (1998)

Sw ac cam ——

san pham

Panh gid chét legng

S3n long tidu
dung/tay chay

V1chung tiéu
ding

=

4 Truyén miéng tiéu cuc

v Nhitng cam xic
— dau tranh

| Niém tin 4c cam |

Danh gii chat lvong
san pham

Nhing cam xiic
né tranh

¥

4 Lang trdnh san phim

Hinh 2: M6 hinh “Niédm tin 4c cam” Harmeling & cgs. (2015)
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2.2. Phwong phdp nghién ciru
Phuwong phap Netnography

Kozinets (2002, tr. 62) nhan dinh
“Netnography hay con goi /a ethnography trén
Mang Internet, la Mot phwong phdp nghién ciiu
dinh tinh méi ma phieong phdp nay diéu chinh
nhitng ky thudt nghién citu mang tinh dan téc hoc
dé nghién ciu vin héa va cac cong dong ma
nhitng céng dong ndy giao tiép véi nhau théng
qua trung gian may vi tinh”. So véi cac phuong
phép truyén thdng, netnography c6 nhiéu uu
diém vi nha nghién ctu khong mat thoi gian dé
thuc hién cac cudc phong van sdu hay thao luan
nhom, ngoai ra né khéng mang tinh cudng ép vi
ngudi tham gia trong cong ddng mang tyr nguyén
va tu do thé hién quan diém ctia ho [16].

Nha nghién ciru danh gid mic d6 twong tac
thong qua sé luong cac binh luan duoc ding tai,
dir liéu thu thap c6 chi tiét va giau tinh mo ta hay
khoéng. Cac doan binh luan duoc sao chép dé dua
vao phan tich ndi dung dit liéu. Nha nghién ctru
phan tich ndi dung giao tiép ciia mot cong dong
mang chir khong phai 13 quan sét cong dong do
nhu thé nao vi viy ma dic tinh c4 nhan cta ngudi
dang tham gia vao cong dong d6 khong can phai
cha y [16].

Phuwong phap Grounded Theory (GT)

Hudng tiép can Grounded Theory (1y thuyét
nén tang) dugc sir dung phd bién trong cac linh
vuce nhu x8 héi hoc; tdm 1y hoc, gido duc hoc;
kinh doanh va marketing. Nha nghién ctu tiép
can hudng GT c6 thé kham pha cac van dé dang
ton tai trong linh vire ciia ho; nhitng van dé duoc
khéam s& “chuyén hoa” thanh Iy thuyét.

Mdu nghién ciru

Hai chii dé lién quan dén tiy chay c6 nhiéu

nguoi binh luan trén trang vnexpress.net va
dantri.com.vn d4 duogc chon dé phan tich hanh vi
cua ngudi tiéu ding 1a cha dé “tdy chay hang
Trung quac” va “tdy chay hang Trung quic /&
véu nudce ti€u cuc” vGi 240 binh luan dd dugc
téng hop va phén tich. Phuong phap GT dugc su
dung vai hai k¥ thuét 4p dung 1a thao luidn nhém
va phong van sdu v6i hai nhém sinh vién nam ba
(6 sinh vién nit, 5 nam, do tudi trung binh 21),
mot nhom sinh vién cao hoc (3 nir, 1 nam, hoc
vién dén tr ba chuyén nganh khac nhau c6 do
tudi trung binh 26); nam ngudi tiéu dong (3 nit, 2
nam, do tudi trung binh 30, da tot nghiép dai
hoc).

Noi dung cua cac binh luan, cac phan tra 10
cia thao luan nhoém, phong van sau (dugc ghi
am) va chuyén thanh vin ban dé dua vao phan
mém QSNVivo. Cong doan xtr Iy duoc tién hanh
qua ba giai doan theo phuong phap word-by-
word hoidc line-by-line coding nhim muc dich
ma hoa, rat gon cac thanh phan va cum tir lién
quan va trinh bay két qua nghién ctru, mé hinh
nghién ciru trén co s két ndi cac thanh phan da
kham pha dugc trong nghién ciru dinh tinh [17] .
3.KET QUA NGHIEN CUU VA THAO LUAN
3.1.Két qud nghién civu
Két qua nghién ctru cho thdy co cac thanh phan
ndi 18n tir dix liéu thi trudng nhu sau:

Thanh phin “kéu goi tay chay”

Thanh phan “kéu goi tay chay” gém: thanh
phan thtr nhat "K&u goi moi nguoi tay chay" 1a
biéu hién cua nguoi tiéu dung sau khi ho danh
gia bién cb xay ra. Thanh phan tht hai "kéu goi
CAC t6 chirc tdy chay” thé hién cac hanh dong cua
nguoi tiéu dung nhu kéu goi chinh phu cAm van,

cam budn ban hang Trung quéc.
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Bang 1

Thanh phan “kéu goi moi nguoi tdy chay - tir
khoa (tan sut): can thiét (2); d& nghi khong
ding (6); doan két lai (3); dong Iong (3); hay
han ché t6i da (3); hdy néi khéng (13); hay tay
chay (43); kéu goi (6); tuyén truyén (2); virt/tir
bo (4).

Thanh phan “K&u goi cdc t6 chirc tdy chay” -
tr khoa (té‘m suét); cAm véan (1), ding kinh
doanh/giao thwong (8), tmyén thong (4), xt ly
(2).

Thanh phin “tiy chay”

Thanh phan “tiy chay” thé hién qua nhing
tuyén b ciia ngudi tiéu dung vé hanh vi caa ho
v6i hang héa ¢6 xuat xtr Trung qudc. Thanh phan
nay dugc tach thanh ba phan nhém, nhém thé
hién hanh dong d& xay ra trong qua khir duoc dat
tén “da ting tdy chay”, nhoém “dang/cé y dinh tdy
chay” va nhém c6 “cam xiic tiéu cuc” d6i véi
hang xuit xtr Trung qudc. So sanh véi cac nghién
ctru trude, thanh phan “tdy chay” c6 noi dung
twong tu nhu cac phat biéu da timg duoc cac tac
gia nhu [1; 7] st dung.

Thanh phan “danh gia chét luwgng”

Thanh phan "danh gia chat lugng” hang héa
Trung qudc dua trén y kién cia nguoi tiéu dung
Viét ¢6 hai khuynh hudng trai nguoc nhau: tiéu
cuc va tich cuc; Nguoi tiéu dung s& tdy chay
hang hoa chit luong kém, doc hai, gdy anh
huong dén sirc khoe cia ho nhung ho s& chip
nhan mua nhimg mat hang ma theo danh gia cua
ho 1a c6 chat luong tdt, gia ré, mau mé dep. Nhu
vay, nghién ciru ndy cho két qua nhit quan véi
noi dung do luong khai niém “danh gia chat
luong” cua [1; 14].

Thanh phan “cim xtc”

Thanh phan cam xuc néi 1én nhimg trang
thai cam xuc cua ngudi tiéu dung dbi voi cac

bién c6 ma Trung québc gay ra cho Viét nam subt
thoi gian qua va két qua nghién ciru dinh tinh da
kham pha dugc 4 thanh phan: “su tic gian”,
“ghét”, “lo ling, hoang mang” va thanh phan
“tho 0”.

Bang 2

Thanh phan “ghét” - tr khoa (tan suat): ac
cam (2); ghét (7); khong thich (1); khong dong
tinh (1); khong thé chap nhan (2); khong thé
tha thir (1)

Thanh phan “tho o” - tir khéa (tan suat): binh

thuong, khong quan tam (6)

Hai thanh phan: “sy tirc gian” va “lo ling”
d4 duoc @ xuit boi [7], hai thanh phan méi 1a
“ghét” va “tho' 0” dugc phat hién trong nghién
cuu nay.

Thanh phin “danh gia 4c cim mdi quan
h¢”

Thanh phan “d4nh gi4 4c cam mbi quan hé”
thé hién sy ac cam cia nguoi tiéu dung vé méi
quan hé gitra Viét nam va Trung qudc, duoc phan
nhém thanh hai thanh phan, “ddnh gid dc cam
Moi quan hé hién tai” VA “danh gid dc cam moi
quan hé mang tinh lich si”. Bang 3: Thanh phan

“danh gia ac cam moi quan hé”

Thanh phan “ddnh gid dc cam méi quan
hé hién tai” - tir khoa (tan suat): tham doc (9);
banh trudng (5); ban tinh (2); xam ling (2);
cudp nudce (2); coi thuong ludt phap qudc té
(2); hung hang (2); nham hiém (2); tham lam
(2); chang tét dep gi (2); tu tung tu tac (2);
thach thtrc (2); vi pham chii quyén (1); tham
vong ba chu (1); khong choi duge (1)
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Thanh phan “ddnh gid dc cam méi quan
hé mang tinh lich s - tir khoa (tin sut) : d6
ho ngan nam (2); luén toan tinh can trém (1);
ban tinh tir xwa (1); ngan nim xam luge (3);
ké thu truyén kiép (2); tham doc tir xua (1)

Thanh phin “danh gia 4c cAm mang tinh
kinh té”

<

“Ddnh gid dc cam mang tinh kinh té” Xuat
phét tir nhitng nhan xét cua nguoi tiéu ding vé
méi quan hé kinh té hién nay gitta Trung qudc va
Viét nam, thanh phan nay da timg duoc d& cap
trong cac nghién ciru cua [1; 14] véi cac ndi dung
gan tuong ty. Tuy nhién, cic tac gia trudc khong
xem xét mdi quan hé giira thanh phan ndy va cac
trang thai cam xuc khac nhau clia nguoi tiéu
dung nhu “su tlrc gian”, “ghét”, “lo léng”.

Thanh phéan “vi chiing tiéu dung”

Thanh phan “vi chung tiéu ding” ndi 1én véi
cac tir khéa twong tu nhu ndi dung cia thang do
“vi chiing tiéu dung” ma cac tac gia trude da timg

Mb hinh nghién ciru dé xuét

sir dung nhu [1]. Thanh phan nay d4 timg duoc
kiém dinh trude d6 ¢ thi truong Viét nam [18].
Vi vay, nghién ctru tiép theo c6 thé xem xét thanh
phan “vi ching tiéu ding” nhu mét bién kiém
soat hogc bién diéu tiét.

Thanh phan “chii nghia yéu nwéc”

Thanh phan “chii nghia yéu nuéc”, dugc
kham pha thong qua cac quan diém va su tranh
ludn ctia nguoi tiéu dung Viét nam. Béang 4:
Thanh phan “chii nghia yéu nudc”

Thanh phan “chu nghia yéu nudc” - tir
khoa (tan suit): lo tot cho ban than (6); mong
mudn dat nude tot dep, phat trién, co vi thé
(5); tin vao Pang, Chinh phu, Nha nudc (4);
bao vé Té qudc (3); 1am tdt cong viée hién tai
(3); cbng hién (3); xay dung, kién thiét dat
nuée (3); dong thué (2); dong gop cong stc
(2); khong dung hang Trung qudc (2); lao
dong, hoc tap tdt (2); quan tdm cac van dé cia
dat nude (2); sdn sang chién dau (2)

Dua trén nhiing phan tich va so sanh két qua trén, md hinh nghién ctru dé xuat nhu sau:

P24, 25(+)
Chi nghia yéu nuée Dénh gid san phim
P1.2(-)
P3.4/55(-) v v
P15,16,17(+)
Ghét P6.7.8
P18, 19,20(+) e Keéu goi tiy chay
Panh gia 4c cam moi quan hé P21,22,23(+) St tic oidn P9,10,11
> = - > 2 lano v cha
hién tai @ San long tay chay
) P12(H) Su lo ling, lo so
Panh g1a 4c cam mo1 quan hé >
. P13(+
mang tinh lich s * T
P14(+)

Panh gid dc cdm mang tinh
kinh t&

Tudi; Gidi tinh; Trinh dd gifo duc;

Vi chiing tiéu ding

Bién diéu tiét
P26(-)

Suthe o
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3.2.Thdo ludn

Déi chiéu voi 1y thuyét vé tay chay, “kéu goi
tay chay” 14 thuat ngir d4 timg dugc dé cap trong
cac nghién cuu trude [8]. Tuy nhién, thuat ngir
nay chi nam trong dinh nghia chung vé khai niém
tay chay. Két qua dinh tinh cung cép bang ching
cho thdy “kéu goi tdy chay” 1a thanh phan moi
ndi 1&n véi nodi dung rat phong phu, da dang thé
hién duoc tinh mé ta vé& hanh vi kéu goi tiy chay
cia ngudi tiéu dung (kéu goi, dé& nghi, cb vii
ngudi khac tay chay).

Cam xuc “ghét”(disgust) la khai niém da
timg duoc cic nha tam ly hoc va nghién ctru hanh
vi tiéu ding n6i dén nhu [19]; tuy nhién chua
thdy cic nghién ciru xem xét mdi quan hé giira
cam xuc “ghét” va hanh vi tay chay (cu thé 1a
“kéu goi tdy chay” va “su sin 1ong tiy chay”).
Thanh phan “thd o” 1a sy biéu hién dang cha y
cta ngudi tiéu dung; Ho khong quan tim dén cac
su kién chinh tri, kinh t& dang dién ra hang ngay,
Vi Vay ho ciing thd 0, vo cam vai cac bién cd xay
ra voi dit nude. Do d6, ngudi tiéu ding thd o s&
khong ung ho tiy chay ma nguoc lai ho s& mua
hang héa Trung qudc néu nhu ho cam thiy no
dap tng dugc nhu cu cua ho. Chi c6 mét vai
nghién ctu thudc linh vuc marketing xanh (green
marketing) quan tdm dén thai do tho o cia khach
hang d6i v6i moi truong s& 12 yéu td tac dong
tiéu cuc dén hanh vi tiéu ding cac san phiam xanh
vi nguoi tiéu ding khong quan tim dén moi
truong thi ho sin sang khdng mua cac san pham
xanh [20].

“Niém tin 4c cam chién tranh” dugc dung
dé do luong sy danh gia ciia nguoi dan Trung
qudc/My d6i voi Nhat/Nga [7]. Két qua cua
nghién ctru ndy cho thy thang do “niém tin ac

cam chién tranh” chi thé hién mot khia canh rat

nhé vé miat ndi dung lién quan dén sy danh gia
cta ngudi tidu dung Viét nam ddi véi mdi quan
hé gitra Viét nam va Trung qudc; Thanh phan
“danh gi4 4c cdm mdi quan hé hién tai” va “danh
gid 4c cam mdi quan hé lich st 1a mot minh
chung thach thirc tinh khai quat hoa dbi voi khai
niém cua cac tac gia di trude dé xut xét riéng vé
mat gia tri ndi dung.

Dbi chiéu véi cac nghién ciu trude ¢ cac
thang do luong chu nghia yéu nudc cia nguoi
dan My [21], nguoi dan Nhéat [22]. Nghién ciru
nay rat ra nhan xét “chu nghia yéu nude” cia
ngudi dan & mdi dan tdc khac nhau s& c6 cach
biéu hién khac nhau. Sy tac dong cia “chu nghia
yéu nude” 18n “vi chung tiéu dung” da duoc kiém
dinh; Nghién ciru nay dé xuit xem xét truc tiép
méi quan hé giita “chu nghia yéu nuéc” va “hanh
vi tiy chay” ciia ngudi tiéu ding.

4KET LUAN & BDE XUAT HUONG
NGHIEN CU'U TIEP THEO
4.1.Két ludn

Nghién ctru ndy phét hién sau thanh phan

13 7

mé&i” so véi cac nghién ciru trude gdm “kéu goi

EEIYs »

tay chay”, “ghét”, “swtho o”, “danh gid dc cam

>

mai quan hé hién tai”, “danh gia ac cam moi
quan hé mang tinh lich si” va “chu nghia yéu
miede”. Piém han ché ciia nghién ciru 1a chua tiép
can duoc cac dbi tuong khac nhau vi du nhu
nhém tudi trung nién, gia va cac nhém trinh do
hoc vin khac nhau dé ning cao hon nira tinh gia
tri cia mot nghién ciru dinh tinh. Nghién ctru chi
dimg ¢ viéc phat hién ra cac thanh phan méi va
ndi dung cia cac thanh phan, vi vay dudi ling
kinh ctia cac nha nghién ctru dinh lugng va hdn
hop, nhitng ndi dung cua thanh phan ndy can
phai duoc danh gia vé tinh gid tri, do tin cay.

4.2.Pé xudt hwéng nghién ciru tiép theo
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Nghién ciru tiép theo c6 thé bd sung nhimg
nhuoc diém trén. Cac nghién ciru dinh tinh c6 thé
dugc thyc hién véi nhimg hudng tiép can khac
v6i nhiéu d6i trong khac nhau. Cac nghién ciru
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