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TOM TAT

Bai viét nham xdy dung mé hinh dinh lwong va cdc gia thuyét vé moi quan hé giira tai san

thwong hiéu Thanh Long Binh Thudn va cdc thanh phan ciia né. Két qud nghién ciru cho thdy tdi

san thuwong hiéu Thanh Long Binh Thudn chiu tdac dong cua 05 thanh phcfn bao g&m: (i) Nhdn biét

thwong hiéu, (ii) Lién twong thwong hiéu, (iii) Chat lwong cam nhén, (iv) Long trung thanh thiong

hiéu, (v) Tinh an toan cam nhdn.

Tir khéa: Tai san thwong hiéu, san pham Thanh Long Binh Thudgn.

ABSTRACT

The paper aims at building the theoretical model of brand equity and developing a measure
for brand equity of Binh Thudn dragon fruit. The results also show that the brand equity of Binh

Thuan dragon fruit have 05 components: (i) Brand awareness, (ii) perceived quality, (iii) brand

association, (iv) brand loyalty and (v) perceived safety.

Keywords: Brand equity, Binh Thudn dragon fruit.

1. PAT VAN BPE

Thanh Long 1a cdy trong dic san co lgi thé
canh tranh dimg thir nhat trong 11 loai trai cay
0 nudc ta da dugc Bo Nong Nghiép va PTNT
xac dinh trong hoi nghi tréi cay cé loi thé canh
tranh duoc t& chirc tai Tp. HO Chi Minh ngay
07/06/2004. N6 dem lai hi¢u qua kinh té cao va
nang cao thu nhap dang ké cho nong dan & cac
ving trong Thanh Long. Pic biét Thanh Long ¢
tinh Binh Thuan da gop phan rit 16n trong viéc
chuyén ddi co céu cay trong nong nghiép va

chuong trinh x6a déi giam nghéo. Hai viéc nay
d3 1am thay ddi bd mat nong thoén cua cac huyén
trong Thanh Long trong tinh.

Tuy nhién, viéc san xudt va thi trudng tiéu thu
clia san phim nay van con manh mun, mang tinh
tu phat; cong nghé sau thu hoach con lac hau,
khong bao quan duoc lau; chua ap dung duoc
nhiéu tién bd khoa hoc ky thuat dé tang tinh
canh tranh, dac biét chua tao dugc thuong hi¢u
va chua ban san pham bang chinh thuong hiéu
ctia minh. Nhiing nd lyc cia nha vudn, nhimng
chinh sach, sy quan tdm mang tinh cuc bd cia
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tung dia phuong chi dung lai gitp Thanh Long
Binh Thuén phat trién theo bé rong, khong bén
viing. Pa dén luc quan tim dén van dé 16n hon 1a
xdy dung va phat trién thuong hiéu Thanh Long
Binh Thuan trén co s tap trung theo chiéu sau,
chuyén nghiép hon, vira phat trién thi truong ndi
dia, vira tham nhédp sau rong vao thi trudng thé
gioi [4].

S6 lugng Thanh Long san xuat trong nhiing
nim qua phat trién nhanh c6 san lugng hang hoa
16n. Néu nhu san luong Thanh Long thu hoach
nam 2007 1a 141.283 tén thi dén nam 2012 san
lwong dat 379.604 tin [1], dién tich trdng Thanh
Long trén dia ban tinh ciing gia ting nhanh, néu
nam 2007 chi c6 6.457 ha thi dén nam 2012 da
tang gan 2,5 1an va dat 15.807 ha [1], nhung do
chat lugng, mau ma trai cdy khong dong nhat
theo yéu ciu cua thi truong, thiéu quan ly vé
v¢€ sinh an toan thuc phém tr khau san xuit dén
khau tiéu thu san phém, chua c6 chuong trinh
quang ba thuong hi€u hop 1y nén chua tao duoc
hinh anh t6t cua trai Thanh Long trong tri nhé
nguoi tiu dung, chua tao dugc long trung thanh
ctia khach hang d6i voi san pham,... tir d6 dan
dén gia tri hang hoa con thap [4].

Nguyén nhan co ban dan dén hién tuong trén
1a do chwa xéc dinh va do luong dwoc mdi quan
hé tac dong clia cac thanh phan tai san thuong
hidu dén tai san thuong hiéu tong thé.

2. CO SO LY THUYET VE TAI SAN
THUONG HIEU VA MO HINH NGHIEN
CUU PE XUAT

Tai sdn thwong hiéu (Brand Equity)

Khai niém tai san thuong hi¢u (brand
equity) xuat hién vao nhitng nam 1980 va c6 rat
nhiéu dinh nghia khac nhau vé tai san thuong
hiéu [17]. Aaker [5; 6] cho rang tai san thuong
hiéu chinh la gia tri tang thém do thuong hi¢u
mang lai; con Blackston [9] cho réng tai san
thuong hiéu nhu 1a y kién cia khach hang vé
thuong hiéu. Keller [17] lai cho ring tai san

cta thuong hiéu chinh 1a kién thuc cia khach
hang vé thuong hiéu d6. Kién thic khach hang
nay bao gdm hai thanh phan chinh: (i) Nhan
biét thwong hiéu, (ii) An tuong vé thuong hiéu.
Nhu vay, theo Keller, m¢t thwong hiu c6 gia tri
cao khi khach hang nhan biét nhiéu vé thuong
hiéu d6 ciing nhu c6 an tugng tbt vé cac thudce
tinh ma thuong hiéu cung cép lgi ich cho ho;
Simon & Sullivan [26] lai cho rang tai san thwong
hiéu chinh la phén loi ich gia tdng; con Park &
Srinivasan [22] cho ring tai san thuong hiéu
chinh 1a phin chénh léch giita sy yéu thich
thuwong hiéu tong thé va sy yéu thich thuong hiéu
dya trén cac thugc tinh khac nhau noi riéng; Tat
ca nhitng dinh nghia cua cic nha khoa hoc déu
cho rang tai san thwong hiéu 1a gié trj loi ich ting
thém tir mot san pham vi ¢ tén hiéu [28].

Khi nghién ctru vé tai san thuong hiéu thi
Lassar & Ctg [19] di dwa ra 02 cach tiép can:
dudi goc do tai chinh va dudi goc d6 nguoi tiéu
dung.

Dudi goc do tai chinh: Dudi goc d9 tai chinh:
tai san thuwong hiéu dugc xem nhu tai san cua
doanh nghiép. Simon & Sullivan [26] da st
dung k¥ thudt can ctr trén gia tri cda thi truong
tai chinh dé xac dinh tai san thuong hiéu cua mot
doanh nghiép, k¥ thuat xac dinh nay da tach gia
tri tai san thuong hi¢u khoi gia tri tai san khac
cta doanh nghi¢p. Phuong phéap nay da tach gia
tri ¢6 phan ctia doanh nghiép thanh nhitng tai san
hitu hinh va tai san vo hinh, rdi sau d6 lai tach tai
san thuong hiéu khoi céc tai san vo hinh nay [2].

Duci goc do ngueoi tiéu dung: Aaker [6] cho
rang tai san thwong hiéu nhu mét tap hop nhing
yéu t6 duge hodc mat lién quan dén thuong hiéu
(tén va biéu twong) dugc cong thém vao hoic
trir bt ra khoi gia tri cua san phim/dich vu d6i
v&i mot doanh nghiép hodc cac khach hang cua
doanh nghiép d6. Va Keller [17] dd dua ra 02
cach dé do luong tai san thuong hiéu: do ludng
tryc tiép va do luong gian tiép. Cach do ludong
gian tiép théng qua viéc xac dinh cac ngudn
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luc tiém 4n cua tai san thwong hiéu bing cach
do luong nhan biét thuong hiéu ctia nguoi tiéu
dung, cac dic tinh ciia thuong hiéu va mdi quan
hé giira cac lién tudng thuong hi€u cua nguoi
tiéu ding. Trong khi cach do luong truc tiép
tap trung vao danh gia phan Gng cuia nguoi tiéu
dung d6i véi cac hoat dong marketing ctia doanh
nghiép.

Silverman & Ctg [27] lai cho rang tai san
thuong hi€u dua trén khia canh nguoi tiéu dung
¢ thé dugc tiép can theo hai quan diém khac
nhau: (1) dya vao nhan thirc cia ngudi tiéu dung
(nhan biét thuong hiéu, lién tudng thuong hiéu,
chat lugng cam nhan, long tin vao thuong hi¢u)
va (2) hanh vi cua nguoi tiéu dung (long trung
thanh v&i thwong hiéu va sy san sang tra gia cao).

Trong phan nghién ctru ciia minh, tac gia thuc
hién nghién ctru dua theo quan diém nhan thirc
cua nguoi tiéu dung
Cic thanh phin ciia tai san thwong hi¢u

Trong nghién ctru cia minh vé tai san thuong
hidu thi tac gia Aaker [5; 6] cho rang tai san
thuong hiéu dugc do luong boi bon thanh
phin. Bao gdm: (i) Nhan biét thuong hiéu
(Brand Awareness), (ii) Chit lugng cam nhén
(Perceived Quality), (iii) Lién tudng thuong
hiéu (Brand Associations), (iv) Long trung thanh
thuong hi¢u (Brand Loyalty).

Keller [17] lai cho ring tai san thwong hiéu
chinh 12 kién thirc ciia khach hang vé thuong hiéu
d6 (Brand Knowledge). Kién thirc khach hang
nay bao gdm hai thanh phan chinh: (i) Nhan biét
thuwong hiéu (Brand awareness), (ii) An tuong vé
thuong hi¢u (Brand Association).

Lassar & Ctg [19] khi thyuc hién nghién ctuu
vé tai san thuong hiéu dya trén khia canh khach
thi cho rang tai san thwong hiéu nhu sy gia ting
loi ich cam nhdn cta khach hang d6i thuong
hiéu va bao gdm 05 thanh phan: (i) Chit luong
cam nhén (Performance), (ii) Gié tri cam nhan
(Value), (iii) An tuong thuong hiéu (Social

image), (iv) Long tin vé thuong hiéu cua khach
hang (Trustworthiness) va (v) Cam tudng cua
khach hang vé thuong hiéu (Commitment).

Sharp [25] da d& nghi 03 thanh phén cua tai
san thuong hiéu bao gém: (i) nhan biét thuong
hi€u (Company/ Brand Awareness), (ii) hinh anh
thuwong hiéu (Brand Image), (iii) va mdi quan hé
véi khach hang (Relationships with customers/
Existing customer franchise).

Berry [8] lai cho rang tai san thwong hiéu bao
gém 02 thanh phan: (i) nhan biét thuong hiéu
(Brand Awareness), va (ii) y nghia thuong hi¢u
(Brand Meaning).

Nguyén Dinh Tho & Nguyén Thi Mai Trang
[3] khi thyc hién nghién ciru tai san thuong hiéu
cho thi truong hang tiéu dung tai Viét Nam da
cho rang mé hinh tai san thuong hiéu va cac
thang do luong ching cua cac tac gia Aaker
[5; 6], Keller [17],... dugc xay dung tai cac thi
truong phat trién nén s& khong pht hop véi thi
truong dang chuyén doi nhu Viét Nam. Vi thé,
tac gia Nguyén Dinh Tho & Nguyén Thi Mai
Trang [3] xay dung md hinh, phat trién thang do
tai san thuong higu va cac thanh phan cua tai san
thuong hiéu cho phu hop vai thi truong hang tiéu
dung Viét Nam da cho rang: tai san thuong hiéu
d6i v6i san pham tiéu dung tai thi truong Viét
Nam bao gdm 03 thanh phn (i) Chét luong cam
nhan, (ii) Nhan biét thuong hiéu, va (iii) Pam mé
thuong hiéu.

M0 hinh va gii thuyét nghién ciru dé xuit

Khi nghién ctru vé tai san thwong hiéu, cac
nha khoa hoc chu yéu thue hién tai cac quéc
gia phat trién, trén cac san pham tiéu ding, san
phim cong nghiép vi thé cac thang do luong
chung khong phit hop véi san pham trai cdy tuoi
tai thi truong Viét Nam. Chinh vi vy, cin c6 mot
nghién ctru thyc nghiém xay dung mo hinh va
phat trién thang do tai san thuong hiéu va cac
thanh phan ctia nd trén san pham trai cdy tuoi,
nghién ctru dién hinh trudng hop Thanh Long
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Binh Thuan. Két qua nghién ctru thyc nghiém
cho thay tai san thwong hiéu Thanh Long Binh
Thuén bao gébm 05 thanh phan: (i) Nhan biét
thuong hi€u, (ii) Lién tudng thuong hiéu, (iii)
Chat lugng cam nhan, (iv) Long trung thanh
thuong hi¢u, (v) Tinh an toan cam nhan.

Tai san thwong hiéu (Brand Equity)

Keller [17] cho ring tai san cua thwong hiéu
chinh 1a kién thirc ciia khach hang vé& thwong
hiéu d6. Con Brown [10] lai cho ring tai san
thuong hiéu nhu 1a mot 4n tuong cua khach hang
vé thuong hi¢u dai dién cho toan bd nhén thuc
cua ho vé thuong hi¢u va la co so dé thuc déy ho
tiéu ding hay st dung san pham/dich vu giita cac
san phém cua cac thuong hiéu canh tranh khac
c6 mat trén thi truong. Srivastava & Shocker
[28] thi cho rang tai san thuong hiéu nhu 14 gi4
tri loi ich ting thém tir mot san phdm co tén hiéu.

Trong khi d6 Edell [15], Yoo & Ctg [31] khi
nghién ctru vé tai san thuong hiéu déu cho rang
tai san thuong hiéu nhu 1a sy danh gia khac nhau
clia ngudi tiéu dung dbi véi mot san phdm co
thuong hiéu va mét san pham khong c6 thwong
hiéu v6i cung mdt déc tinh.

Toém lai, nghién ctru ciia cac nha khoa hoc déu
ham y r??mg tai san thuong hiéu thé hién su chon
loc ¢6 ¥ chi va tinh cam cta khach hang danh cho
thuong hi€u trong mot tap cac thuong hiéu canh
tranh khéc [14]. P6 ciing 1a diém nhén giai thich
bao quat tai san thwong higu nhu 1a két qua ciia nd
luc marketing ciia doanh nghiép nham xay dung
nhitng nhan thirc, hanh vi tich cyc cia nguoi tiéu
ding ddi vé6i thuong hidu va giai thich gia tri vo
hinh vi sao ngudi tiéu dung chon mua thuong hiéu
nay ma khong chon mua thuong hi€u khéac.

Nhin biét thwong hi¢u (Brand Awareness)

Aaker [5] da dinh nghia: Nhan biét thuong
hiéu nhu “kha ning nguwoi mua tiém ndng nhan
ra va hoi twéng rang mot thirong hiéu nhie la mot
bo phan két céu ctia mot san phcfm nao do”. Nhu
vay, Nhan biét thuong hi¢u thé hién sirc manh

cua mdt thuong hi¢u hién dién trong tam tri cta
khach hang [3]. Pdng thoi, Nhan biét thuong
hiu ciing n6i 1€n kha nang nguoi ti€u dung cod
thé nhén ra va nhé lai mot thuong hi¢u trong
mot tap cac thuong hi¢u c6 mat trén thi truong
[5; 17; 23]. Theo Keller [17; 18] thi nhdn biét
thuong hiéu dong vai trd quan trong trong quyét
dinh cua nguoi tiéu dung va Keller [17; 18] cho
rang nhan biét thwong hidu bao gdm ca nhén ra
thuong hi¢u va nhé lai thuong hiéu.

Khi mét ngudi tiéu dung quyét dinh tiéu ding
mot thuong hiéu nao dé thi diéu dau tién ho phai
nhan biét dugc thuong hiéu do6. Vi vay nhan biét
thuong hiéu 12 yéu t6 dau tién dé nguoi tiéu ding
phén loai mét thuong hiéu trong mot tap cac
thuong hi¢u canh tranh [3]. Chinh vi vdy, nhan
biét thuong hiéu 1a mot thanh phan cua tai san
thuong hi¢u [3; 5; 6; 17; 18; 31]. Nhu vay, tai san
thuong hiéu s€ tang khi nguoi tiéu dung cd mirc
d6 nhan biét cao vé& san pham va luu giit trong tri
nhd cia ho mdt cach manh mé&. Do vay, tac gia
da dua ra gia thuyét:

H,: Mirc do nhdn biét ciia nguoi tiéu ding
vé thiong hiéu c6 anh hwéng triec tiép lén tai san
thwong hiéu (+)

Lién tuwéng thwong hiéu (Brand Associations)

Aaker [5; 6] cho ring Lién tuéng thwong
hiéu nhu 13 “bdt cit cdi gi lién két trong tri nhé
clia nguwoi tiéu dimg vé thuwong hiéu” va hinh
anh thuong hiéu nhu mot phan cua Lién tuong
thuong hiéu. Keller [17; 18] cho rang lién tuéng
thuong hiéu nhu 1a nhiing thong tin vé thuong
hiéu xuat hién trong tri nhé ciia ngudi tiéu ding
va no chira dung ¥ nghia cta thuong hiéu dbi voi
nguoi tiéu dung.

Bén canh d6, Lién tuéng thuong hidu co thé
dugc xem xét trong tAt ca cac hinh thirc va dic
tinh ctia san phim hodc nhimg dic tinh riéng
biét ciia ban than san pham [13]. Lién tuong
thuong hi¢u dugc cho 1a yéu td co ban cho viéc
quyét dinh mua sim cta ngudi tiéu ding, cho
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long trung thanh cia nguoi tiéu dung ddi véi
thuong hi¢u va tao ra gia tri cho doanh nghi¢p
[7]. Va Aaker [5; 6] da liét ké nhitng lgi ich cua
lién twong thwong hiéu mang lai nhu: hd trg qua
trinh thu thap, 1§y lai thong tin, tao su khac biét
thuong hi¢u, tao ra ly do dé nguoi ti€u dung
mua, tao ra cam giac/thai do tich cyc cua nguoi
tiéu dung dbi véi thuong hiéu, va cung cép nén
tang cho viéc mé rong.

Pdng thoi, Lién tuong thuong hiéu s& giup
tao ra gia tri cua cac doanh nghiép, khach hang
va cling nhu 1am ting gia tri thwong hiéu bang
cach gitp khach hang phan biét cac thuong hi¢u
khac nhau, tao cam giac va thai do tich cuc trong
tri nhé nguoi tiéu dung va cung cip 1y do dé
nguoi tiéu dung mua chung [30]. Nhu vay, Lién
tuong thuong hiéu 1a mot thanh phan cua tai san
thuong hiéu [3; 5; 6; 17; 18; 31] va tac gia da dua
ra gia thuyét H,

H,: Mirc do lién tuong cua nguoi tiéu ding
vé thirong hiéu c6 anh hwéng triec tiép lén tai san
thuwong hiéu (+)

Chit lwgng cam nhén (Perceived Quality)

Chat luong cam nhan duge dinh nghia nhu
su cam nhdn chil quan cta ngudi tiéu dung ddi
v6i chét luong cua san pham [32]. Hoang Thi
Phuong Théo & Ctg [2] cho ring chit lwvong cam
nhan chinh 13 cam nhan ciia nguoi tiéu ding vé
kha ning mot thwong hiéu san pham dép ung
su mong doi cua ho. Tuy nhién, chét luong that
su ciia mot thuong hiéu ma nha san xuat cung
cép va chét luong cam nhan thuong khong tring
nhau. Ly do don gian vi khach hang khong phai
1a chuyén gia trong linh vyc nay. Vi vay chat
lwong ma khach hang cam nhan méi 1a yéu tb
ma khach hang 1am can cr dé tidu dung [3].

Bén canh d6, Nguyén Pinh Tho va Nguyén
Thi Mai Trang [3] ciing cho rang mot thwong hiéu
duoc nguoi tidu dung cam nhén c6 chét lwong
cao thi ho s& biéu hién cam xtc cia minh ddi
v6i no vi ho thiy rang thuong hiéu dé c6 nhimng

dac tinh lam ho thich thu va mudn s& hitu n6 hon
céc thuong hiéu khac. Dong thoi, Zeithaml [32]
cling cho rang chat lugng cam nhén 1a mot thanh
phan cia gia tri thuong hiéu va chat luong cam
nhén cia khach hang dbi voi mot san phém cao
s€ lam cho khach hang lya chon thuong hi¢u d6
hon 1a cac thuong hiéu canh tranh khac. Vi vay,
chét lwong cam nhéan la mét thanh phén cua tai
san thuong hiéu [3; 5; 6; 31] va tac gia da duara
gia thuyét H,

H,: Chdt heong thwong hiéu ma khach hang
cam nhdn ¢é anh huong truc tiép lén tai san
thwong hiéu san pham dé (+)

Long trung thanh thwong hiéu (Brand
Loyalty)

Aaker [5] cho rang Long trung thanh thuong
hiéu nhu mot sy gén két thém ma nguoi tiéu
dung c6 d6i voi mot thuong hiéu.

C6 02 cach tiép can long trung thanh cua
khéch hang ddi v6i mot thuong hi¢u: (i) dya vao
thai d¢ cuia nguoi tiéu dung va (ii) dwa vao hanh
vi cua nguoi tiéu dung [12; 16].

Céch tiép can thir nhit xem xét 1ong trung
thanh cua khach hang ddi véi thuong higu dwa
vao hanh vi muén nhin manh dén long trung
thanh cta nguoi tiéu ding ddi véi thuong hiéu
thong quan hang dong mua lap lai, st dung
thuong xuyén thuong hiéu cia mot san phdm
[12; 16]. Va Oliver [21] cho rﬁng long trung
thanh thuong hi€éu nhu mot 161 cam két cua
khéach hang mua hoéc st dung thuong hi¢u mét
san pham trong tuong lai, mac di anh huong boi
nhitng tinh huéng va tic dong cua thi trudng co
thé 1am thay ddi hanh vi bat thuong cua khach
hang.

Trong khi d6, dinh nghia long trung thanh dyua
trén khia canh thai do cta ngudi tiéu ding mudn
nhin manh dén y dinh ctia nguoi tiéu ding trong
viéc tiéu dung san pham. Rossiter & Percy [23]
cho ring 1ong trung thanh cua khach hang déi
v6i thuong hié¢u duoc thé hién qua thai d6 thién
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cam cua ngudi tidu dung dbi véi thuong hiéu va
s& str dung thuong hiéu d6 qua thoi gian. Pong
thoi, Yoo & Ctg [31] ciing cho rang: long trung
thanh thwong hiéu thé hién khuynh hudng trung
thanh ciia khach hang d6i voi thuong hiéu.

Long trung thanh thuong hi€u dong vai tro
quan trong d6i voi sy thanh cong ctia mot thuong
hiéu va thuong hi€u nao tao duogc long trung
thanh cua nguoi tiéu dung cang cao thi loi nhuan
cang cao [3]. Do vay long trung thanh thuong
hiéu 12 mot phan cua tai san thwong hiéu [3; 5;
6; 31].

Trong nghién cuu nay, tac gia thyc hién
nghién ctru 10ng trung thanh ctia khach hang d6i
véi thuong hi€u dua trén khia canh thai do cua
ngudi tiéu ding. Va tac gia di dua ra gia thuyét
nghién ctru nhu sau:

H,: Long trung thanh ciua nguoi tiéu ding

doi véi thiwong hiéu cé anh huwong truec tiép lén
tai san thwong hiéu (+)
Tinh an toan cAm nhén (Perceived Safety)
Tinh an toan cam nhan thé hién sy cam nhan
chi quan ctia ngudi tiéu ding vé tinh an toan cta
san phém. Tuy nhién, an toan that sy cua mot
san pham thwong hiéu ma nha san xuit cung cép
va an toan cam nhan thuong khong trung nhau.
Louise Manning [20] cho rang dé duy tri loi thé
canh tranh va phat trién tai san thwong hiéu thi
tinh an toan cta san phdm c ¥ nghia rt quan
trong. Chinh vi vay, tinh an toan cdm nhan 1a mét
thanh phan cua tai san thuong hiéu Thanh Long
Binh Thuan [20]. Va tac gia da dwa ra gia thuyét
H

5
H: Tinh an todn cam nhdn ciia nguoi tiéu
diing doi voi thiwong hiéu cé anh hwéng triee tiép
lén tai san thwong hiéu (+)

Hinh 1. Mé hinh va gid thuyét nghién ciru dé xudt ciia tic gid

Nhin biét thuong hiéu
(Brand awareness)

Chit lrgng cim nhiin
(perceived qiality)

Lién twang thwong hi¢u
(brand association)
Long trung thinh
(brand loyalty)
An todn cam nhin
iperceived safely)

Tai siin thuong hiéu
(Brand Equity)

(Nguon:Xay dung ciia tac gid)

3. PHUONG PHAP NGHIEN CUU

Trong nghién cfru nay, Tac gia st dung
phuong phép dinh tinh dé kham pha cac thanh
phén cua tai san thuong hiéu Thanh Long Binh
Thuan, diéu chinh va b sung cic bién quan sat
dai dién cho tai san thuong hi¢u va céac thanh
phan ciia tai san thuong hiéu Thanh Long Binh
Thuan. Nghién ctru dinh tinh dugc thyc hién

thong qua k¥ thuat thao luan nhom (d6i tugng 1a
cac khach hang tiéu dung san pham Thanh Long
Binh Thuan), thao luan tay d6i voi cac chuyén
gia (nha khoa hoc, nha quan ly cua cac doanh
nghiép xuét khau Thanh Long). Cu thé:

Duya trén co so 1y thuyét vé cac thanh phan
cua tai san thuong hi¢u dya trén khia canh khach
hang cua cac nha nghién ciru: Aaker [5; 6], Keller
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[17], Lassar & ctg [19], Yoo & Ctg [31] céac bién
quan sat dung dé do luong tai san thwong hiéu
va céc thanh phan ciia tai san thuong hiéu Thanh
Long Binh Thuén da dugc hinh thanh.

Tuy nhién, cac bién quan sat nay duoc xay
dung dya trén co so 1y thuyét. Chinh vi vay khi
thyc hién nghién ctru thyc nghiém tai thi truong
Viét Nam va trén san phdm Thanh Long Binh
Thuén can phai dugc didu chinh cho phu hop.

Vi vay, cudc thdo luan nhém cung khach
hang tiéu ding thuong xuyén sin pham Thanh
Long va thao luan tay do6i cung chuyén gia da
duoc thiét 1ap. Viéc xac dinh cac bién quan sat
do Iuong tai san thuong hiéu Thanh Long Binh
Thuén va cac thanh phan ciia n6 duoc thé hién
qua phan trong tdm cta cac cudc thao luan tay
d6i véi cac chuyén gia va khach hang.

4. KET QUA NGHIEN CUU

Két qua nghién ctru dinh tinh cho thiy: Tai
san thuong hiéu Thanh Long Binh Thuén bén
canh cac 04 thanh phan nhu mé hinh 1y thuyét
clia tac gia Aaker [5; 6] thi con 01 thanh phan
khéc 1a (i) Tinh an toan cam nhan. Vi viy, ba
muoi mét bién quan sat (cac phat biéu) ding dé
do ludng tai san thuong hiéu va cac thanh phan
ctia n6 duge thé hién nhu bang 2.1. Trong d6: 07
bién do luong Nhan biét thuong hiéu, 04 bién
cho Lién tuéng thuong hiéu, 04 bién cho Long
trung thanh thwong hiéu, 07 bién cho Chit lwong
cam nhén, 06 bién cho Tinh an toan cam nhan va
03 bién cho Tai san thwong hiéu tong thé da duoc
hinh thanh. Sau khi thao luan mét sb phat biéu
trong thang do da dugc thay tir ngit, cau chit cho
d& hiéu va phu hop véi suy nghi ciia khach hang.
Pay la co so cho nghién ctru dinh lugng.

Bing 4.1. Két qua nghién cieu dinh tinh vé cdc thang do tai sin thwong hi¢gu Thanh Long Binh

Thudn va cdc thanh phan ciia né

Long khac

‘ . Khai niém
Bién Phat bi€u 5
(nguon)
AW | Téi biét dugc Thanh Long Binh Thuan
AW2 | Téi c6 thé biét duoc hinh déng Thanh Long Binh Thuan nhu thé nao Nhan biét
p an bié
AW3 | Téi biet dugc huong vi ctia Thanh Long Binh Thuén i n
A 7 A A A \ < 5 \ A thlrm‘g hl?u
AW4 To? co theq nhan ble't dugc mau sac cia Thanh Long B1@ Thuag ‘, Yoo & Ctg [31]
AWS Toi c6 theé phan biét Thanh Long Binh Thuédn trong so cic san pham Thanh Aaker [5]

AW6 | Téi biét dugc logo Thanh Long Binh Thuan nhu thé nao

AS1 | Khi néi &én Thanh Long, t6i nghi ngay dén Thanh Long Binh Thuan

Lién twéong

AS2 | Tbi d& dang hinh dung ra hinh ding va mau sic ciia Thanh Long Binh Thuén thwong hi¢u

AS3 Khi nhic dén Thanh Long Binh Thuén, t6i nghi ngay dén trai Thanh Long c6 vo | Yoo & Ctg [31]
qua day va thoi gian bao quan lau Lassar & Ctg

AS4 | Khi nhic dén Thanh Long Binh Thuén, t6i nghi ngay dén vi ngot va mat ctia n6 [19]

LO1 | Téiluon nghi d&n Thanh Long Binh Thuan mdi khi ¢6 nhu cau mua Thanh Long

LO2 Toi s€ kh(‘)rig mua san pham Thanh Long khac néu Thanh Long Binh Thuan thi | Trung thanh
khoéng c6 san tai cira hi¢u thuong hiéu

LO3 | T6i s€ mua lai Thanh Long Binh Thuan Yoo & Ctg [31]

LO4 | Tbi s& gi6i thiéu Thanh Long Binh Thudn dén nhitng ngudi tiéu ding khac
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QL1 | Hinh dang ciia Thanh Long Binh Thuén rit dep
QL2 | Mau séc ctia Thanh Long Binh Thuén ryc r&
QL3 | Thanh Long Binh Thu4n rat ngon va ngot Chit lwong
QL4 | Huong vi ciia Thanh Long Binh Thu4n rét thanh va mat cam nhin
QL5 | Thanh Long Binh Thuan ¢ ham luong dinh dudng cao Yoo & Ctg[31]
QL6 | Thanh Long Binh Thuan c6 thoi gian bao quan 1au
QL7 Thanh Long Binh Thuén d4p tmg dwoc nhu cau tiéu ding san pham Thanh Long

cua toi
SA1 | Téi nghi Thanh Long Binh Thu4n rat an toan

SA2 | Téi tin twong khi tiéu ding san pham Thanh Long Binh Thusn

Tinh an toan

SA3 | Téi nghi ring Thanh Long Binh Thuan dat tiéu chuén vé VSATTP ch'“:i nhan
: : ay dung cta
SA4 | Toi nghi rang Thanh Long Binh Thuén c6 quy trinh san xuat sach ( z]a ) g)
S - cgia
SAS | Toinghi rang Thanh Long Binh Thuan c6 quy trinh thu hoach tot
SA6 | Téi nghi rang Thanh Long Binh Thuan c6 quy trinh bao quén t6t
OBEI That c6 y nghia khi str dung Thanh Long Binh Thuén thay vi Thanh Long khac,
mac du cac san phém Thanh Long la nhu nhau. .
- — . Gi4 tri thuong
Du cac loai Thanh Long nhin chung c6 cung huong vi, t6i van thich st dung |, ; 2
OBE2 . . hi¢u tong thé
Thanh Long Binh Thuin Voo & Cta [31
; - ; = 00
OBE3 Néu c6 san pham Thanh Long nao d6 tot nhu Thanh Long Binh Thuan, t6i van g[31]
chon Thanh Long Binh Thuan
(Nguon: xdy dung ciia tac gid tir mé hinh nghién citu)
5. KET LUAN

Nghién ctru kham pha va xay dung mé hinh
1y thuyét vé mdi quan hé tac dong cua cac thanh
phin tai san thwong hiéu dén tai san thuong
hiéu tong thé, nghién ctru truong hop dién hinh
thuong hiéu Thanh Long Binh Thuan. Két qua
nghién ciru cho thdy ring tai san thuong hiéu
Thanh Long Binh Thuédn chiu tac dong baoi 05
thanh phan: (1) Nhan biét thuong hiéu, (2) Lién
tuong thuong hiéu, (3) Chéat luong cam nhén,

(4) Long trung thanh thuong hi¢u, (5) Tinh an
toan cam nhan. Pé kiém dinh mé hinh nghién
clru va cac gia thuyét lién quan, budc tiép theo
tac gia s€ thyc hién mdt nghién curu dinh lugng.
Dir liéu phuc vu cho viéc kiém dinh mé hinh va
chc gia thuyét s& duoc thu thap tir khach hang
tiéu dung thudng xuyén san phdm Thanh Long
trén dia ban Tp.HCM va Tp. Phan Thiét.
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