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“NG UOI VI ET DUNG HANG VI ET”: VAI TRO C UA TiNH V I CHUNG VA LUQNG
GIA POI V01 SU SAN LONG MUA HANG VI ET NAM

Lé Nguyén Hau, Tran Trac Quynh, Lé Pirc Anh

Truong bai Hoc Bach KhoaPpHQG-HCM

(Bai nhin ngay 04 thang 044m 2011, hoan chh sra chia ngay 11 thang 09@m 2012}

TOM TAT: Nghién ¢u nay tim hiu vai tro aia tinh v ching tiéu ding, ém nhin vé chit luong

va aim nhin Vé gia doi véi mirc dé sin 1ong mua hangdi (quan 4o may &n) aia ngeoi tiéu dang VN.

Két qua khio sat 422 ngoi tiéu dung & Tp. HCM cho tiy cim nhin \é gia va tinh v ching c6 tac

dgng tich @c va tuec tiep, con @m nhin vé chit lugng co tacdéng gian tép Ién mic d6 san long mua

hang Wi cia ngeoi tiéu dung. @m nhin v chat luong va tinh ¥ ching aing cé tacdéng tich ac 1én

cam nhin \é gia. Théng quald, y nglia vé mat ly thuyét cing Wi ham y cho cac nha du tr; duwoc diva

ra, lién quandén cuc vin dong “Nguoi Viét dung hang \at”.

Tiur khoa: tinh v ching, s sin long mua, ém nhin vé chit lwgng, aim nhin Vé gia, quin 4o

may sn.

GIOI THI EU

Thong throng, Yu  tac dong chinhdén
hanh vi @a ngroi tiéu dung trong c lva
chon hang héa laam nhin vé gia va ém nhin

vé chit luong, @i chung la g luong gia @a

nguoi tiéu dung (Hansen, 2000; Darling &

Arnold, 1998). Trong & canh nha méc ta
dang c6 @n dong “Nguoi Viét vu tién dung
hang V&t thi vin dé duoc dit ra la rfu hai $in
phim mi dia va mréc ngoai cé chit lvong va
gi4 1a »dp xi nhau thi ngoi tiéu dung Vét
Nam céung b hang VEt Nam khéng? Haydh
c6 tam ly sinh hang ngi® Néu ho ung hH hang
Viét Nam thi tinh vching tiéu dung c6 phila
nguyén nhan?

Tinh Vi ching dugc hiéu 1a cach nhin caars
vat caa mbt nguoi trong ot cong dong. Ngroi

c6 tinh v ching xem éngdong aia hy 1a trung

tam, 1& ndu muc cho ft ca cac s vat chung
quanh...kb nudi drdng niém ty hao, tr ton, tan
duong nhing thanh vién wa minh va cé xu

huéng xem throng ngroi ngoai ®ng dong

(Sumner, 1906; Shrimp & Sharma, 1987). Khai

niém tinh \i chang tiéu dung tu thi niém tin

ciia ngroi tiéu dung ¢ dao duc va tinh bp ly

trong viéc tiéu dung hangudc ngoai (Shimp
& Sharma, 1987)bay la yu 6 quan tong c6
thé van dung dé tim hiéu mac d6 huong tng

ciia ngroi tiéu dung Vet Namddi voi cude van

dong “Nguoi Viét vu tién dung hang " hién

nay.

Muc dich chinh éa nghién ¢u nay la kham
pha ndt s5 yéu t tacdong 1én mirc d6 sin long
mua hang & cua ngroi tiéu dung thanh ph
Hb Chi Minh bing cach xem xét tagong aia
ba yu t chinh: mrc d6 tinh \ chang tiéu
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dung, @m nhan vé chat lugng va éam nhin vé
gi4. Gu thé ddi tugng sin phim duoc lya chon
nghién &u la quin 4o may riic trong réc Voi
dbi twong so sanhung ddi la quan 4o Trung
Qudc va quin 4o Thai Lan; la 2 dic gia c6 &n
phim may nic nhiu, cing i gia va clit
lugng ¥ap xi hang may riic caa Viét Nam. Bén
canh d6 nghién é¢u cing tim héu ar khac bét
trong anh hrong aia cac yu t6 néu trén lIén
mirc d6 sin 1ong mua hangai giita cac nhom
ngudi tiéu dung khac nhau theo nhartihoc.
CO SO LY THUY ET VA MO HINH
NGHIEN CUU

Sw sin long mua dia ngwéi tiéu ding

Theo ly thugt hanh vi hach dinh (TpB,
Theory of Planned Behaviorjia Ajzen (1991)
mot hanh vi cé th dugc dr doan i cac ydinh
truéc d6. Quandiém aia TpB cho #ng y dinh
va khuynh leéng cd nhan la dhbao dr doan
hanh vi. Ydinh dugc thra nhin ladong a dan
dén hanh vi, 1a du hiéu coa mic do sin sang
mua. Ydinh 1a n§t ham @a 3 nhand: (1) thai
do (A, Attitudes)danh gié tich ec hay tiéu gc
vé hanh vi thrc hién, thaide co th giai thich
cho hanhdong, la @ so phac tap hinh thanh
nén ném tin cia ngroi mua @ san phim, xic
cam aia hp d6i véi san prim va khuynh triéng
hanhdong ddi vai san prim; (2) chidn muc xa
hoi (SN, Subjective Norm) img dugc coi la
cam nhin vé anh hrong hay ¢c ép xa bi dé
thuc hién hay khéng thc hién hanh vi; (3)
danh gia @a chinh ngoi mua chinh ¥ mac do
kho khin hay & dangdé thuc hién hanh vido,
goi chung 1a $u t kiém soat hanh vi (PBC,

Perceived Behavioral Control) (Ajzen, 1991).

Nhu vay, nhan é quan tpng nHit anh hrong
Ién hanh vi 1a ydinh hay khuynh téng hanh
vi (intention). Nghién ¢u nay & dung aim tir
“sin long mua” (willingness-to-buygé biéu thi
cho khuynh kxéng mua nkr trong nhéu nghién
ciru trudc day da sr dung. Sr sin long mua
dugc noi dén c trong “khuynh lréng mua”
(intention to purchase) (Lumpkin & ctg, 1985)
va “khuynh héng mua 4" (repurchase
intentions) (Hossain, 2006).

Tinh vi chiing cia ngwdi tiéu dung

Tinh vi ching la mdt khai ném xa i hoc,
lin dau tién dugc Sumner (1906)t¢ cap dén
cachday hon mot thé ky. Ongdinh nghia “Tinh
vi ching la cach nhin caarsvat cia mjt nguoi
trong mt cong ddng, ma éng ddngdo la trung
tam, la niu muc, thede do cho fit ca cac s vat
chung quanh... &i cong ddng déu nudi drong
niém tr hao, tr ton, tan dong nhing thanh
viéen aila minh va xem tyng ngroi ngoai
cong dong” (dan theo Shimp & Sharma, 1987).
Noi cach khéac, ning ngroi c6 tinh v ching
cao throng tr hao, nang cao giaifivan hda va
con ngroi thugc vao nhém ¢a minh, va cé xu
hudng danh gia thp cac gia tr, chuin mec cia
cac nhém khac (Chryssochoidis & ctg, 2005).

Tinh vi chang tiéu dung law van dung khai
niém tinh \i ching trong xa Qi hoc vao mbi
truong kinh € va K thira nHing gia ti ciing
nhu dac tinh @a tinh v chang (Chryssochoidis
& ctg, 2005). Khai rdim nay béu thi niém tin
ctia ngroi tiéu dung ¢ dao duc va tinh kp ly
trong viéc tiéu dung hangudc ngoai.

Shimp & Sharma (1987) chaing tinh \

chang aia ngroi tiéu dung la nguyén nhanagi
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thich @i sao khach hang thich va c6 xudmg
ung M sin phim mi dia ton ngai nhap.
Nhiéu nghién éu cho thy tinh vi ching c6 tac
dong tiéu arc dén ar sin 16ng mua hang ngo
nhip cia ngroi tiéu dung, hay noi cach khac la
c6 tacdong tich arc dén sr sin long mua hang
ndi, chi khac nhauwy trng mic d6 manh hay
nhe (Spillan, 2008).banh gi4 niéc tinh \
ching tiéu dung cho Bi mic do anh hrong
ciia ném tin, thaido va khuynh kxéng hanh vi
cia ngrdi mua déi voi san phim moi dia
(Netemeyer & ctg, 1991; Shimp & Sharma,
1987).

H1: Muc dé vi chung tiéu dung cé tadéng
tich arc dén mirc ¢ sin 1ong mua hangdi

Cam nhan vé chit lweng

“Chit lugng la mrc phl lyp cia sin phim
dbi voi yéu du aia ngroi tiéu dung”, theo
Hiép hoi Chau Au ¢ kiém soéat cht lwong
(European Organization for Quality Control).
Hay “Chat luong la fip hop cacdic tinh ma
mét thuc thé tao cho thrc thé 6 kha ning thova
méan nlitng nhu éu d& néu ra va nhuaa tiém
an” (1ISO 8402).

Theodinh ngha chit lugng tr géc do hanh
vi khach hang, cé ba khaiéam dugc dua ra:
cam nhin vé chit luong, chit luong dra trén K
thudt sin xudt va chit luwong khéach quan
(Zeithaml, 1988). Trong@6, cxm nhan V& chit
lwong bao §m cm giac khach quarin trong
hoic danh gia ca nhaddéi véi mot san phim
lien quandén chit lugng (Zeithaml, 1988).
Monroe & Krishnan (1985) va (Lee, 1996)
ciing ch ra fng: “Cam nhin Vé chit lugng la

kha ning ¢im nhin ddi véi san phim c6 té

cung @p sr hai long trong ddi cho sr lya chon
san c6”.

Cam nhin & chit lugng la ngén gdc din
dén ly do mua (reason-to-buy) (Aaker, 1991)
va tacdong tnrc tiép 18n mirc d6 sin long mua
(willingness-to-buy) (Dodds & ctg, 1991).

H2: Cam nhin vé chit lwong cang &t thi
mrc dé sin 1dng mua hangdi cang cao

Cam nhan vé gia

Gia @ (Price) 1a not khoang phi 6n kinh €
ma mdt ngudi bo radé nhan dugc hang héa hay
dich w (Lichtenstein & ctg, 1993; Agarwal &
ctg, 2007). Theodt thuyét kinh €, ngroi tiéu
dung nhy véi gia boi ho ¢6 xu hréng tim kém
nhitng sin pkim c6 gia thp hon va kb mong
mudn c6 dugc ar thoa man thdng qua & so
sanh caca phim khac nhau (Lee, 1996).

Jacoby & Olson (1977) phan gia thanh & lo
la gia @ khach quan vaam nhin \é gia. Gia
ca khach quan la gia tic & cia mt san pham,
con am nhin ¢ gia lién quanitén gia @ duoc
ma hoda bi khach hang (Zeithaml, 1988). Noi
cach khac, am nhin \é gia 1 s so sanh gia
gi4 @ khach quan tirc € v6i gid ma ngoi tiéu
dung tham kho duoc, & ptin anh thdc vé
cam tinh hay ém nhin chi quan @a ngroi
mua & gia khach quani@a sin phim hay dch
vu d6 (Jacoby & Olson, 1977; Agarwal & ctg,
2007). Ngroi tiéu dung tlrong khdng nlb
hoic biét vé gia @ thuc € cua sin pHim, thay
vao dé ho lai cam nhin gia theo cach c6 y
nghHa wi ban thdn minh (Agarwal & ctg,
2007).

Sy thaydéi trong gia @ hay s khac nhau &

gia wot qua mirc gioi han trén va ddi cia gia
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S8 tAc dong lén & chip nhin cia ngroi tiéu
ding va g danh gia sn phim (Winit &
Gregory, 2009).

Theo d6, nghién é¢u nay dé cap dén am
nhin V& gia & phrong dién caim nhin \é tinh
phu hop cia giaddi véi ban than @a ngroi tiéu
dung. Khi ngwoi tiéu dung ém thiy gia c
hang hoéa éi dia la rim trong ngdng cHip
nhan duoc, la phu bp wi ban than thi b s
sin sang chi tiéu choas phim i dia ma b
thich.

H3: Cam nhin \é gia cang phu bp thi mic
d¢ san 1dong mua hangdi cang cao

Mot by phan I6n cac nghiénieu xem xét i
quan I giira cHit lugng va gia & dya trén xit
xt hang héa (Lee, 1996). ¢ s5 nghién @u
két luan ring ngroi tiéu dang khong coam

nhan V& sr khac bét cua chit lvong dra trén

Cam nhin vé
chat luong

Cam nhin vé
gia
A

H

Tinh Vi chang
tiéu dunc

xuit xit hang hoa (Norum & Clack, 1989; Lee,
1996), nleng thay vaodd xac dinh dugc sr
khac bét dua trén uy tin ¢a hang. Sternquist
& Davis (1986) @ng do leong mbi quan 1&
gita gi4 @ va chit lugng dra trén nhn thic
cia ngroi tiéu dungddi véi 4o len wi dia va
ngaai nhap da cho thy duoc mbi quan k¢ tich
cuc aqia 2 khai nim nay. Thong thong &
nhirng nghién @u truéc day (Monroe, 1973;
Olson, 1977)d4 cH ra fing cim nhin V& gia
thuong duoc ngroi tiéu ding xem nin mot dau
hiéu dé danh gia cht luong sin ptim. Tuy
nhién hi rat it nghién ¢u & cip dén anh
huong aia viéc danh gia cht lugng hang fi
lén am nhin Vé gia dia hang Bi. Do d6 hinh
thanh nén gi thuyét sau:

H4: Cam nhin vé chit lwong cang &t thi

cam nhin Vé gia cang pht bp

Su sin long
mua hang 6i

Hinh 1. Md hinh nghién&u

Rat nhiéu cac nghién teu tredc day duoc
thuc hién nhim kham phéa i lién h¢ giira tinh
vi ching va gia tr cam nhin, tinh \i chang va
cam nhin V& chit luong hay tinh ¥ ching va

danh gia gia ir hang ngei nhiap (Shimp &

Sharman, 1987; Nguyen & ctg, 2008). Tuy
nhién ét it nghién ¢u dwoc thyc hién nhaim
tim hiéu mdi lién e gitra tinh \ ching wi cam

nhin V& gia. Do d6 trong nghién €u nay $

Trang 59



Science & Technology Development, Vol 14, No.03- 2011

xem xét g tAcdong aia tinh v chiang 1én @m
nhan & giao khia @nh sr phi lyp cia gia.

H5: Mic d¢ vi ching tiéu dung cang cao thi
cam nhin vé gia cang phu bp

Bén anh d6 nghién ¢u aing tim héu khac
biét giira anh hrong dia cac $u t6: tinh Vi
ching tiéu dang, &am nhin vé chit luong va
cam nhan \é gia lén nirc d6 sin ldng mua hang
noi cua ngroi tiéu dung Vet Namung Wi cac
nhém nhan kiu hoc (quic gia kra chon so
sanh, tdi, gisi tinh, thu nlp, trinh d6 hoc
van). Dod6 ta c6 gi thuyét sau:

H6: CO sr khac bét gira cdc nhom nhan
khau hoc v& mic d6 tac dong aia cac yu to
tinh Vi ching, é&m nran vé gia va ém nran vé
chit lugng 1&n nirc d¢ sin 1ong mua hangai

Véi cac phan tichid néu, mé hinh nghién
clru va cac dgi thuyét dugc dé nghi trong hinh
vé 1 bén trén.

PHUONG PHAP NGHIEN CUU

Nghién @u dugc tién hanh theo hai giai
doan chinh 1a nghiénim v by (gom nghién
ciu o bd bing phrong phapdinh tinh va
nghién &u s bd bing phrong phép dinh
lwong) va nghién ¢u chinh tic bing phrong
phapdinh lrgng. Nghién ¢u sy bo dinh tinh
bing viéc thao luan tay doi véi 5 ngroi tiéu
dung Vit Nam ntim bb sung,diéu chinh céac
bién va yéu t5. Nghién &u s bo dinh hrgng
dugc tién hanh Bng viéc png vin mjt mau
nho nguoi tiéu dung (30 ngoi) lam ar s& cho
viéc danh gia thango, dam bao tinh mach lac,
thdng nHit cia hing cau Bi ciing nhr diéu
chinh n cWi truéc khi dua ra ting cau bi

cudi cuing.

Mau

Mau dugc chpn bing phrong phap kim soat
theo cac Win nhan kAu hoc voi kich throc
(sau khi bc va lam sch dx liéu) la n = 422,
Viéc thu thip thong tinduoc thee hién chi yéu
bing hing cau ki phat cho bn bé, ngoi than
va nhing ngrdi dang mua &M quin 4o hi cac
ctra hang, cb c6 ban hang may #o cia Trung
Qubc va Thai Lan; it phan dugc thu thip qua
bang cau i online. Trong Mu c6 52.6%
nguoi tiéu dung chn so sanh ¢ lugng hang
may mic ndi voi hang may ric Trung Quéc va
47.4% clon so sanh & hang may riic Thai
Lan. V& gisi tinh, nam chm 45.3% va o
chiém 54.7%. \& thu ntip c6 64% ngoi tiéu
dung c6 thu nfp dudi 5 triéu va 35.8% thu
nhap trén 5 tréu. V& trinh do hoc van c6 40.8%
dudi Dai Hoc va 59.2% & Dai Hoc tro 1én.
Con W do tudi, c6 36.3% ngoi tiéu dung cod
do tudi tir 18-25, 31.3%t 26-35 va 32.5%it
36 twi tro lén.

Thang do

Nghién @ru nay & dung thangdo Likert 5
muc do tir (1) hoan toan khéngong ydén (5)
hoan toandsng y. Thangdo tinh \i ching tiéu
dung dra trén thangio do Shimp & Sharma
(1987)dé nghi, saud6 dugc Klein & ctg (1998)
hiéu chinh lai trong ndt nghién ¢u thi truong
tai Trung Quc. Thangdo cam nhin vé gia bao
gom 4 bén quan sat va thandp cim nhin vé
chit lugng bao gm 5 bién quan sattugc hiéu
chinh tr thang do gdc cia Darling & ctg
(1998). Con thango V& sr sin 1ong mua bao
gdm 3 bén quan satgh trén thangio cia Han
(1988) va Nguyén & ctg, 2008).

Trang 60



TAP CHi PHAT TRIEN KH&CN, TAP 14, S0 03- 2011

PHAN TiCH D U'LI EU VA KET QUA

Pau tién thangdo cac khai rém trong mo
hinh nghién éu dugc danh giado tin ciy bang
hé¢ s5 Cronbach Alpha. Sad6 phrong phap
phan tich nhanétkham pha (EFAYiuoc thrc
hién nhim danh gia s bo cac thangdo. Két
qua (bang 1) cho thy c6 ot bién bi loai (bién
QUA 3), cac thangdo ban diu dugc git
nguyén i do tin ciy dat dugc tr 0.816dén
0.886.

Tiép theo, plrong phap phan tich nhas t
khang dinh (CFA) dugc thrc hign. Két qua co
3 bién bi loai nham cii thién mic do phu kop
véi dit ligu thi truong, ai thé 1a cac bén PRI_6
do gid éam nhin, CE_11, CE_14io tinh J

Bang 1.Két qua kiém

chang. M6 hinh c6 Chi-square/df =2.347; cac
chi &6 TLI = 0.955, CFI = 0.965, RMSEA =
0.057. Nhr vy, md hinh thangto sau khida
loai bién dugc coi 1a phu bp vi dir liéu thi
truong. CH s HOELTER = 235 cho #ly c&
mau cho nghién eu la du 16n (Hoelter, 1983,
dan theo Byrne, 2010). & qui ciing cho tly
cac tong $ hoi quy chuin héa (Standardized
Regression Weightsjéu dat yéu @u (> 0.5),
do d6 ta co th két luan la thangdo cac khai
niém nghién éu déu dat dugc gia ti hoi tu. Hé
sb twong quan gta cac @p khai ném nim tir -
0.092dén 0.895, nh hon 1 Wi mic y ngha
95% (hing 2). Dodd cac khai dm trong md
hinh nghién @u dat duoc gia ti phan bét.

dinh thangio

Bién quan sét Twong qvuan bién — [Alpha .n’éu loai
tong bien
Thang do vé chit lwgng caim nhan ciia hang réi so wi hang ngcai: Cronbach Alpha = 0.848
QUA_1: o bén duong may so ¥i quan 4o ngai nhap 0.743 0.781
QUA_2: Chat liéu vai so Wi quan 4o ngai nhap 0.741 0.782
QUA_4: Ky thut sin xuat so \6i quan ao ngai nhap 0.609 0.838
QUA_5: Uy tin throng hiéu so i quan 4o ngai nhap 0.656 0.820
Thang do cdm nhan ve gia: Cronbach Alpha = 0.827
PRI_6: Gia ban aa quin 4o i dia thi & chap nhan 0.639 0.789
PRI_7: So Wi chat lugng. gia ban&a quin ao i dia la & 0.678 0.770
PRI_8: Stidn mua gfin 40 ki dia & hoan toan thickynsi ca nhan toi 0.695 0.765
PRI_9: S6 tien mua hang i thay vi hang nga 1a khéng wng phi 0.606 0.802
Thang do tinh vi chiing: Cronbach Alpha = 0.886
ICE_1C: Chubng hang ngdnhap & hanh vikhongttaia ngroi VidtNam 0.691 0.869
CE_11: Muahang ngdnhép la gép piin lam ndt 5 ngudi Viét b matviéc lam 0.759 0.857
ICE_12: Nguoi VidtNam chan chinh lubn mua haings8t i Viet Nam. 0.714 0.864
CE_13:Mua hang ngai nhap € gilp nréc khac lam giau 0.743 0.860
CE_14: Mua hang nga nhip gay ra&n hai cho kinh doanh tronguirc 0.738 0.861
CE_1E: Chinénmuahang ngahap khind khong tsin xuitduoc rong moc 0.565 0.887
Téng phrong sai trich: 57.583%
Thang do mirc d§ sin long mua hang 19i: Cronbach Alpha = 0.816
[WIL_ 16: Néu cin mua qaén &o, toi tin ing minh § mua qién 4o i dia 0.712 | 0.706
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. ] Twong quan bién —|Alpha néu loai
Bien quan sat 2 X
tong bién
\WIL_ 17: T6i ludn ludn mua gin 4o i dia. 0.729 0.682
WIL_ 18: Téi tranh mua gan 4o ngai nhap khi c6 tte duoc. 0.573 0.840
Tong phrong sai trich: 63.489
Bang 2. Twong quan gia cac $u 6 véi mic y ngha 95%
N Uéc Thap Lén
M i quan hé ; ] P
lwogng nhat nhat
Gia ca — Chat luong 0.193 0.074 0.302 0.0065
Gia ca < Vichung 0.648 0.545 0.729 0.00%
San long mua > Gia ca 0.746 0.656 0.820 0.00B
San long mua > Vi chung 0.835 0.771 0.895 0.00p
Vi chung — Chat luong 0.026 -0.092 0.133 0.678
San long mua > Chat luong 0.131 0.023 0.237 0.019
Bang 3.Kiém dinh mbi quan 1& nhan qa gitra cac khai dim (chuin héa)
Méi quan hé m se cr p Két luan
San 1ong mua— Gia aé 0.338 0.075 4.493 0.000  @hnhin
San long mua— Chat luong 0.052 0.041 1.317 0.189 Bac b
San long mua— Vi ching 0.616 0.072 8.556 0.000  &hnhin
Gia ¢ « Chat luong 0.180 0.052 3.480 0.001 &hnhan
Gia cé < Vi ching 0.645 0.045 14.333 0.000 Apmhan

Sau khi tn hanh phan tich nhad khing
dinh, phrong phap phan tich mé hinfwctrac
tinh  SEM
Modeling) dugc sr dung dé kiém dinh mé hinh

tuyén (Structural  Equation
ly thuyét va cac gi thuyét. Phrong phapudéc
lwong 1a Maximum Likelihood. Kt qus SEM
cho thly mé hinh ly thugt dat dugc do tuong
thich Wi dir liéu thi truong: Chi-square =
166.848; Chi-square/df = 2.317; TLI = 0.956;
CFI = 0.965; RMSEA = 0.056. & qui ciing
cho thiy cam nhin V& gia va tinh v ching c6

tacdong rat I6n dén mirc d6 sin long mua hang

noi ctia ngroi tiéu dung, trongid tinh i ching
c6 tacdong kn hon voi hé sb hoi quy chiin
héa 1a 0.62. @m nhin ¢ gia co taadong yéu
hon voi hé s hdi quy chuin hoa la 0.34. Bén
canh d6, tinh \i ching va @am nhan & chit
lugng ding c6 taaiong Ién @m nhan gia @ voi
hé b hdi quy chudin héa in luot [ 0.645 va
0.18 (king 3)

Nhim phan tich saudm V& vai trd @ia
quéc gia clon so sanh, @i tinh, do tudi, thu
nhap va trinhdo hoc van tronganh hrong aia

tinh Vi ching, phrong phap phan tichia trac
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da nhémduoc ar dung. Trongdd, bién quic
gia lya clpn so sanh @m hai nréc Trung Quéc
va Thai Lan; bin giéi tinh gdm hai nhém nam
va nir; bién thu nip gdm hai nhém déi 5
triéu va fr 5 tridu tro 1én; bén trinhdd hoc van
gdm hai nhém déi dai hoc va tr dai hoc tré
Ién; bén tusi gdm hai nhém doi 25 twi (46

tudi tré) va tr 35 twi tro 18n (@6 tudi da tnrong

Bang 4: Két qua khac bét Chi-squaref).

thanh, on dinh). Két qua (bang 4) cho thy
khong c6 s khac bét vé& sy tac dong aia cac
khai niém trong md hinh nghiénra theo qiéc
gia chon so sanh, it xa, gidi tinh, thu nfap,
trinh d6 hoc van vado tudi.

Toém ki, theo Kt qua & bang 3 va 4 thi H1,
H3, H4, H5dugc chip nhan; con H2 va H6 b
bac k.

QGCSS Gipi tinh Thu nhép Trinh dé Tudi
e df e df e df e df » df
M6 hinh tt bién | 312.156| 149| 274.962 14 259.365 149  264.367 149 36.292 | 149
M6 hinh khi bién | 306.598| 144| 266.56 144  254.929 144  258.695 144 28.182 | 144
Gia tii khac bit 5.558 5 8.836 5 4.436 5 5.672 5 8.07D ]
P 0.352 > 0.05 0.136 > 0.05 0.488 > 0.0 0.3395 0. 0.152 > 0.05

THAO LUAN VE KET QUA

Nghién d¢u cho thy tinh Vi ching c6 tac
dong rat 16n dén mic d6 sin 1ong mua hangai
cia ngroi tiéu dung Vet Nam, trong khi ém
nhan vé chit lugng anh hrong gian tép thong
qua gia. Theato6, khi hai an phim may nic
nodi dia va nréc ngoai c6 clit lwong Gm nhin
tuong duong nhau thi ngoi tiéu dung VEt
Nam c6 xu kxéng ung ho viéc tiéu dung hang
ndi. Hay néi cach khac, khi éhlugng aia hai

san phim noi va ngai 1a twong duong nhau thi

nguoi Viét Nam hoan toan khong cé tam ly

sinh ngai, bit ké gisi tinh, twi tac, trinhdo
hoc VAn, thu nlp va quc giadugc chon dé so
sanh.

Thém vaodd, két qua nghién éu ding cho
thiy dugc mic do tacdong rt I6n cia tinh v
chang lén & cam nhin ¢ giad va tacdong

trong d6i cia aam nhain V@ chit luong ddi véi

cam nhin ¢ gia. Nhr vay nguoi tiéu ding co6
tinh vi ching cao, khi so santirs ptim noi dia
va ngai nhiap c6 chit lugng trong dwong
nhau, cé xu tong am nhin \é gia ti hang
héa i dia la € va phu kbyp Wi ho, hay néi
cach khac & cam nhin gia theo cach c6 y
nghHa wi ban thdn minh (Agarwal & ctg,
2007). Mi lién h¢ giira cim nhan vé gia va
cam nhin vé chat lugng ding c6 ti¢ giai thich
dugc do noé o nén gia trcam nhin cho ngeoi
tiéu dung (Parasuraman & Grewal, 20Q)yc
nhin nkin tr viéc so sanh @ia chi phi Ib ra va
loi ich nhin duoc (Monroe, 1990; Zeithaml,
1988).

Mot khia @anh ma nghiénwu nay ding da
tim raduoc l& sr cam nhin V& gia cé taaiong
cung chéu Ién mic d6 sin 16ng mua hangai
cia ngroi tiéu dung. Nl vay, tinh v ching

tiéu dung wa cé taadong tnrc tiép, vira co tac
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dong gian tép 1&én s sin long mua hangai dia
cua ngroi tiéu dung VEt Nam théng qua gidac
cam nhan. Nguroi tiéu dung VEt Nam c6 tinh v
ching cao ém nhin gia $n phim i dia la
phi lyp voi ban than kb, va dodd ho sin long
bo tién ra tiéu dung cho hang hoairtia thay
vi hang ngai nhip. Bén anh gia, Kt qu

nghién &u ding ch radugc ring cam nhan v

chit lugng khéng c6 tadong tnrc tiép nhrng

lai c6 tAcdong gian tép 1én mic d6 sin long
mua hang éi théng qua ém cm nhin V& gid.

Diéu nay c6 th hiéu dugc vi cHit luong cao
khong thoi thi ctra du dé din dén sr sin long
mua, ma phi kém thémdiéu kién & gia @&

twong ung nra. Ngha 1a, ngwoi tiéu dung
khdng xem xét cit lugng sin prim mot cach
riéng &, ma ludndat nd trong mi quan

turong dbi véi gia tién ma ko phai tra, theoding

cau “tén nao da ray”.

Véi két qua nghién &u nay, nha néc, cac
nha hach dinh ciing cac nha gn tri cin phii
quan tam bn nira tinh v ching aia ngroi tiéu
dung.O goécds quic gia, nha née cin phii cd
nhitng chinh sachap trung vao \Wdc ton vinh
céc gia tr cua dan &c, kich thich tinh thn ty
ton va tr hao dan dc, ton vinh tlwong hiu
Viét nhr cac clwong trinh “Ngroi Viét dung
hang VEet”, “Nguoi Viét Nam uu tién dung
hang VEt Nam”... da vadangduoc thuc hién.

Ngudi Viét Nam \bn c6 long yéu aée. Do do
cac chlrong trinh ma nhawsc dua ra phi cho
nguoi dan thy duoc ring béu hién aia long
yéu nréc chinh la vic ho uvu tién dung hang
Viét. O gocdo doanh nghiip, viéc quan tong
la 1am saodé nguoi tiéu dung thy duoc rang
chit lugng sin phim cia ngroi Viét 1a khéng
hé thua kém hang ngonhap. Cac nha gin tri
can tp trung lon nira vao véc nang cao c
lwong sin phim di ddi véi viéc truyén théng
mot cach cé Hiu qua dén ngroi tiéu dung. Han
Qubc, Nhat Ban... da rat thanh cong trong ¢
van dung tinh V¥ chang aia ngroi ti€éu dung
nuéc hy, vay thi ai sao chdng taal khéng?
HAN CHE VA KI EN NGHI

Bén anh nhirng dong gépda dé cap, do gi
han V& thoi gian va chi phi &ng nhr nguon lhec
nén nghién €u cing Hn tai mot s han ché
nhit dinh. Nghién ¢u moi chi thyc hién cho
nhém én pHim la quin 40 may &n, cac nghién
ciu tiép theo én mo rong cho nhdu loai san
pham khac nhau. Nghiénuo ding moi chi
duoc thyc hién & Tp. HCM nén cha the mg
rong cho ngoi tiéu dungo néng thén. Bén
canh d6 nghién ¢u méi chi xem xét 3 gu
tacdong chinhdén mic d6 sin 1dng mua hang
ndi, con nhéu yéu t6 khac én phii duoc xem
xét nhr thuong héu qubc gia, tam ly By

dan...
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“VIETNAMESE CONSUMES VIETNAMESE PRODUCTS”: THE ROLE OF
ETHNOCENTRISM, PERCEIVED QUALITY AND PERCEIVED PRIC E ON
WILLINGNESS TO BUY

Le Nguyen Hau, Tran Truc Quynh, Le Duc Anh
University of Technology, VNU-HCM

ABSTRACT: This study investigates the impact of ethnocemiriperceived quality and

perceived price on the extent of consumer willirsgn® buy domestic garment products. A structural

model has been estimated using data collected idthconsumers in HCM city. The results indicate

that perceived price and ethnocentrism have dipasitive impacts and perceived quality have indirec

positive impact on the willingness to buy domestaducts. Perceived quality and ethnocentrism also

have an impact on the perceived price. Based ogettimdings, theoretical as well as managerial

implications have been discussed.
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